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The  Best 
of  Gannett 

Diligence.  Basics. 

Enterprise.  Three 
Gannett  newspapers, 

The  Detroit  News,  the  | 
Fort  Myers  (Ra.)  News- 
Press  and  the  Salinas 
Californian,  combined 
those  elements,  and 
more,  to  win  the  1988 
Best  of  Gannett  awards 
as  the  company’s 
outstanding  newspapers 
in  their  circulation 
categories.  Not  only  did 
the  newsrooms  of  these 
three  newspapers  win, 
so  did  their  readers. 
Improving  the  news  *  1 

report,  striving  for 
excellence  and  satislying 
the  readers.  The  Best  of 
Gannett. 


e30A^NE1T 


Dave  Doucette,  managing  editor  of the  Salinas  Californian  (left).  Bob  Giles,  executive  editor  of  The 
Detroit  News  (center)  and  Keith  Moyer,  executive  editor  of  the  Fort  Myers  (Fla.)  News-Press,  led 
their  newspapers  to  1988  Best  of  Gannett  awards.  They  are  pictured  standing  in  front  of  the  Old 
State  House  in  Boston,  where  John  Adams  said  "the  child  Independence  was  born. " 
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A  SALUTE  TO  OUR  PRESIDENT 
George  H.  W.  Bush 

George  Bush  moved  to  Midland  from  the  East 
in  1949.  With  a  few  of  his  friends,  George 
brought  a  new  way  of  life,  culture,  education  and 
dress  to  our  West  Texas  Community.  He  was  an 
inspiring  civic  leader,  a  founder  of  our  great 
Midland  YMCA  and  our  little  league  ball  clubs.  He 
taught  Sunday  school  and  worked  in  youth 
activities.  He  was  a  good  businessman,  helping 
the  Permian  Basin  locate  20%  of  America’s 
petroleum  reserves.  He  was  a  popular  citizen  and 
a  good  neighbor.  His  former  hometown  newspa¬ 
per  wishes  him  well  in  his  new  job. 


Uliblnnb  ortcf-  Sdtgmm 

MIDLAND,  TEXAS 
A  Hearst  Newspaper 
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GMA  Integrated  Inserting  Systems 

The  Answer  to  Today’s  Growing  Inserting  and  Large  Press  Products 


GMA— once  again  responding  to  the 
growing  needs  of  the  newspaper 
industry— has  developed  a 
revolutionary  new  system  for  on-line 
inserting  of  your  daily  or  Sunday 
newspaper— at  press  speeds! 

This  high-performance  inserting 
system  integrates  several  GMA- 
designed  pnxlucts  to  provide  a  highly 
flexible  and  cost-effective  system  fior 
your  total  inserting  requirements. 
Individual  jackets  up  to  160 
broadsheet  pages  are  transported 
directly  from  the  press  to  the  pocket  of 


the  High  Speed  SLS-1000<®,  utilizing 
GMA’s  NEWS-GRIP'“  Single  Gripper 
(;onveyor  with  the  PRECISION 
LAPMAKER^"  and  the  new  PRESS-TO- 
POCKET’"  (FTP)  Inserting  System. 
The  FTP  method  of  feeding  newspaper 
jackets  into  the  inserter  pocket  results 
in  additional  advertising  potential  for 
your  daily  or  Sunday  product.  The  FTP 
system  also  increxses  net  throughput 
and  elTiciency  by  eliminating  initial 
hopper  .setup  time  and  normal  jacket 
feeder  problems  associated  with  large 
products. 


For  smaller-sized  press  pnxlucts,  GMA 
offers  high-speed  on-line  systems, 
which  deliver  pnxlucts  directly  from 
the  press  to  the  insert  hopper. 

The  High  Speed  SLS-IOOO®  inserter, 
which  is  the  foundation  of  GMA’s 
Integrated  Inserting  Systems,  has  been 
installed  in  over  200  newspapers  in 
the  United  States,  C^anada  and  Europe. 
For  the  answer  to  your  growing 
inserting  and  large  press  pnxlucts, 
contact  GMA.  We  respond  to  the  needs 
of  the  newspaper  indu,stry! 


Corporate  Headquarters  and  Sales 
.| .|  nyigjp  street,  Southborough,  MA 01772 

Management  Tei  508^1^2 

Associates,  Inc.  508^2000 

The  Inserter  Company  ®1988  -  GRAPHIC  MANAGEMENT  ASSOCIATES.  INC 


Manufacturing  and  Engineering 
934  Marcon  Blvd.,  Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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DECEMBER 

2 — California  Press  Association,  Winter  Meeting,  Four  Seasons  Clift 
Hotel,  San  Francisco. 

8-9— Newspaper  Association  Managers,  Legislative  Conference,  Reston, 
Va. 

JANUARY 

15- 1S— ANPA  Conference,  “Maximizing  Our  Investments  in  People,”  The 

Registry  Resort,  Naples,  Fla. 

19-21 — Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 
Marriott’s  Griffin  Gate  Resort,  Lexington,  Ky. 

22-25 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  San  Francisco  Hilton. 

27-28 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 
Plaza,  Grand  Rapids,  Mich. 

FEBRUARY 

2-4 — ANSE  Job  Conference,  Industry-wide,  Columbia,  Mo. 

5-7 — Letterflex  User  Group,  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 
La. 

10- 11— Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 

vale,  Calif. 

14- 15 — ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

16- 18 — ASNE  Job  Conference,  Industry-wide,  Doubletree  Hotel,  New 

Orleans. 

16-18— California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 
mont,  San  Francisco. 

Seminars!  WorkshopsIClinics 

DECEMBER 

2-3 — California  Polytechnic  State  University,  Workshop,  Controlling  Pro¬ 
cess  Color:  A  Litho  Press  Workshop;  and  Dec.  5-9,  Understanding 
PrePress,  Workshop,  San  Luis  Obispo. 

4-9— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

4-9 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  MacTrac- 
Intermediate  &  Advanced,  St.  Petersburg. 

7-9— ICMA,  Motor  Route  Management  Seminar,  Radisson  Atlanta  Hotel. 

11- 16— American  Press  Institute:  Effective  Writing  and  Editing;  Editorial 

Page  Editors  and  Writers,  Reston,  Va. 

11- 16— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Spanish 

Language  Newspapers,  St.  Petersburg. 

12- 15 — ANPA  Management  Development  Workshop,  Sir  Frances  Drake 

Hotel,  San  Francisco. 

12- 15— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 

Media  Professionals,  Columbia  University,  New  York  City. 

JANUARY 

8-13— American  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston 
Va. 

8-18— American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

13- 14 — California  Polytechnic  State  University,  Workshop,  Printing  Process 

Color  on  Your  Small  Press,  San  Luis  Obispo,  Calif. 

13-14 — California  Polytechnic  State  University,  Printing  Process  Color  on 
Your  Small  Press,  San  Luis  Obispo. 

15- 25— American  Press  Institute,  Circulation  Directors  or  Managers,  Reston, 

Va. 

16- 18— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  Kona  Kai,  San  Diego. 

22-25— SNPA  Seminar,  Financial  and  Business  Reporting,  Baton  Rouge, 
La. 

25-27 — Poynter  Institute  for  Media  Studies,  Professional  Journalists  Semi¬ 
nar,  Writing:  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26 — Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

29- 2/3— American  Press  Institute,  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers,  Reston,  Va. 

30- 2/1— ANPA  Advanced  Management  Workshop,  Radisson  Gunter  Hotel, 
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By  Doug  Borgstedt 


About  Awards 


Black  Press  Hall  of  Fame.  Six  black  journalists  were 
recently  inducted  in  the  Black  Press  Hall  of  Fame. 

The  inductees  were  Samuel  Lacy,  who  was  the  first 
black  member  of  the  Baseball  Writers  Association;  Carl 
Murphy,  former  head  of  the  Afro-American  newspaper 
chain,  who  died  in  1967;  Lutrelle  F.  Palmer,  Jr.,  former 
editor  and  publisher  of  the  Black  X-press;  Ethel  Payne  of 
the  Chicago  Defender,  E.  Washington  Rhodes,  former 
editor  and  publisher  of  the  Philadelphia  Tribune,  who  died 
in  1970;  and  Ernest  Withers  Sr.,  a  photographer  noted  for 
his  coverage  of  the  civil  rights  movement. 

College  Journalist  of  1988  Mark  Fischenich  was  named 
the  first  [/./American  Express  College  Journalist  of  the 
Year  for  a  series  of  investigative  stories  on  a  college 
president’s  abuse  of  funds. 

Fischenich,  a  graduate  of  the  University  of  Minnesota, 
wrote  the  series  while  a  reporter  for  The  Minnesota  Daily. 
He  is  now  a  reporter  for  the  Marshall  (Minn.)  Indepen¬ 
dent. 

The  national  competition  was  sponsored  by  American 
Express,  presented  by  the  College  Media  Advisers/Asso¬ 
ciated  Collegiate  Press  and  administered  by  the  American 
Collegiate  Network,  publisher  of  U.  The  National  College 
Newspaper. 

Shanberg  honored.  Pulitzer  Prize  winner  Sydney  H. 
Shanberg,  now  a  columnist  for  Newsday,  received  the  25- 
Year  News  Achievement  Award  presented  by  the  Society 
of  the  Silurians  Inc.  The  Silurians  is  a  society  of  men  and 
women  who  worked  on  New  York  area  newspapers. 
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Online  via  Nexis,®  direct  to  your  own  news¬ 
room  terminal:  every  word  published  in  The 
Times  from  June,  1980  through  yesterday  Find 
it  fast,  too.  Just  use  index  terms,  bylines,  date¬ 
lines,  headlines,  names,  places,  dates,  titles, 
news  desk  origin . . .  and  more.  Whatever  is  right 
for  you. 


The  New  York  Times  Information  Bank  is  a 
quick-and-easy  reference  tool  you  and  your 
staff  can  use  right  up  to  deadline.  Exactly  as  Our 
editors  and  reporters  do. 

For  ftill  details  about  The  New  York  Times 
Information  Bank  via  Nexisfcall  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.Box 
1830,  Dayton,  OH  45401. 
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IN  BRIEF 


Forbes  to  start  N.J. 
community  weekly 

Malcolm  S.  Forbes,  chairman  of 
Forbes  Inc.,  and  Malcolm  S.  Forbes 
Jr.,  president  of  Forbes  Inc.  and 
chairman  of  Forbes  Newspapers, 
have  announced  that  the  Hills-Bed- 
minster  Press,  a  weekly  newspaper  to 
serve  Bedminster  Township,  N.J., 
and  the  Hills,  will  begin  publication  in 
early  1989,  becoming  the  10th  com¬ 
munity  newspaper  in  the  Forbes 
Newspapers  group. 

Cowles  completes 
Empire  acquisition 

Cowles  Media  Co.  has  completed 
the  acquisition  of  Empire  Press, 
which  publishes  a  group  of  special¬ 
ized  history  magazines.  Empire  Press 
is  based  in  Leesburg,  Va.,  and  opera¬ 
tions  will  remain  there. 

BU  program  for 
foreign  journalists 

The  Boston  University  College  of 
Communication  was  slated  to  hold  a 
28-day  advanced  journalism  training 
program  in  the  U.S.,  funded  by  the 
United  States  Information  Agency, 
for  15  journalists  from  Argentina, 
Chile  and  Uruguay. 

Following  classroom  instruction, 
the  participants  were  scheduled  to 
work  for  one  week  with  professionals 
in  New  England  media  outlets. 

Ad  responses  via 
answering  machine 

Newsday  and  New  York  Newsday 
have  introduced  the  Newsday 
Answering  Machine,  which  allows 
readers  to  respond  by  telephone  to 
the  “Getting  Personal  Ads”  that 
appear  in  both  papers  each  Tuesday 
and  Sunday. 

Readers  who  wish  to  respond 
simply  dial  the  given  number  from  a 
touch-tone  telephone.  After  the 
announcer  responds,  the  caller 
punches  in  the  ID  number  listed 
alongside  the  appropriate  ad.  The 
announcer  repeats  the  ID  number, 
and  at  the  sound  of  the  tone,  the  caller 
leaves  a  message,  including  how  he  or 
she  can  be  reached. 

The  cost  is  $  1 .50  for  the  first  minute 
and  500  for  each  additional  minute. 


“Getting  Personal”  advertisers  can 
receive  the  responses  by  mail  or  can 
retrieve  them  by  telephone  at  the  nor¬ 
mal  rate  to  the  area  code.  The  adver¬ 
tiser  who  calls  in  can  have  all  the 
messages  played  back,  repeated, 
skipped,  saved  or  deleted,  as  with  a 
personal  answering  machine. 

Book  campaign 

The  Detroit  Free  Press  has  kicked 
off  a  campaign  to  collect  60,000  new 
books  that  will  be  used  as  holiday  gifts 
for  needy  children. 

“Children  who  lack  books  are  more 
likely  to  be  illiterate,  addicted  and 
delinquent.  By  placing  books  in 
needy  children’s  hands,  we  can  give 
them  the  keys  to  improving  our  world 
and  we  also  can  tell  them  that  we 
know  they  can  succeed,”  said  Louise 
Reid  Ritchie,  a  psychologist  and  Free 
Press  columnist,  who  began  the  pro¬ 
gram  last  year. 

In  1987,  the  Free  Press  gave  more 
than  40,0()0  books  to  a  social  agency. 

This  year’s  books  will  go  to  several 
non-profit  groups. 

Ind.  paper  has  new 
rate  for  auto  ads 

The  Times  newspaper  in  Ham¬ 
mond,  Ind.,  has  introduced  a  new 
advertising  program  for  the  automo¬ 
bile  industry  that  provides  a  single, 
flat  rate  —  priced  below  the  national 
rate  card  —  that  is  applicable  for  all 
automobile  and  truck  advertising, 
whether  factory,  zone  or  association, 
foreign  or  domestic.  It  will  allow  sell¬ 
ing  through  promotion,  greatly  sim¬ 
plifying  purchasing  procedures  and 
eliminate  disparity,  with  a  cost-per- 
thousand  below  $50. 

Ad  director  Don  Caldwell  said  an 
identical  rate  to  local  distributors  for 
use  in  other  areas  of  automotive 
advertising,  such  as  aftermarket  and 
tires,  will  complete  the  package. 

Ad  exec  joins  BU 
j-school  committee 

Terry  Clarke,  chairman  of  the  Bos¬ 
ton-based  Clarke  &  Company  and 
ClarkeGowardCarr&Fitts  Advertis¬ 
ing,  has  been  named  chairman  of  the 
Boston  University  College  of  Com¬ 
munication  Executive  Committee, 
which  advises  the  college’s  dean  on 
matters  of  development  and  curricu¬ 
lum. 


Minority  workshop 
seeks  applications 

Applications  are  now  available  for 
the  second  annual  10-week  Midwest 
Newspaper  Workshop  for  Minorities 
at  Ohio  University,  which  includes 
training  by  the  faculty  of  the  E.W. 
Scripps  School  of  Journalism  and 
visiting  professionals. 

The  program,  funded  by  contribu¬ 
tions  from  the  newspaper  industry, 
offers  $4,000  fellowships  covering  full 
tuition,  10  weeks  of  room  and  board, 
$50  a  week  spending  money  and  all 
workshop-related  travel  and 
expenses. 

To  qualify,  applicants  must  be 
minorities  who  have  graduated  from 
college  with  bachelor’s  degrees  in  any 
field  and  live  in  Ohio,  Indiana,  south¬ 
ern  Michigan,  western  Pennsylvania 
or  West  Virginia.  No  newspaper 
experience  is  required  and  job  place¬ 
ment  assistance  is  provided. 

For  information,  contact  Ted 
Pease,  director.  Midwest  Newspaper 
Workshop  for  Minorities,  E.W. 
Scripps  School  of  Journalism,  Ohio 
University,  Athens,  Ohio  45701 

News/Sun-Sentinel 
holds  literacy  forum 

The  Fort  Lauderdale  (Fla.)  News! 
Sun-Sentinel  recently  held  a  confer¬ 
ence  for  business  and  education  lead¬ 
ers  to  encourage  them  to  join  forces  in 
the  fight  against  illiteracy. 

The  “Literacy:  Make  It  Your  Busi¬ 
ness”  conference  was  held  at  Florida 
Atlantic  University  in  Boca  Raton  to 
introduce  businesses  to  the  problem 
of  illiteracy  and  to  help  them  make 
connections  with  local  literacy 
groups. 

Bergen  Record  has 
new  zoned  sections 

The  Record  of  Bergen  County, 
N.J.,  has  introduced  Your  Town  Rec¬ 
ord,  a  twice-weekly  community  sec¬ 
tion. 

Each  of  the  eight  zoned  editions, 
appearing  Wednesday  and  Sunday, 
will  carry  its  own  cover  theme  and 
color  photo  as  well  as  different  news, 
sports  and  features  for  a  particular 
area.  On  Wednesday,  each  tabloid 
will  also  include  a  pull-out  section 
called  “Your  Family  Record,”  which 
will  carry  birth,  wedding,  engagement 
and  anniversary  announcements 
along  with  other  local  features. 
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Talk  about  teamwork! 

We  frequently  have  quoted  newspaper  industry  leaders  on  the 
need  for  teamwork  to  promote  newspapers  to  readers  and  advertis¬ 
ers.  Newspaper  editors  are  providing  that  as  well  as  leadership  in  the 
quest  for  more  circulation  as  well  as  more  stability  in  circulation. 

Last  week  we  reported  the  American  Society  of  Newspaper  Edi¬ 
tors  has  developed  radio  and  television  public  service  announcements 
in  its  efforts  to  stimulate  interest  in  reading  and  literacy. 

Last  April,  ASNE  released  its  follow-up  to  its  1987  study  “Love  Us 
and  Leave  Us”  which  explored  the  reasons  why  newspapers  have  to 
sell  so  many  new  subscriptions  each  year  just  to  stay  even.  The  latest 
one  is  called  “Love  ’Em  &  Keep  ’Em”  —  an  “action  workbook  with 
hundreds  of  ideas  for  retaining  fickle  readers  and  making  your  paper 
better,”  some  of  them  new  ideas  but  most  of  them  tried  and  true. 
Copies  of  both  studies  are  still  available  from  ASNE  headquarters. 
They  ought  to  be  “must”  reading  in  executive  offices  as  well  as 
newsrooms. 

We  said  the  same  thing  Sept.  24  about  a  joint  ANPA-NAB  study  of 
28  newspapers  that  have  increased  their  daily  circulations  3%  in  the 
last  year  and  17%  in  the  last  five  years.  These  “Success  Stories,”  as 
the  publication  is  called,  should  also  get  the  “must”  treatment. 

As  for  advertising,  it  has  been  widely  quoted  that  third-quarter 
earnings  of  many  newspaper  companies  have  been  down  because 
advertising  volume,  particularly  retail,  was  off,  which  prompted 
many  retailers  to  project  lower  sales  volume  and  therefore  less  ad 
promotion.  But  now  the  Commerce  Department  reports  that  retail 
sales  in  October  were  up  by  .9%,  which  was  the  strongest  increase  in 
seven  months.  In  addition,  sales  figures  for  the  two  previous  months 
were  revised  upward,  showing  higher  sales  than  anticipated. 

With  those  figures  in  mind  and  the  Christmas  season  upon  us, 
retailers  should  take  another  look  at  their  newspaper  retail  advertis¬ 
ing  volume.  The  customers  are  there  and  newspapers  can  help  retail¬ 
ers  get  them. 

Bush  press  conferences 

In  comparing  the  attitudes  of  the  two  presidential  candidates 
toward  a  proposal  for  more  frequent  and  more  regular  press  confer¬ 
ences,  we  reported  {E&P,  Oct.  29,  Page  6)  that  Michael  Dukakis 
endorsed  the  suggestions  and  George  Bush  declined  to  do  so.  We  also 
reported  on  the  results  of  an  ASNE  attempt  to  get  commitments 
from  the  candidates  on  their  attitudes  toward  press  conferences. 
Neither  one  wanted  to  be  pinned  down  to  a  definite  commitment  on 
frequency,  we  concluded. 

However,  in  a  televised  press  conference  in  Houston  the  day  after 
his  election.  President-elect  George  Bush  promised  reporters  he 
would  hold  “regular”  press  conferences.  He  ruled  out  a  conference 
“every  Tuesday”  and  would  not  elaborate  further  on  possible  fre¬ 
quency. 

What  he  did  say,  however,  can  be  considered  progress. 
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Letters  to  the  Editor 


Defends  U.  of  Missouri  program 


It  is  with  great  dismay  that  1  read  of 
the  controversy  surrounding  the  Uni¬ 
versity  of  Missouri  Multicultural 
Management  Program’s  use  of  a  case 
study  dealing  with  the  Dallas  newspa¬ 
per  market  (E&P,  Oct.  22). 

As  a  member  of  the  program’s  inau¬ 
gural  class,  I  can  say  that  the  rationale 
behind  certain  program  fellows’  dis¬ 
taste  for  the  case  study  is  beyond  my 
understanding. 

In  my  opinion,  the  case  study  was 
an  important  part  of  the  program’s 
rigorous  curriculum.  The  case  study 
provided  a  basis  for  bringing  together 
the  knowledge  we  acquired  during  the 
program  and  gave  our  class  a  chance 


to  put  this  information  to  a  prac¬ 
tical  —  albeit  theoretical  —  use  in 
our  final  report  prepared  using  the 
case  study. 

I  can’t  believe  that  people  feel  that 
the  program’s  use  of  the  case  study 
could  adversely  affect  the  Dallas 
Times  Herald.  That  is  an  insult  to  the 
executives  at  that  newspaper. 
Besides,  as  I  was  told  during  the  pro¬ 
gram  in  1986,  the  data  contained  in  the 
case  study  were  disguised  and,  there¬ 
fore,  not  accurate  reflections  of  either 
newspaper’s  financial  state  or  oper¬ 
ating  procedures. 

Like  it  or  not,  today’s  newspapers 
exist  in  an  extremely  competitive 


environment  and  future  news  execu¬ 
tives  must  know  how  to  solidify  and 
improve  their  product’s  position  in 
the  market  they  serve. 

Since  its  beginning  class  of  two 
years  ago,  the  Missouri  program  has 
stressed  the  development  of  that  skill 
along  with  the  positive  impact  that 
multiculturalism  can  have  on  a  news¬ 
paper’s  coverage  and,  ultimately,  its 
bottom  line. 

Future  classes  at  the  Multicultural 
Management  Program  will  miss  out 
on  an  educational  experience  if 
another  case  study  is  not  developed  to 
replace  the  Dallas  study. 

Andre  A.  Jackson 


Wants  to  unravel  a  mystery 


Jane  Kirtley’s  piece  in  the  Nov.  5 
E&P,  “Proposal  to  reform  libel  law 
has  troubling  aspects,”  reads  more 
like  a  mystery  than  a  rounded  discus¬ 
sion  of  the  Annenberg  Center’s  pro¬ 
posed  libel  legislation.  The  mystery: 
how  people  like  Anthony  Lewis, 
Richard  Schmidt,  Samuel  Klein  and 
Sandra  Baron  lent  their  names  to  the 
reports. 

Each  is  an  eloquent  defender  of 
First  Amendment  rights;  three  of  the 
four  represent  major  news  organiza¬ 
tions  in  their  legal  battles  in  the 
courts.  Yet,  according  to  Kirtley,  the 
Annenberg  proposal  would  create  a 
sort  of  Fairness  Doctrine  for  the 
entire  press,  would  trash  the  First 
Amendment,  and  would  sell  the  news 
media’s  birthright  for  a  mess  of  pot¬ 
tage. 

Did  the  Annenberg  Center  put 
something  in  the  food  to  muddle  the 
brains  of  their  panelists?  Or  did  the 
butler,  tidying  up  after  the  meetings. 

Correction 

The  Nov.  5  story  giving  the  final 
figures  for  E&P's  poll  of  presidential 
endorsements  incorrectly  listed  The 
Plain  Dealer,  of  Cleveland,  Ohio, 
supporting  Michael  Dukakis.  The 
Plain  Dealer  endorsed  George  Bush 
on  Oct.  23. 

Also,  the  state-by-state  tally  of 
endorsements  published  on  Nov.  5 
inadvertently  omitted  the  Seattle 
Times  from  the  Dukakis  column.  The 
Times  was  included  in  the  Dukakis 
column  in  the  tally  published  Oct.  29 
and  was  mentioned  in  the  accom¬ 
panying  story  as  being  one  of  the 
major  dailies  endorsing  Dukakis. 


do  it  by  getting  access  to  the  word 
processor? 

Kirtley  offers  no  clues.  My  own 
hunch  is  that  the  solution  lies  buried 
in  the  Annenberg  Center’s  report  on 
its  proposal.  Anyone  interested  in 
unraveling  the  mystery  might  try 
reading  the  report,  obtainable  from 
the  Annenberg  Washington  Program, 
1455  Pennsylvania  Ave.,  N.W., 
Washington,  D.C.  20004. 

Gilbert  Cranberg 

(Cranberg  is  former  editor  of  the  Des 
Moines  Register’s  editorial  page  and 
is  now  George  Gallup  professor  at  the 
University  of  Iowa.) 


Calls  Kennedy’s 
complaints  ironic 

Ted  Kennedy’s  complaints  about 
the  “image”  orientation  of  this  year’s 
campaign  may  be  accurate,  but  it  is 
also  ironic.  If  there  was  ever  a  family 
of  politicians  who  were  children  of  the 
media,  it  would  have  to  be  the  Ken- 
nedys.  What  about  the  “Camelot” 
nonsense,  and  JFK’s  image  winning 
the  debate  with  Nixon,  and  Time- 
Life’s  unabashed  love  affair  with  the 
family? 

What  has  happened  is  that  the 
media  child  of  the  1960’s  debate  has 
grown  up  and  now  rules  the  house- 


(Continned  on  page  31) 
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An  Historic  Color  Debut 


At  4  pm  on 
Wednesday,  May  11,  a 
call  came  in  to  the  news¬ 
room.  The  Cabildo, 

New  Orleans’  most  his¬ 
toric  building,  was  burn¬ 
ing.  All  our  careful  plans 
to  debut  with  color  in 
July  literally  went 
up  in  smoke. 


^hcl^itnfs-picaj4un£ 


Cabildo  ravaged  by  flames 


A  concentrated  effort 
was  made  to  quickly 
step  up  the  color  debut. 
The  next  morning,  our 
readers  had  this  major 
New  Orleans  news  story 
on  their  doorsteps.  In 
FULL  color. 
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UPl  in  Latin  America 

A  look  at  United  Press  Internationars  recent  move  of  its  Latin 
American  desk  from  Washington,  D.C.,  to  Mexico  City  and  Caracas 


By  George  Garneau 

When  United  Press  International 
executives  toured  their  new  Mexico 
City  bureau  in  August,  the  communi¬ 
cation  system  crashed,  disabling  half 
the  new  headquarters  of  its  Spanish- 
language  service. 

The  incident,  shutting  down  news 
transmission  for  hours,  underscored 
some  hazards  of  operating  a  news 
service  in  foreign  nations,  where  even 
electricity  cannot  be  taken  for 
granted. 

Obtaining  an  adequate  power 
supply  was  only  part  of  the  challenge 
in  moving  the  UPI’s  Latin  American 
desk  from  corporate  headquarters  in 
Washington,  D.C.,  to  command  cen¬ 
ters  in  Mexico  City  and  Caracas,  Ven¬ 
ezuela. 

Considered  for  at  least  10  years,  the 
move  was  designed  to  cut  costs  and  to 
put  editors  closer  to  sources,  clients 
and  news  of  the  region. 

But  moving  the  Latin  American 
desk  has  drawn  criticism  and  warn¬ 
ings  from  staff  and  former  editors  who 
say  local  staff  working  in  the  region 
for  less  pay  will  be  more  subject  to 
corrupting  political  and  financial 
pressures  than  veteran,  U.S. -based 
Hispanic  editors. 

“They  want  to  get  rid  of  us  and  hire 
cheap  labor,”  said  one  staffer. 
“When  you  hire  at  low  salaries,  peo¬ 
ple  will  do  about  what  journalists  do 
there:  they  work  for  the  government, 
for  political  parties,  for  private  enter¬ 
prise." 

Luis  Nogales,  a  former  UPI  chair¬ 
man  and  chief  executive,  opposed 
moving  the  Latin  American  desk  for 
fear  it  would  “jeopardize  the  objec¬ 
tivity  of  the  report,  because  no  coun¬ 
try  in  the  world  has  quite  the  freedom 
of  press  of  the  United  States,"  he 
said. 

“Local  people  at  times  are  subject 
to  local  pressures,"  Nogales  stated. 


Though  he  knew  of  no  attempts  to 
influence  news  directly,  he  said 
reporters  had  been  threatened,  their 
residences  ransacked  —  but  influ¬ 
ences  are  subtle,  as  well  as  overt. 

“When  you  know  a  political  leader 
is  in  detention  and  being  tortured  in 
Argentina  or  Chile  and  you  report  it 
through  UPI,  you  have  saved  his  life. 
UPI  has  saved  lives  in  Latin  Amer¬ 
ica,"  one  staffer  said.  “I  don’t  know 
if  this  will  continue.” 

Pieter  VanBennekom,  UPI  interna¬ 
tional  vice  president,  said  the  move 
was  designed  to  improve  service  and 
that  cost  savings  were  not  a  primary 
motivation. 


ish-language  wire,  which  for  much  of 
this  century  has  been  the  pre-eminent 
international  news  service  in  Central 
and  South  America. 

Beginning  when  UPI  founding  edi¬ 
tor  Roy  Howard  signed  La  Nat  ion  as 
a  subscriber  in  Buenos  Aires  in  1916, 
Latin  America  has  been  one  of  UPI’s 
most  successful  and  lucrative  mar¬ 
kets.  Despite  financial  woes  and  man¬ 
agement  instability  in  recent  years, 
clients  remain  fiercely  loyal  as  a  result 
of  long  personal  relationships  with 
UPI,  news  service  veterans  say. 

Latam  editors  determine  what 
news  will  be  available  to  millions  of 
people  in  Central  and  South  America. 


The  premise  that  locally  hired  editors  are  inferior  is 
“a  very  dangerous  argument  that  borders  on  racism,” 
he  said,  dismissing  assertions  that  wire  service 
journalists  in  the  area  were  exposed  to  extra  pressure. 


Placing  editors  in  the  countries  they 
cover  will  eliminate  symptoms  of 
“Potomac  fever”  from  the  report,  he 
remarked. 

The  premise  that  locally  hired  edi¬ 
tors  are  inferior  is  “a  very  dangerous 
argument  that  borders  on  racism,”  he 
said,  dismissing  assertions  that  wire 
service  journalists  in  the  area  were 
exposed  to  extra  pressure. 

“The  UPI  system  doesn't  allow  for 
playing  with  the  news.  UPI  has  one 
set  of  standards  for  a  journalist’s 
integrity  and  we  are  going  to  follow 
them,”  VanBennekom  said,  ques¬ 
tioning  the  “self-serving  rhetoric”  of 
critics. 

The  Latin  American  desk  —  also 
known  as  Latam  or  Chester  desk 
(from  UPI  lore  referring  to  either  a 
radio  transmitter  in  Chester,  Pa.,  or  a 
long  forgotten  telex  operator  by  that 
name)  is  the  heart  of  the  UPl’s  Span¬ 


They  edit  Spanish  copy  from  the 
region,  translate  English  copy  from 
around  the  world  and  report  news  of 
regional  interest. 

Established  in  Buenos  Aires  in 
1919,  the  Latam  desk  moved  to  New 
York  in  1 940  after  it  was  shut  down  by 
the  government. 

Returning  to  the  region,  UPI  is  not 
alone  in  operating  its  Spanish-lan- 
guage  wire  from  Latin  America. 
While  Reuters’  Spanish-language 
wire  is  based  in  Buenos  Aires,  the 
Agence  France-Presse  Spanish-lan¬ 
guage  wire  runs  from  its  Paris  head¬ 
quarters,  Associated  Press  from  New 
York  and  the  Spanish  national  ser¬ 
vice,  EFE,  from  Madrid. 

AP  considered  but  declined  to 
move  Spanish-language  operations 
southward  in  1983  because  it  antici¬ 
pated  problems  hiring  qualified  per- 
(Continiied  on  page  10) 
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Latin  America 

(Continued  from  page  9) 

sonnel  and  providing  communica¬ 
tions  from  countries  where  unstable 
labor,  political  and  technical  situa¬ 
tions  can  cripple  business,  according 
to  Larry  Heinzerling,  AP  deputy 
director  of  world  services. 

“We  thought  there  were  too  many 
risks  and  not  enough  advantages,”  he 
observed. 

Present  and  former  UPl  managers 
and  Latam  staffers  expressed  differ¬ 
ing  views  of  the  move.  Few,  even 
some  who  approve,  would  speak  on 
the  record. 

Of  about  12  Washington-based  His¬ 
panic  editors  (down  from  about  20 
two  years  ago)  two  or  three  will 
remain  in  Washington  by  December, 
one  will  move  to  Miami  and  one  to 


Concerns  run  beyond  low  pay  — a 
hallmark  of  UPI  since  its  inception  in 
1907  —  to  issues  with  potential  to 
color  the  news. 

“The  biggest  danger  is  if  you’ve  got 
inexperienced  editors  and  translators 
who  are  not  familiar  with  major  sto¬ 
ries  and  nuances,  it  could  result  in 
problems  with  accuracy  and  balance, 
which  are  as  important  or  more  so  in 
that  part  of  the  world  as  elsewhere,” 
said  a  former  top  UPI  news  execu¬ 
tive. 

Latam  staffers  say  stringers,  who 
often  work  jobs  at  local  papers  or  in 
other  occupations,  know  they  can  pay 
a  price  for  reporting  that  offends  local 
powers.  That  problem  compounds 
when  their  editors  are  subject  to  the 
same  local  forces  —  instead  of  being 
removed  in  Washington. 

“We  know  this  happens  all  the 
time,”  one  staffer  said.  “When  you 
have  a  central  desk  with  editors  paid 
by  UPI,  we  can  check  and  ask  ques¬ 


“The  big  challenge  for  UPI  in  Mexico  City  is  to 
remain  independent,  to  remain  accurate,  to  remain 
professional  in  a  city  where  there  is  a  very  political 
environment  and  where  reporters  are  exposed  to 
bribes  from  the  government,”  he  said. 


London.  Latam  editor  Herman  Beals 
remains  in  Washington.  In  Septem¬ 
ber,  UPI  quietly  began  shifting  con¬ 
trol  of  the  Spanish-language  wire  to 
Mexico  City  for  the  morning  news 
cycle  and  Caracas  for  the  afternoon 
cycle  and  sports. 

“It’s  something  that  has  to  be 
judged  by  results,”  said  one  Latam 
editor.  “There’s  no  overriding  reason 
why  it  won’t  work,”  he  said,  noting 
Reuters’  example. 

Other  veteran  Latam  editors  were 
offered  pay  cuts  of  50%  to  75%  to 
return  to  the  region  —  or  layoffs. 

Several  said  the  move  had  already 
hurt  the  news  report  because  staff 
hired  locally  had  less  training  and 
were  poorly  paid. 

Mexico  (I^ity  staffers  earned  a  frac¬ 
tion  of  Washington  salaries  and  as 
little  as  half  the  pay  of  competing 
news  services,  according  to  UPI 
sources. 

In  recent  months,  the  UPI  bureau 
has  become  a  “farm  team”  for  other 
news  agencies,  according  to  a  memo 
from  Mexico  City  bureau  chief  Fred¬ 
erick  Kiel  to  VanBennekom.  He 
warned  in  August  about  continued 
“rapid  turnover”  and  “resentful” 
UPI  staffers  unless  pay  was  raised. 

Salaries  in  Mexico  were  “adjusted 
dramatically”  to  stabilize  staff,  Van¬ 
Bennekom  told  E&P. 


tions.  Now,  a  good  part  of  what  we  do 
will  be  done  in  those  countries  by 
editors  with  low  salaries.  That  is  why 
I  see  a  threat  to  the  UPI  service.” 

VanBennekom  said  journalists  who 
have  been  killed  in  the  region  —  a 
plaque  in  the  National  Press  Club  lists 
over  100  journalists  killed  “in  pursuit 
of  truth”  in  Central  and  South 
America  —  were  involved  in  “local 
beefs”  that  did  not  involve  interna¬ 
tional  wire  service  reporting. 

“I  don’t  accept  the  argument  that 
you  have  reportei  s  in  Latin  America 
who  are  exposed  to  extra  pressure,” 
he  said,  excepting  areas  of  conflict 
such  as  Nicaragua  and  El  Salvador. 

Mexico  is  notorious  for  widespread 
bribery  of  journalists,  who  are  among 
its  worst-paid  professionals.  Espe¬ 
cially  in  Mexico  City,  political  report¬ 
ers  routinely  take  payoffs  —  known 
as  emhutes,  literally:  stuffings  — 
from  the  government. 

The  news  media  generally  serve  as 
“the  propaganda  wing  of  the  govern¬ 
ment  and  ruling  party,”  reporter 
Peter  Copeland  wrote  in  a  Scripps 
Howard  news  story. 

“I  think  we  are  going  to  have  a 
better  flow  of  information,”  Homero 
Hinojosa,  associate  managing  editor 
of  the  highly  regarded  El  Norte  of 
Monterrey,  Mexico,  said  in  welcom¬ 
ing  the  UPI  move. 


He  expected  it  would  improve 
speed,  accuracy  and  vocabulary  — 
and  remove  the  “American  filter” 
from  the  UPI  report. 

But  Hinojosa  said  UPI  would  have 
to  pay  professional  salaries  and  avoid 
alliances  with  special  interests. 

“The  big  challenge  for  UPI  in 
Mexico  City  is  to  remain  indepen¬ 
dent,  to  remain  accurate,  to  remain 
professional  in  a  city  where  there  is  a 
very  political  environment  and  where 
reporters  are  exposed  to  bribes  from 
the  government,”  he  said. 

“Just  because  wages  are  lower  in 
those  countries  does  not  mean  the 
talent  is  less,”  said  Gary  Neeleman,  a 
Los  Angeles  Times  Syndicate  mar¬ 
keting  executive  and  27-year  U  PI  vet¬ 
eran  in  jobs  from  international  vice 
president  to  Brazil  correspondent. 

“1  know  journalists  in  those  coun¬ 
tries  who  can  write  rings  around  most 
U.S.  journalists  ...  I  want  to 
debunk  the  ‘fact’  that  just  because 
somebody  is  a  local  hire  he’s  infe¬ 
rior.” 

Neeleman  said  the  move  does  not 
necessarily  mean  diminished  quality 
and  it  is  too  early  to  gauge  its  impact. 

Some  Latin  American  editors, 
because  of  regional  differences,  pre¬ 
ferred  the  credibility  of  a  U.S. -based 
news  service,  several  executives 
said. 

Neeleman  noted  “some  suspicion 
of  the  Mexican  brand  of  journalism” 
in  telling  of  a  Mexican  publisher  who, 
at  an  Inter  American  Press  Associa¬ 
tion  meeting,  attacked  UPI’s  pur¬ 
chase  by  Mario  Vazquez  Raha,  a 
Mexican  publisher  with  close  ties  to 
the  government  —  only  to  have  a 
Brazilian  publisher  just  as  vehe¬ 
mently  defend  UPI. 

El  fiempo,  a  Bogota  paper  that  had 
canceled  UPI  when  Vazquez  took 
over,  subscribed  again  after  Vazquez 
backed  out  of  the  business,  execu¬ 
tives  said. 

Alberto  Schazin,  vice  president  for 
South  America  and  a  30-year  UPI 
veteran,  applauded  the  move  of  oper¬ 
ations  to  Latin  America,  which  he  has 
supported  for  years.  He  said  Latam 
editors  will  be  “more  in  contact  with 
Latin  American  reality  and  Latin 
American  newspapers”  and  less 
“under  the  influence  of  the  U.S. 
media.” 

Only  communications  obstacles 
prevented  the  move  earlier,  Schazin 
said,  adding  that  concerns  about  hir¬ 
ing  qualified  staff  made  no  sense  in 
view  of  the  fact  current  editors  them¬ 
selves  came  from  the  region. 

“The  main  problem,”  VanBenne¬ 
kom  said,  “is  the  supply  of  electric¬ 
ity,  which  sometimes  goes  out.” 

“He  said  UPI  was  seeking  equip- 
(Continued  on  page  31) 
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UPl  has  a  strong  Latin  clientele 

Unlike  the  situation  in  the  U.S.,  most  Central  and  South  American 
newspapers  remain  fiercely  loyal  to  the  American-based  news  agency 


By  George  Garneau 

United  Press  International  has 
fared  a  lot  better  south  of  the  border 
than  on  its  home  turf,  according  to 
UPI  and  industry  executives. 

While  U.S.  newspapers  have  to  a 
large  extent  abandoned  UPI,  leaving 
broadcasters  as  its  main  revenue 
source,  according  to  industry 
sources,  subscribers  in  Central  and 
South  America  remain  fiercely  loyal 
to  the  U.S.  news  agency  that  broke  a 
European  news  monopoly  in  19 16  and 
became  the  region’s  pre-eminent 
international  news  agency  for  most  of 
this  century. 


UPl’s  dominance  has  slipped 
some,  industry  executives  say,  but 
the  privately  owned  news  service 
remains  among  the  leading  news  sup¬ 
pliers  to  Latin  America  —  despite 
staff  cuts,  management  changes,  the 
sale  of  its  non-U. S.  photo  operations 
to  rival  Reuters,  and  growing  com¬ 
petition  from  cooperatives  such  as  the 
Associated  Press  and  Reuters  and 
government-supported  agencies  such 
as  Agence  France-Presse  of  France 
and  EFE  of  Spain. 

“They  still  make  money  there  and 
they  always  have,”  said  Gary  Neele- 
man,  a  Los  Angeles  Times  Syndicate 
marketing  executive  and  veteran  of  27 
years  with  UPI,  including  a  stint  as 
international  vice  president  and  Bra¬ 
zil  correspondent.  “Most  of  the  news¬ 
papers  there  are  family-owned  and 
have  been  for  years,”  Neeleman  said. 

“There’s  hardly  one  that  hasn’t  had 
a  traditional  relationship,  very  per¬ 
sonalized,  with  past  leadership  of 
UPI.” 

Neeleman  said  UPl’s  Latin  Ameri¬ 


can  clients  “are  not  under  the  illusion 
that  it’s  the  same  UPI,  but  they 
still  .  .  .  support  them.  Recent  cuts  in 
the  number  of  people  covering  the 
news  eventually  may  have  an  impact, 
but  in  the  minds  of  most  editors,  psy¬ 
chologically,  UPI  is  still  the  best.” 

Alberto  Schazin,  UPI  vice  presi¬ 
dent  for  South  America  and  a  30-year 
Unipresser,  said,  “On  the  whole  UPI 
has  more  clients  in  Latin  America 
than  it  did  10  years  ago.” 

He  said  “all  the  main  Latin  Ameri¬ 
can  newspapers”  are  UPI  clients,  and 
in  some  cities  all  the  papers  are,  and 
added  that  Brazilian  subscribers  to 
the  Portuguese  service  nearly 


doubled  in  10  years,  with  growth  in 
Chile  and  Peru  also  strong. 

AP,  according  to  Schazin,  has 
fewer  clients  and  “is  not  a  competitor 
in  Latin  America  for  us.” 

Competitors  at  AP  and  other  agen¬ 
cies  dispute  UPl’s  leadership,  but 
even  rivals  admit  candidly  that  UPI 
dominated  in  the  region  until  the 
1970s,  when  it  lost  some  clients  and 
prestige. 

Larry  Heinzerling,  AP  deputy 
director  of  world  services,  said  AP’s 
Latina  Press  Associada  (LPA)  clients 
account  for  85%  of  total  daily  circula¬ 
tion  in  the  region,  more  if  papers  are 
counted  that  get  AP  through  national 
news  agencies.  He  said  growth  has 
been  static  for  about  five  years 
because  there  is  not  much  room  for 
expansion. 

Latin  American  clients  have 
remained  loyal  despite  UPI  years  of 
financial  losses  and  managerial  woes. 
The  sale  of  its  money-losing  world 
photo  service  to  raise  cash  in  1985 
reduced  revenue  from  Latin  America 


and  killed  its  ability  to  sell  news  and 
photos  as  a  package. 

Nevertheless,  “no  major  cancella¬ 
tions”  were  attributed  the  sale  of  the 
non-U. S.  picture  service  to  Reuters. 

One  or  two  large  papers  canceled 
service  in  protest  after  Mexican 
publisher  Mario  Vazquez  Raha 
bought  UPI  from  bankruptcy  in  1986, 
but  one,  El  Tiempo  in  Bogota,  has 
resumed  service. 

UPI  claims  “about  500”  clients  — 
including  some  300  newspapers  — 
plus  more  total  news  outlets  when 
individual  papers  and  broadcasters 
are  counted  in  groups,  according  to 
Pieter  VanBennekom,  UPI  interna¬ 
tional  vice  president,  who  said  inter¬ 
national  business  has  “held  steady.” 

UPI  also  has  sold  or  scaled  back 
ventures  it  operated  in  the  region  with 
other  companies  in  television,  stock 
quotations  and  comics. 

VanBennekom  and  others  attrib¬ 
uted  client  loyalty  to  a  special  rela¬ 
tionship  that  began  when  UPI  entered 
Latin  America  in  1916withadeal  with 
La  Nat  ion  of  Buenos  Aires.  AP  had 
refused  to  break  its  agreement  with 
the  European  monopoly  allotted  to 
the  French  agency  Havas  (AFP’s  pre¬ 
decessor).  UPI  formed  a  regional  ser¬ 
vice  with  La  Nacion,  which  later 
dumped  UPI  for  AP,  but  in  1919  UPI 
signed  La  Nacion’s  rival.  La  Prensa, 
beginning  a  long  and  lucrative  rela¬ 
tionship  that  symbolized  UPI’s  close¬ 
ness  to  clients. 

When  dictator  Juan  Peron  forced 
the  closure  of  La  Prensa  in  1951,  UPI 
refused  service  until  Alberto  Gainza 
Paz  regained  control  in  1956  of  the 
paper  founded  by  his  grandfather. 

UPI  for  years  fought  against  news 
cartels  and  for  competition  and  the 
free  flow  of  news. 

“People  know  that  UPI  was  more 
than  a  wire  service.  UPI  is  a  family  to 
them,”  said  VanBennekom,  a  Dutch¬ 
man  who  has  worked  in  Mexico  City. 
“We  have  done  special  things  for 
clients  and  we  continue  to  do  special 
things.  It’s  a  combination  of  history 
and  the  level  of  service  we  give.” 


“We  have  done  special  things  for  clients  and  we 
continue  to  do  special  things.  Its  a  combination  of 
history  and  the  level  of  service  we  give,” 
VanBennekom  said. 
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Getting  its  fair  share 

Major  League  Baseball  gets  tough  with  newspapers;  says  they  must  get 
written  approval  for  commercial  use  of  registered  baseball  marks 


By  Debra  Gersh 

After  it  began  losing  about  “seven- 
digits  a  year”  on  fees  not  paid  for 
commercial  use  of  its  licensed  goods 
and  service  marks.  Major  League 
Baseball  is  making  sure  it  gets  what’s 
coming  to  it. 

This  year,  to  ensure  that  its  World 
Series  service  marks  were  not  mis¬ 
used,  the  Office  of  the  Commissioner 
sent  a  memo  to  publishers  of  all  news¬ 
papers  in  contending  cities  spelling 
out  some  specifics  about  how  and 
where  club  marks  and  the  World 
Series  service  marks  can  and  cannot 
be  used. 

“This  is  to  inform  you  that  the 
words  ‘World  Series’  alone,  as  well  as 
the  World  Series  logo,  are  federally 
registered  service  marks  and  may 
not  be  used  in  a  commercial  context 
without  our  written  approval,”  the 
memo  read,  in  part.  “Furthermore,  as 
noted  in  the  language  on  ticket  backs. 
World  Series  tickets  may  not  be  used 
in  promotion  (e.g..  World  Series 
ticket  giveaways)  without  MLB 
approval. 

“In  an  effort  to  protect  your  adver¬ 
tisers,  we  are  notifying  you  that  enti¬ 
ties  may  not  use  the  World  Series 
marks  in  their  advertisements  without 
advance  written  approval  of  Major 
League  Baseball.  The  individual 
clubs  may  not  give  that  approval. 
Unauthorized  use  in  newspaper 
advertising  may  result  in  action 
against  that  advertiser.” 

Jim  Small,  assistant  director  of 
news  at  MLB,  explained  that  newspa¬ 
pers  are  just  one  segment  of  an  overall 
campaign  to  curb  misuse  of  registered 
marks. 

He  noted  there  is  no  problem  with  a 


newspaper  promoting  its  coverage  or 
using  the  registered  marks  as  part  of  a 
news-oriented  phrase,  but  permission 
must  be  secured  for  promotional 
items. 

As  Bill  Bennett,  assistant  sales 
manager  for  FPG  International,  a 
stock  photography  agency  based  in 
New  York,  explained,  a  newspaper 
cannot  use  a  photo  in  which  the  team 
name,  uniform  or  any  other  identifi¬ 
able  mark  is  visible,  in  a  promotion 
without  permission  —  even  if  that 
photo  has  appeared  in  the  paper  — 
although  the  paper  can  use  a  picture 
of  its  entire  page  with  that  photo  on  it, 
because  that  is  promoting  the  news¬ 
paper’s  product. 

He  said  that  when  his  company 
sells  a  baseball  photo  for  promotional 
use,  it  usually  sells  ones  in  which  the 
player  and  team  are  unidentifiable.  A 
player  can  use  his  own  image  as  he 
pleases,  but  not  with  the  team’s  name 
or  the  league. 

Major  League  Baseball  is  “very 
strict,”  he  noted.  “They’ve  been 
licensing  promotions  for  a  long  time. 
They’re  very  savvy  in  that  area.” 

Such  agreements  can  be  very  com¬ 
plex,  Bennett  said,  adding  that  he 
usually  advises  clients  seeking  stock 
photos  that  every  case  is  different. 

Some  cases  involving  use  of  sports 
figures  in  promotions  have  even  gone 
to  court,  he  noted,  using  as  an  exam¬ 
ple  a  case  in  which  a  major  sports 
magazine  used  a  photo  of  a  famous 
quarterback  in  a  subscription  promo¬ 
tion. 

The  quarterback  sued  the  publica¬ 
tion  and  lost,  the  court  ruling  that 
since  the  photo  was  used  in  editorial 
context  of  the  magazine,  and  the 
magazine  was  using  it  as  an  example 


of  its  editorial  content,  the  use  was 
allowable.  However,  if  that  photo  had 
not  appeared  in  the  publication,  the 
quarterback  would  have  won,  Ben¬ 
nett  explained. 

“We’re  very  careful,”  he  said.  “If 
[the  proposed  use  of  the  photo  is] 
even  remotely  promotional,  we  will 
stay  away  from  it  or  suggest  that  the 
client  secure  the  rights.” 

“Planning  in  advance  is  the  key,” 
said  Bette  Fenton,  promotion  direc¬ 
tor  at  the  Star  Tribune,  which  had  to 
go  back  to  Major  League  Baseball  to 
get  a  licensing  agreement  for  the  pa¬ 
per’s  successful  “Homer  Hanky.” 

“You  really  have  to  work  very, 
very  closely  with  those  associations 
and  their  attorneys  to  get  [an 
agreement]  nailed  down  in  advance,” 
she  advised. 

Fenton  explained  that  the  paper 
originally  had  permission  from  the 
Twins  for  its  promotion,  but  had  to  go 
back  and  work  out  an  agreement  with 
Major  League  Baseball. 

“As  a  rule  of  caution  for  other 
papers  .  .  .  [you]  have  to  have  a 
licensing  agreement  [with  MLB],  also 
with  the  Players’  Association  if  you 
use  a  photo  of  a  person,”  she  said. 

Obtaining  permission  “is  expen¬ 
sive,”  Fenton  said,  noting  that  fees 
depend  on  what  the  paper  does,  how 
it  uses  the  marks,  how  often  it  is  used, 
and  other  such  factors.  In  addition, 
only  certain  vendors,  licensed  by 
MLB,  are  allowed  to  produce  promo¬ 
tional  items  such  as  T-shirts  and 
mugs,  and  ail  ads  must  be  approved  in 
advance  of  their  publication. 

“You  have  to  go  into  it  knowing 
exactly  what  you’re  doing.  Get  every 
detail  ironed  out  in  advance,”  she 
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suggested.  “The  key  thing  is  to  plan 
early,  to  work  very  closely  with  them 
[MLB]  from  the  start  and  find  out  the 
rules.  Don’t  deviate  [from  your  plan] 
and  contact  both  the  Players’  Associ¬ 
ation  and  the  League. 


“Early  on  in  the  season,  if  you 
think  there  is  any  chance  your  team 
will  get  in[to  the  playoffs],  plan  in 
advance,”  she  emphasized,  noting 
also  that  each  team  association  — 
MLB,  the  National  Basketball  Asso¬ 


ciation,  the  National  Football 
League,  etc.  —  has  its  own  rules. 

“It  can  take  months  and  months, 
but  the  success  we  had  with  the 
Homer  Hanky  was  worth  it,”  Fenton 
added. 


Newspapers  and  baseball  promotions 


By  Debra  Gersh 

From  a  special  section  printed  in 
advance  of  the  team’s  victory  to  a 
hanky  to  good,  old-fashioned 
increased  coverage,  newspapers  in 
Boston,  New  York,  Oakland  and  Los 
Angeles  celebrated  their  towns’  base¬ 
ball  teams’  ascension  to  the  World 
Series  playoffs. 

The  Daily  News  of  Los  Angeles 
took  perhaps  one  of  the  biggest  risks, 
and  in  turn  demonstrated  a  tremen¬ 
dous  confidence  in  the  Dodgers, 
printing  more  than  5,000  special  edi¬ 
tions  of  the  paper  with  a  banner  head¬ 
line  “Dodgers  Win!”  and  subheaded 
“Oakland  Here  Saturday’'  following 
the  team’s  win  over  the  New  York 
Mets  in  the  League  Championship 
Series. 

The  special  edition  would  have  had 
to  be  destroyed  if  the  Dodgers  had 
lost. 

While  printing  a  special  edition  is 
not  exactly  novel,  handing  it  inside 
the  stadium  immediately  following 
the  team’s  victory  is. 

Daily  News  editor  Bob  Burdick, 
publisher  Steve  Morris  and  circula¬ 
tion  director  Karl  Buchmeier  loaded 
backpacks  with  copies  of  the  special 
editions  and  stashed  them  under  their 
seats  during  the  game. 

When  the  game  ended  with  a  Dod¬ 
ger  victory,  Burdick  began  handing 
out  copies  to  fans  in  the  stands,  while 
Morris  went  to  the  edge  of  the  dugout 
and  gave  away  some  copies  and 
Buchmeier  was  able  to  get  some  of  the 
papers  into  the  Dodgers’  clubhouse, 
Burdick  said. 

In  addition,  vendors  sold  special 
editions  of  the  Daily  News  from  vans 
outside  the  stadium  after  the  game 
(papers  cannot  be  sold  inside  the  sta¬ 
dium). 

Had  the  Dodgers  lost,  the  Daily 
News  was  prepared  to  destroy  the 
special  editions,  which  were  kept 
under  lock  and  key  prior  to  distribu¬ 
tion.  In  fact,  secrecy  was  at  such  a 
premium  that  special  effort  was  made 
to  see  that  all  waste  copies  from  the 


printing  were  destroyed. 

Since  the  eight-page  edition  obvi¬ 
ously  could  not  contain  the  actual 
game  story  —  only  the  banner  head¬ 
line  and  subhead  noted  the  day’s 
victory  —  it  contained  a  review  of  the 
Dodgers’  season  and  playoffs  to  date, 
as  well  as  previews  of  the  Series 
matchup  against  the  Oakland  A’s. 


Dodger  manager  Tommy  Lasorda 
holds  up  the  Daily  News  of  Los  Angeles' 
special  playoff  victory  edition. 


In  a  later  special  section,  after  the 
Dodgers  won  the  Series,  the  paper 
included  a  photo  of  Dodger  manager 
Tommy  Lasorda  holding  up  the  play¬ 
off  victory  edition.  That  photo,  how¬ 
ever,  because  of  the  team  identifica¬ 
tion,  could  be  used  only  in  an  editorial 
context  unless  permission  was 
granted  by  Major  League  Baseball  — 
a  lengthy  and  complex  procedure. 

The  Los  Angeles  Herald-Examiner 
downplayed  its  promotional  activi¬ 
ties,  touting  its  increased  coverage 
through  rack  cards  and  radio  spots, 
reported  promotion  manager  Jane 
Dudik. 

An  ad  that  ran  in  the  Los  Angeles 
Times,  however,  created  a  minor 
storm  from  some  loyal  Dodger  fans. 

The  ad,  cheering  on  the  New  York 
Mets,  was  part  of  an  exchange  the 
paper  participated  in  with  its  fellow 
Times  Mirror  paper  on  the  opposite 
coast,  Newsday. 

L.A.  Times  public  information 
supervisor  Laura  Morgan  reported 
that  the  paper  received  about  80  calls 
from  angry  fans,  but  those  callers 
were  happier  when  they  learned  pro- 
Dodger  ads  were  appearing  in  New 
York.  In  the  paper’s  late  final  edition, 
the  Mets  ad  was  replaced  by  one  sup¬ 
porting  the  Dodgers. 

Another  activity  surrounding  the 
Mets  in  New  York  came  from  the 
New  York  Daily  News,  which  pro¬ 
duced  the  “Strikeout  Hanky,”  simi¬ 
lar  to  the  “Homer  Hanky”  created  by 
the  Star  Tribune  for  the  Twins’  cham¬ 
pionship  drive  in  1987. 

But  rather  than  focus  on  hitting,  as 
the  Homer  Hanky  did,  encouraging 
fans  to  wave  the  cloth  urging  the 
Twins  to  hit  a  home  run,  the  Strikeout 
Hanky  focused  on  the  Mets’  strength, 
pitching,  and  called  for  fans  to  wave 
for  a  strikeout  against  the  Dodgers, 
explained  John  Campi,  Daily  News 
vice  president  and  director/promo¬ 
tion  and  public  relations. 

In  addition,  as  the  Metropolitan 
Life  blimp  —  an  old  contact  from  a 
previous  promotion  —  flew  over- 
(Continued  on  page  14) 
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head,  it  flashed  a  message  to  fans  to 
wave  their  hankies  on  every  two- 
strike  count  against  the  Dodgers. 

The  hankies,  co-sponsored  by 
radio  station  WFAN  and  a  local 
department  store,  sold  for  $1 ,  with  net 
proceeds  received  through  Nov.  1 
donated  to  two  organizations  that 
help  the  battle  against  drug  and  alco¬ 
hol  abuse. 

Hankies  were  available  at  the  Daily 
News  building  in  Manhattan  and  in 
about  20  locations  of  Model I’s  stores. 
In  addition,  a  number  of  sports- 
oriented  bars  and  restaurants  in  the 
city  purchased  hankies  to  give  away 
to  their  patrons. 

Some  100,000  hankies  were  also 
given  away  over  two  days  to  fans 
attending  the  playoffs. 

In  Boston,  home  of  the  Mets’  1986 
World  Series  opponents,  the  Red 
Sox,  the  Boston  Globe  did  not  do  as 


much  promotion  as  in  1986  —  the 
Red  Sox’  first  playoff  in  1 1  years  — 
concentrating  more  on  its  coverage 
with  special  sections  prior  to  and 
throughout  the  playoffs,  said  Richard 
Gulla,  public  affairs  manager. 

At  the  Boston  Herald,  the  story 
was  much  the  same,  as  the  paper  did 
little  promotion,  concentrating  on  its 
editorial  coverage,  said  vice  presi¬ 
dent/promotion  Lou  Perullo. 

As  Herald  executive  sports  editor 
Bob  Sales  reported,  the  paper  pro¬ 
duced  a  special  section  in  the  eve  of 
the  playoffs,  celebrating  the  season, 
and  beefed  up  its  regular  sports  cover¬ 
age  to  include  special  stories  and  col¬ 
umns. 

Across  the  country  in  the  Red  Sox 
rival  Oakland  A’s  hometown,  the 
Oakland  Tribune  conducted  a  number 
of  special  promotions,  including  a 
full-color  team  poster  in  one  of  the 
special  sections  published,  rack 
cards,  and  a  contest  prior  to  the  play¬ 
offs  that  offered  an  A’s  team  jacket  as 
a  prize  to  the  reader  who  collected  10 
“Magic  Numbers”  (the  number  of 


games  needed  for  the  A’s  to  clinch  the 
divisional  title)  that  ran  in  the  paper, 
said  marketing  director  Kate  Cole¬ 
man. 

In  addition,  40,000  pennants  were 
distributed  to  fans  who  entered  the 
stadium  on  the  night  when  attendance 
there  topped  two  million  for  the  first 
time.  The  pennants,  reading 
“2,000,000  Thank  Yous,”  carried  the 
Tribune  name  and  the  team  name. 

The  Tribune  also  offered  World 
Series  tickets  in  a  giveaway  promo¬ 
tion.  Although  Major  League  Base¬ 
ball  requires  special  written  permis¬ 
sion  for  such  activities  (see  accom¬ 
panying  story),  when  asked,  Coleman 
would  reply  only  with  a  three-line 
prepared  statement;  “Why  would  we 
have  needed  permission?  We’ve  been 
involved  in  baseball  promotions  all 
season.  Why  would  we  need  special 
permission  now?” 

Jim  Small,  assistant  director  of 
news  for  Major  League  Baseball, 
reported  that  his  office  had  no  knowl¬ 
edge  of  any  problems  in  Oakland  con¬ 
cerning  tickets. 
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Writers  join  sports 
news  wire  service 

Hall  of  Fame  sportswriters  Jack 
Lang  and  Norm  Miller  have  joined 
SportsTicker,  a  24-hour  sports-news 
and  score  reporting  wire  service,  as 
contributing  editors. 

Lang,  a  40-year  veteran  of  Major 
League  Baseball  coverage  for  the 
Long  Island  Press  and  the  New  York 
Daily  Nexvs,  will  provide  a  weekly 
baseball  column  on  a  year-round 
basis,  and  Miller,  who  covered  the 
National  Football  League  for  35  years 
for  United  Press  International  and  the 
New  York  Daily  News,  will  produce  a 
year-round  football  column.  Both 
writers  have  been  inducted  into  their 
respective  Halls  of  Fame  for  out¬ 
standing  contributions  in  journalism. 


Kovach  named 
Nieman  Fellow 

Bill  Kovach,  who  resigned  as  editor 
of  the  Atlanta  Constitution  and  Jour¬ 
nal  on  Nov.  4,  will  be  going  to  Har¬ 
vard  University  to  join  the  current 
class  of  Nieman  Fellows. 

“Bill  Kovach  will  grace  the  Nie¬ 
man  program,  as  he  has  and  will  con¬ 
tinue  to  grace  journalism.  We  are 
lucky,  pleased  and  proud  to  have 


him,”  stated  Howard  Simons,  cura¬ 
tor  of  the  Nieman  Foundation  and 
former  managing  editor  of  the 
Washington  Post. 

The  foundation  awards  fellowships 
to  midcareer  journalists  to  study  at 
Harvard  and  design  their  own  courses 
of  study. 

Kovach,  former  Washington 
bureau  chief  of  the  New  York  Times, 
joined  the  Atlanta  dailies  as  editor  in 
1986.  His  resignation  in  a  dispute  with 
management  prompted  staff  and  com¬ 
munity  protests. 


Rosenfeld  named 
interim  editor  of 
Atlanta  papers 

Cox  Enterprises  has  named  Arnold 
Rosenfeld,  editor  of  the  company’s 
Austin  American-Statesman,  to  be 
the  editor  of  its  flagship  newspapers, 
the  Atlanta  Journal  and  Constitution. 

Rosenfeld  replaces  Bill  Kovach, 
who  resigned  Nov.  4  in  a  dispute  with 
management.  Kovach  came  to  the 
Atlanta  newspapers  two  years  ago 
from  the  New  York  Times,  where  he 
had  been  Washington  editor. 

Before  the  Atlanta  announcement, 
Rosenfeld  was  set  to  become  editor  in 
chief  for  all  Cox  newspapers.  A 
spokesman  for  the  Atlanta  newspa¬ 
pers  said  Rosenfeld  will  assume  the 


editor  in  chief  post  in  mid- 1989  and  in 
the  meantime  part  of  his  duties  in 
Atlanta  will  be  to  help  publisher  Jay 
Smith  find  a  long-term  successor  as 
editor. 

Rosenfeld  joined  the  Cox  group  in 
1969  as  managing  editor  of  the  Dayton 
Daily  News  and  became  editor  in 
1976.  In  1980,  he  became  editor  of 
Cox’s  other  Dayton  newspaper  as 
well,  the  Journal  Herald. 

Jay  Smith,  current  publisher  of  the 
Atlanta  newspapers,  was  president  of 
the  Dayton  newspapers  when  Rosen¬ 
feld  became  their  editor. 


Spanish-language 
shopper  to  expand 

After  six  months  of  publication,  El 
Clasificado,  a  Spanish-language 
penny  shopper  in  Los  Angeles,  feels  it 
has  established  itself  as  an  alternative 
advertising  medium  for  Southern 
California  and  has  plans  to  increase 
circulation  in  existing  zones,  add  new 
distribution  areas  and  move  into  other 
markets  in  California  and  eventually 
into  other  states. 

Some  50,000  Hispanic  households 
in  five  carefully  targeted  zones 
receive  the  publication  by  direct  mail 
every  week.  According  to  informa¬ 
tion  from  the  paper,  El  Clasificado 
reaches  30%  of  the  Hispanic  house¬ 
holds  in  each  of  its  five  zones. 
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Campaign  coverage  criticized 

Journalists  discuss  ways  to  prevent  the  shallowness  that 
characterized  the  1988  presidential  campaign  coverage 


By  Andrew  Radolf 

A  group  of  journalists  meeting 
recently  in  New  York  City  called  for 
the  press  to  form  “a  consensus”  on 
covering  future  presidential  cam¬ 
paigns  to  prevent  the  shallowness  that 
characterized  the  one  in  I988. 

The  journalists,  speaking  on  a  panel 
hosted  by  the  International  Press 
Institute,  were  unsure  just  how  such  a 
consensus  could  be  built.  They  were 
in  agreement  that  the  candidates’ 
handlers,  and  not  the  press,  were  the 
ones  who  controlled  the  news  agenda. 

“The  handlers  more  often  than  the 
press  got  the  upper  hand,”  said  Ann 
Morris  of  Fortune  magazine. 


remarked  Wall  Street  Journal 
reporter  Gerald  Seib. 

Saying  he  was  more  familiar  with 
Bush’s  campaign  than  Dukakis’,  Seib 
said  his  managers  made  the  assump¬ 
tion  it  was  “within  the  right  of  a  candi¬ 
date  not  to  discuss  what  he  would  do 
[once  in  office].  They  were  right  in 
assuming  he  would  get  away  with  it.” 

Seib  said  the  press  was  also  respon¬ 
sible  for  the  lack  of  substance  in  the 
campaign  because  of  its  propensity  to 
focus  on  “sound  bites”  and  the  “30- 
second  attacks”  that  get  headlines 
and  evening  news  coverage  while 
substantive  speeches  are  ignored. 

“One  of  the  worst  sins,”  Seib  con¬ 
tinued,  was  the  press  “punished  the 


“If  we  don’t  force  a  candidate  to  address  the  issues, 
there’s  certainty  nothing  in  the  internai  dynamics  of  a 
campaign  to  force  them  to  do  it,’’  remarked  Waii 
Street  Journai  reporter  Geraid  Seib. 


Morris  noted  that  the  famous  flare- 
up  between  George  Bush  and  CBS 
anchorman  Dan  Rather  “looked 
spontaneous”  but  actually  resulted 
from  Bush  being  “primed”  by  his 
advisers  to  go  on  the  attack  when 
asked  about  his  role  in  the  Iran/contra 
scandal. 

“Within  hours”  of  Bush’s 
announcement  that  Dan  Quayle 
would  be  his  running  mate,  “The 
press  took  off  after  his  military  and 
academic  records,”  Morris  said. 
Then  came  the  rally  in  Quayle’s 
hometown  that  made  him  “the  hero 
and  the  press  the  goat.” 

The  press  also  spent  too  much  time 
“looking  for  a  fatal  flaw  that  would 
undo  one  campaign”  and  never  found 
it,  Morris  said.  “We’re  not  alone  in 
this.  That’s  how  [Democratic  candi¬ 
date  Michael]  Dukakis  ran  his 
campaign  —  waiting  for  Bush’s 
image  to  crack.” 

“If  we  don’t  force  a  candidate  to 
address  the  issues,  there’s  certainly 
nothing  in  the  internal  dynamics  of  a 
campaign  to  force  them  to  do  it,” 


candidate  who  gave  us  access  and 
rewarded  the  one  who  shut  us  out  by 
writing  lots  of  stories  about  how 
clever  [his  aides]  were.”  Dukakis,  he 
said,  was  constantly  put  on  the  defen¬ 
sive  whenever  he  tried  to  answer  the 
attacks  from  the  Bush  campaign. 

Seib  said  reform  of  campaign  cov¬ 
erage  has  to  begin  with  television, 
which  “has  to  figure  out  a  way  to 
resist  the  urge  to  go  with  the  sound 
bite  and  beautiful  picture.” 

Jack  Nelson,  Washington,  D.C., 
bureau  chief  of  the  Los  Angeles 
Times,  said  the  press  must  do  more 
reporting  about  “what’s  erroneous” 
in  candidates’  ads  and  statements. 

“We  ought  to  do  this 
repeatedly,”  he  said.  “The  press  is 
too  afraid  of  seeming  biased;  [afraid] 
to  write  stories  defending  Dukakis  or 
explaining  why  he  didn’t  respond  to 
negative  campaigning.” 

“Dan  Quayle  made  it  easier  for 
Republicans  to  attack  the  press,”  said 
New  York  Times  reporter  E.J. 
Dionne.  “We  failed.  We  blew  it.  We 
didn’t  get  the  goods  on  him.  The  Bush 


people  then  could  keep  pushing  the 
idea  that  we  are  a  bunch  of  biased 
liberals.” 

Dionne  believed  that  one  of  the  rea¬ 
sons  the  candidates  were  able  to 
avoid  discussing  the  issues  was 
because  there  was  “nothing  dividing 
us  like  Vietnam  did.  Issues  of  that 
magnitude  would  have  had  to  be 
addressed.” 

Issues  like  the  deficit  were  serious, 
he  said,  “but  don’t  lend  themselves  to 
that  sort  of  stark  ideological  divi¬ 
sion.” 

Dionne  also  doubted  “there  is  any¬ 
thing  the  press  can  do  to  force  candi¬ 
dates  to  do  things  that  go  against  their 
own  interests”  and  said  the  press 
should  not  be  blamed  for  the  negative 
tone  of  the  campaign. 

“The  reasons  had  very  little  to  do 
with  us”  and  a  lot  to  do  “with  the 
candidates  and  the  nature  of  the 
times,”  Dionne  said,  adding  that  vitu¬ 
perative  campaigns  have  occurred 
throughout  the  nation’s  history. 

“This  election  goes  to  show  how 
relatively  unimportant  the  press  is  in 
the  whole  process,”  said  WCBS  eve¬ 
ning  news  anchor  Mike  Schneider, 
who  moderated  the  panel.  Paid  politi¬ 
cal  ads  on  television,  he  said,  “were 
most  important  in  terms  of  formulat¬ 
ing  opinion.” 

Senior  Publishers 
rep  firm  has  new 
office  800  number 

Senior  Publishers  Group,  the 
national/regional  advertising  sales 
firm  representing  the  professionally 
published  mature  market  newspapers 
and  magazines  in  the  United  States, 
has  established  a  new  toll-free  “800” 
number  for  advertisers  and  agencies. 

The  new  number  is  1-800-727-3646, 
usable  from  anywhere  in  the  United 
States.  This  number  replaces  the  pre¬ 
vious  toll-free  numbers. 

In  addition,  the  firm  has  established 
its  own  New  York  sales  office.  The 
new  office  is  located  at  575  Madison 
Ave.,  Suite  1006,  New  York,  N.Y. 
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Bush  got  mor 

The  press  corps  covering  the  pres¬ 
idential  race  mentioned  aides  and 
operatives  working  for  George  Bush 
much  more  frequently  than  the  people 
working  for  Michael  Dukakis, 
according  to  a  study  conducted  by  the 
Gannett  Center  for  Media  Studies  at 
Columbia  University. 

The  study’s  results  “counter 
claims  by  conservative  critics  who 
argue  that  the  news  media  have  a 
liberal  bias  and  are  more  likely  to 
quote  liberal  news  sources,”  said 
Everette  E.  Dennis,  director  of  the 
center. 

The  Gannett  study,  using  a  com¬ 
puter-aided  analysis  of  major  national 
media,  found  Bush’s  representatives 
and  spokespersons  garnered  64%  of 
all  press  mentions  compared  with 
36%  for  the  Dukakis  staff. 

Media  organizations  included  in  the 
study,  which  used  Mead  Data  Cen¬ 
tral’s  Nexis  database,  were  the  New 
York  Times,  Washington  Post,  Chris¬ 
tian  Science  Monitor,  Los  Angeles 
Times,  Associated  Press,  Reuters, 
United  Press  International,  News¬ 
week,  Time,  U.S.  News  &  World 
Report,  National  Journal  and 
McNeil/Lehrer  News  Hour. 

The  four  major  television  news 

e  press  ‘mentions 

networks  —  ABC,  CBS,  CNN  and 
NBC  —  were  not  included  in  the 
survey  because  they  are  not  on  the 
Nexis  system. 

The  analysis  was  conducted  from 
February  through  October  and  tabu¬ 
lated  all  mentions  of  campaign  man¬ 
agers,  press  secretaries,  chiefs  of 
staff,  image-makers  and  others.  The 
candidates  themselves  were  not 
included  in  the  survey. 

The  survey  looked  at  mentions  of 
key  people  as  one  indication  of  press 
coverage.  It  shows  “who  is  quoted 
and  who  is  relied  upon  for  information 
about  the  candidates  and  the  cam¬ 
paign,”  Dennie  said. 

“Clearly,  Bush  and  his  people 
knew  what  messages  would  sell,”  he 
said.  “This  is  significant  because  the 
organizations  from  which  these  data 
were  derived  are  ‘agenda-setters’  for 
other  media  organizations,  especially 
broadcast.” 

The  survey  also  listed  the  key 
quotes  and  phrases  used  by  the  candi¬ 
dates  and  their  associates  during  the 
campaign.  Dukakis  had  only  one 
phrase  in  the  top  10,  according  to  the 
survey.  That  phrase  was  “The  Joe 
Isuzu  of  American  politics,”  which 
placed  sixth  with  38  mentions. 

than  Dukakis 

The  most  frequently  mentioned 
quote,  with  147,  was  Bush’s  “card- 
carrying  member  of  the  ACLU.” 

Second  most-mentioned  phrase 
was  Texas  Democrat  Ann  Richards’ 
“Born  with  a  silver  foot  in  his  mouth” 
with  92  mentions;  while  President 
Reagan’s  “the  L-word”  came  in  third 
with  76  mentions. 

Fourth  was  Lloyd  Bentsen’s 
“You’re  no  Jack  Kennedy,”  with  65 
mentions,  while  Bush’s  “Read  my 
lips”  came  in  fifth  with  45  mentions. 

After  Dukakis’  Joe  Isuzu  quote,  the 
seventh  spot  belonged  to  Bush’s  “A 
thousand  points  of  light”  with  36 
mentions.  Bentsen’s  “$200  billion  in 
hot  checks”  came  in  eighth,  with  25 
mentions. 

The  ninth  and  10th  spots  belonged 
to  George  Bush.  His  “About  as  clear 
as  Boston  Harbor”  was  mentioned  24 
times,  while  his  quip  about  Dukakis 
thinking  a  naval  exercise  is  “some¬ 
thing  you  find  in  a  Jane  Fonda  work¬ 
out  book”  had  18  mentions. 

Tim  Miller,  a  former  Gannett  Cen¬ 
ter  research  fellow  and  David 
Stebenne,  a  special  assistant  to  the 
center’s  executive  director,  compiled 
the  data  for  the  survey. 

—  Andrew  Radolf 
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SPJ,SDX 
now  SPJ 

Just  call  it  the  Society  of  Profes¬ 
sional  Journalists. 

The  group,  the  largest  U.S.  jour¬ 
nalists’  association  with  over  19,000 
members,  has  officially  changed  its 
name  from  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

The  Greek  letters  linked  the  name 
to  its  history  as  an  all-male  college 
fraternity  and  to  its  many  student 
members. 

Due  to  early  deadlines  for  the 
Thanksgiving  holiday,  E&P  was  unable 
to  include  more  convention  coverage  in 
this  issue,  but  will  do  so  Dec.  3. 

Finding  the  old  name  too  long,  con¬ 
fusing,  unclear  and  unrepresentative 
of  the  organization,  delegates  voted 
197-66  to  change  it  during  the  group’s 
annual  convention  in  Cincinnati. 

Opponents,  mostly  college  chap¬ 
ters,  argued  that  the  new  name 
ignores  its  traditional  college  ties. 
Approximately  one  in  five  members 
are  students. 

When  it  was  founded  in  1909,  it  was 
called  Sigma  Delta  Chi,  Honorary 
Journalistic  Fraternity.  In  1916,  it 
became  Sigma  Delta  Chi,  Profes¬ 
sional  Journalistic  Fraternity.  The 
last  name  change  came  in  1973  after 
years  of  debate.  A  proposed  change 
was  defeated  in  1982,  preserving  the 
name  for  at  least  five  years. 

Chicago  strike 
may  be  averted 

Newspaper  Guild  negotiators 
stopped  the  clock  on  their  strike 
threat  at  the  Chicago  Sun-Times  as 
they  agreed  to  take  a  management 
offer  to  their  membership  Monday 
afternoon  (Nov.  21). 

As  E&P  went  to  press,  neither  the 
terms  of  the  offer,  nor  the  outcome  of 
the  “advisory”  membership  vote 
were  available. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  236  grants  totaling 
$1,445,151  in  62  communities  served 
by  Gannett  Co.  Inc.  interests. 

ANA  seeks  changes 
in  ad  regulations 

The  Association  of  National 
Advertisers  Inc.  has  urged  the  Massa¬ 
chusetts  attorney  general  to  modify 
substantially  a  proposal  to  revise  the 
Commonwealth’s  retail  advertising 
regulations. 

Among  other  things,  according  to 
the  ANA,  the  proposed  regulations 
mandate  minimum  type  size  restric¬ 
tions  for  all  forms  of  printed  adver¬ 
tisements,  regardless  of  size  or  func¬ 
tion,  as  well  as  restrictive  time  and 
scan  line  requirements  for  television 
advertisements. 

In  comments  to  the  Massachusetts 
Office  of  Attorney  General,  ANA 
president  DeWitt  Helm  noted,  in  part, 
“As  written,  the  proposed  Massa¬ 
chusetts  advertising  requirements 
generally  will  be  applied  mechani¬ 
cally  on  an  across-the-board  basis  to 
virtually  all  advertising  categories 
from  skywriting  to  price  tags,  from 
billboards  to  business  letters  and  from 
national  automobile  advertisements 
to  grocery  carts.” 
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Books  in  Review 


By  Hiley  H.  Ward 

Fit  to  Print:  A.M.  Rosenthal  and  His 
Times.  Joseph  C.  Goulden.  (Secau- 
cus,  N.J.:  Lyle  Stuart.)  436  pages. 

When  A.M.  Rosenthal,  the  long¬ 
time  helmsman  of  the  New  York 
Times  news  operation,  was  asked 
about  his  temper  a  year  or  so  ago  at  an 
ASNE  panel,  he  quipped,  “I  wish  I 
had  been  more  popular.  Many  people 
didn’t  think  much  of  me  but  when  I 
left  1  knew  there  were  a  lot  of  people 
who  loved  me.  I’m  sure  I  could  have 
done  things  more  gently,  but  not 
much.” 

Rosenthal,  who  joined  the  Times  in 
1944,  captained  one  of  the  most 
important  ships  of  state,  as  executive 
editor  of  the  Times  from  1977  to  1986. 
Wielding  tremendous  power,  he 
seemed  to  many  people  Mr.  New 
York. 

His  idiosyncrasies  and  temper 
became  legend  with  those  who 
worked  with  him.  There  was  no  secret 
that  the  Times  ship  of  state  was 
directed  by  a  man  who  was  a  kind  of 
storm  himself 

Gay  Talese  in  The  Kingdom  and  the 
Power  recognized  a  “disenchantment 
in  the  newsroom”  back  in  the  mid- 
1960’s  when  Rosenthal  took  charge  of 
the  metropolitan  desk. 

Now  comes  a  massive  volume  by 
free-lance  writer  Joseph  Goulden 
who  picks  up  on  the  alleged  “dark 
side”  of  Rosenthal.  Early  in  the  book, 
after  the  obligatory  section  on  the 
early  days  of  Rosenthal  suffering 
through  a  blighted  childhood  and  the 
days  of  Rosenthal  as  a  highly 
acclaimed  foreign  correspondent, 
Goulden  sets  in  motion  his  own  hos¬ 
tility  toward  his  subject  —  who  gave 
Goulden  20  hours  in  interviews. 

Says  Goulden  about  Rosenthal’s 
initial  housecleaning  at  the  Times: 
“Rosenthal  behaved  with  a  personal 
brutality  uncharacteristic  of  the  New 
York  Times.  The  persons  who 
worked  at  43rd  Street  witnessed  first¬ 
hand  an  ugliness  of  behavior  that 
would  cause  turmoil  at  the  paper  for 
two  decades.” 

The  New  York  Times  Book  Review 
section  has  greeted  Goulden’s  Fit  to 
Print  —  the  title  from  the  Times 
motto  “All  the  News  That’s  Fit  to 
Print”  —  briefly  and  scathingly. 
Calling  the  book  a  bad  “psycho¬ 
drama,”  the  Times  said,  “This  is  a  tv 

(Hiley  Ward  is  a  professor  of  jour¬ 
nalism  at  Temple  University.) 


talk-show  biography,  formatted  to 
titillate  rather  than  to  illuminate.  So  it 
focuses  on  Abe  Rosenthal’s  sup¬ 
posedly  ‘sarcastic’  and  ‘mercurial’ 
personality  and  repeats  old  stories  of 
newsroom  clashes.  It  touches  only 
incidentally  on  what  made  Mr. 
Rosenthal  a  brilliant  editor  and  a  pow¬ 
erful  force  in  American  journalism 
during  the  nearly  20  years  he  presided 
over  the  news  operation  of  the  New 
York  Times.” 

Time  magazine  quotes  Rosenthal 
concerning  the  book:  “It’s  like  walk¬ 
ing  into  a  mess  in  the  street.  You  step 
in  it;  you  try  to  wipe  it  from  your 
foot.” 

Goulden’s  book  reads  like  a  novel 
at  first.  The  author  enters  subjec¬ 
tively  into  the  mind  of  the  young 
Rosenthal:  “He  stared  into  the  bath¬ 
room  mirror  and  he  made  a  painfully 
objective  judgment  of  the  unattrac¬ 
tive  spectacle  reflected  there.  A 
skinny  kid,  barely  120  pounds  .  .  . 
Pocked  cheeks  aflame  with  acne 
welts.  Out  of  the  mirror’s  sight,  but 
never  out  of  mind,  were  spindly, 
scarred  legs  aching  from  osteomyeli¬ 
tis,  an  acute  infection  of  the  bone 
marrow  ...”  Then,  as  the  author 
gets  to  the  adult  Rosenthal,  the 
book’s  style  switches  to  that  of  repor- 
torial  writing. 

The  author  has  15  books  to  his 
credit,  including  the  1972  best  seller. 
The  Superlawyers.  As  a  newspaper¬ 
man,  he  once  was  Washington  bureau 
chief  for  the  Philadelphia  Inquirer. 

Rosenthal,  since  retirement,  con¬ 
tinues  to  write  a  twice-weekly  col¬ 
umn,  “On  My  Mind,”  for  the  Times 
and  serves  as  an  editor  at  large  for  the 
G.P.  Putnam  publishing  house. 

There  will  be  those  who  will  not 
want  to  read  this  book.  They  are  those 
(1)  who  don’t  care  about  the  New 
York  Times;  (2)  who  don’t  care  about 
soap  opera;  (3)  who  don’t  care  about 
an  all-too-familiar  portrait  of  a  tyran¬ 
nical  boss. 

However,  there  are  reasons  — 
even  for  non-New  Yorkers  —  to  read 
the  book.  They  include:  (I)  humor 
and  entertainment,  as  you  are  treated 
to  a  sort  of  “send  in  the  clowns” 
atmosphere;  (2)  some  insight  into 
celebrities,  such  as  the  story  behind 
the  “discovery”  of  Woody  Allen;  (3) 
some  behind-the-scene  looks  at 
famous  stories,  such  as  the  Catherine 
Genovese  killing  when  so  many 
looked  on  and  didn’t  help;  (4)  a  dis¬ 
cussion  of  First  Amendment  rights  as 
they  apply  to  a  paper’s  own  news¬ 


room;  (5)  further  background  and 
detail  on  several  Times-staff  cause 
celebres  —  among  them,  the  side¬ 
tracking  of  investigative  reporter 
Richard  Severo  and  the  long  arbitra¬ 
tion  that  followed,  and  the  more 
highly  visible  firing  of  Sydney  Schan- 
berg,  Pulitzer  Prize-winning  foreign 
correspondent  featured  in  The  Killing 
Fields  movie.  Schanberg,  turned  into 
a  metro  columnist,  accused  New 
York  City  newspapers  of  being  asleep 
and  oblivious  to  corruption  and  scan¬ 
dal  in  the  city.  And  (6)  there  is  insight 
into  the  creative  side  of  newspapering 
via  Rosenthal. 

And  there’s  Rosenthal’s  reported 
cardinal  rule  of  management  in  regard 
to  his  associates:  “Don’t  surprise 
me.” 

Goulden  believes  that  the  Times 
treated  Mayor  Koch  with  kid  gloves 
too  long  and  paid  too  much  attention 
to  big-money  interests.  There  is,  of 
course,  two  sides  to  every  story  and 
Abe  Rosenthal  has  his  own  book  con¬ 
tract  with  a  sizable  advance  to  give  his 
account  of  his  days  at  the  Times. 

*  *  * 

Conservative  Journalists  in  the  Ser¬ 
vice  of  Nationalism.  David  Burner  and 
Thomas  R.  West.  (New  York:  New 
York  University  Press.)  115  pages. 

What  a  conservative  —  or  a 
liberal  —  really  believes  can  be 
obscured  by  the  rhetoric,  a  point 
national  elections  make  all  too  clear. 

This  book  takes  a  look  at  the  prem¬ 
ises  and  guiding  ideas  of  five  highly 
visible  conservative  journalists.  Say 
Burner  and  West:  “Our  approach  is 
to  take  seriously  whatever  intellec¬ 
tual  foundations  of  the  continuing 
commentary  are  visible  or 
suggested  .  .  .  Political  journalism 
and  observation  ought  to  have  found¬ 
ing  ideas,  which  when  they  are  half¬ 
conscious  or  subterranean  should  be 
brought  to  visibility.” 

Burner,  author  of  Herbert  Hoover. 
A  Life,  is  professor  of  history  at  the 
State  University  of  New  York,  Stony 
Brook.  Thomas  West,  co-author  of 
The  Torch  Is  Passed.The  Kennedy 
Brothers  and  American  Liberalism,  is 
professor  of  history  at  Catholic  Uni¬ 
versity. 

The  authors  begin  with  syndicated 
columnist  George  Will,  whom  they 
find  on  some  levels  the  most  interest¬ 
ing  and  the  most  contradictory.  In 
domestic  politics,  the  authors  cite 
(Continued  on  page  31) 
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. . .  about  careers 
. . .  about  change 
. . .  about  opportunity. 

If  you  are  a  newspaper  circula¬ 
tion  executive  looking  for  ad¬ 
vancement,  consider  Gannett, 
the  nationwide  media  compa¬ 
ny  that  offers  opportunities  in 
circulation  at  all  levels.  But 
don’t  take  just  our  word  for  it. 
Listen  to  Rich  Randles,  circu¬ 
lation  director  of  the  Marin 
(Cahf )  Independent  Journal. 

'With  Gannett, 
especially  in  circulation, 
there  is  opportunity  for 
growth  and  advancement 
unlike  any  other  media 
company.  And  I  feel 
Gannett  has  trained  me 
so  I  know  the  total 
newspaper  operation 
beyond  the  scope  of  the 
circulation  department. 

If  you  want  more  informa¬ 
tion  about  the  opportunities 
with  Gannett,  please  send  a 
copy  of  your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C.  20044 
800-828-4414,  ext.  6236. 

c^GAhNEIT 

Equal  Opportunity  Employer 


Let’s  talk 


IN  BRIEF 


East-West  Center 
names  new  fellows 

The  1989  Jefferson  Fellows  at  the 
East-West  Center  in  Honolulu  have 
been  named.  The  fellowships,  which 
last  from  April  9  to  June  9,  1989,  pro¬ 
vide  eight  weeks  of  intensive  study 
and  foreign  orientation. 

The  new  fellows  from  the  U.S.  are: 
Tom  Brown,  Pacific  Rim  reporter,  the 
Seattle  Times',  Jon  Funabiki,  Pacific 
Rim  reporter,  the  San  Diego  Union; 
Susan  Harmon,  vice  president  of 
radio.  North  Texas  Public  Broad¬ 
casting,  Dallas;  David  Hipschman, 
foreign  editor,  San  Francisco  Chroni¬ 
cle;  Sandra  Wood,  news  editor,  Phil¬ 
adelphia  Inquirer;  and  Nancy  Yoshi- 
hara,  business  news  staff  writer,  Los 
Angeles  Times. 

Fellows  from  abroad  are:  Liu  Diz- 
hong,  chief  of  the  reporter’s  depart¬ 
ment  and  head  of  the  National  News 
Department,  China  Daily,  Beijing, 
China;  Hoetojo  Hoerip,  director. 
Television  Training  Center,  TVRI, 
Jakarta,  Indonesia;  Mikio  Arai, 
senior  researcher,  NHK  Institute  of 
Broadcasting  Culture  Research, 
Tokyo,  Japan;  Paul  Elenio,  assistant 
editor/news,  the  Evening  Post,  Wel¬ 


lington,  New  Zealand;  M.  Kamran 
Khan,  senior  correspondent.  The 
Muslim,  Karachi,  Pakistan;  and 
Chiang  Chun-Nan,  publisher.  The 
Journalist,  Taipei,  Taiwan. 

Richard  J.  Meyer,  president  and 
chief  executive  officer.  North  Texas 
Public  Broadcasting,  Dallas,  will 
serve  as  broadcaster  in  residence. 

■NAME  group  meets 
with  three  retailers 

The  Retail  Advertiser  Relations 
Committee  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives,  chaired  by  Sarasota 
(Fla.)  Herald-Tribune  ad  director 
James  Doughton,  has  targeted  three 
large  key  retailers  for  contact  with  its 
new  one-on-one  joint  meetings 
approach. 

Identified  as  “target  calls,”  the 
meetings  consist  of  members  of  the 
committee  and  key  executives  from 
the  targeted  retailers.  Retailers 
targeted  to  date  —  more  are  planned 
for  1989  —  are:  Levitz  Furniture, 
Boca  Raton,  Fla.;  Builders  Square,  a 
wholly  owned  subsidiary  of  K  mart 
Corp.,  headquartered  in  San  Antonio, 
Texas;  and  Eckerd  Drugs,  Clearwa¬ 


ter,  Fla.  Results  of  the  meetings  are 
written  up  and  sent  to  INAME  mem¬ 
ber  newspapers  that  operate  in  the 
retailers’  markets. 

Minority  task  force 
releases  new  ads 

The  Task  Force  on  Minorities  in  the 
Newspaper  Business  has  released  the 
second  and  third  in  a  series  of  adver¬ 
tisements  aimed  at  fostering  diversity 
in  newspaper  hiring. 

The  ads  were  developed  in  con¬ 
junction  with  the  International  News¬ 
paper  Marketing  Association.  Copies 
of  the  new  ads  are  being  sent  to  Task 
Force  member  organizations  and 
newspaper  industry  publications. 

Editors,  publishers 
to  discuss  readers 

“Reaching  Tomorrow’s  Readers” 
will  be  the  goal  of  25  newspaper  edi¬ 
tors  and  publishers  attending  the  New 
Directions  for  News/The  RAND 
Corp.  Roundtable  in  January  1989  in 
Santa  Monica,  Calif. 

The  New  Directions  for  News 
Institute  is  housed  at  the  University 
of  Missouri  School  of  Journalism. 


TMTORMfiR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese’ 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Introducing  the  Canon  NP9330  Laser  Copier.  With  an  “intelligent”  digital 
scanner  and  laser  printer,  it’s  not  only  one  of  the  most  sophisticated  copying 
systems  ever  developed,  it’s  also  one  of  the  most  creative. 

Stretch  an  image.  Condense  it.  Delete  a  portion  of 

an  original.  The  NP9330  makes  it  easy  to  edit  or  create  _ 

entire  new  images.  Right  on  the  copier. 

You  can  make  mirror  images.  Italicize.  Shade.  Turn 
positives  into  negatives.  Enlarge  to  800%.  ^ 

Reduce  to  35%.  Or  make  crisp,  clear,  full-size  "" 

prints  from  35mm  slides  or  negative  film.  i 

You  can  even  scan  photographs  in  up  to  256  tonal 
gradations  for  high-quality  halftones.  A  lot  faster  and 
cheaper  than  shooting  stats.  !:•  .  .1 

In  fact,  the  9330  gives  you  so  many  ways  to  express 
your  creativity,  you  might  forget  that  it  also  makes  great  ■  ^ 

Canon  NP  9330  I  ** 

(Oh  yesi  H  also  mokes  copies*) 


For  more  tnformation.  call  toll  tree  1-800-OK  CANON. 

Or  write  Canon  U.S.A..  Inc..  P.  O.  Box  5023,  Clifton,  N.*l.  07015.  ©  1988  CarKxi  US  A  .  Irx 


IN  BRIEF 


New  York  weekly 
raises  funds  for 
community  groups 

More  than  $300,000  has  been  raised 
for  local  community  groups  this  year 
through  festivals  hosted  by  the  New 
York  weekly  Our  Town. 

The  two  street  festivals  —  the  13th 
annual  Third  Avenue  Festival  in  Sep¬ 
tember  and  the  ninth  annual  Second 
Avenue  Festival  in  June  —  featured 
about  a  mile-and-a-half  of  entertain¬ 
ment,  food,  prizes  and  vendors, 
attracting  over  a  million  people  at 
each,  according  to  publisher  Ed 
Kayatt. 

The  paper,  through  its  non-profit 
corporation  Community  Festivals 
Corp.,  solicited  sponsors  such  as 
TWA,  Con  Edison,  the  New  York 
Health  and  Racquet  Club,  real  estate 
companies  and  others  to  help  with 
contributions  toward  the  cost.  Space 
on  the  street  is  sold  to  vendors  and 
local  businesses,  and  entertain¬ 
ment  —  most  donated  but  some,  such 
as  the  Ink  Spots,  purchased  —  is  pro¬ 
vided. 

Kayatt  also  said  that  companies 


donate  prizes  such  as  automobiles 
and  cruises  for  which  the  local  com¬ 
munity  groups  sell  raffle  tickets  and 
then  keep  the  proceeds.  He  noted  that 
one  local  school  sold  more  than 
15,000  tickets,  enabling  it  to  purchase 
new  windows.  The  donated  prizes 
and  raffle  proceeds  are  not  figured 
into  the  more  than  $300,000  raised 
through  the  two  festivals  alone. 

Indianapolis  Star 
helps  fund 
for  the  blind 

The  Indianapolis  Star  Fund  for  the 
Blind  received  a  record  $70,456  from 
the  newspaper's  annual  Indiana-Ken- 
tucky  High  School  All-Star  basketball 
game  in  Indianapolis. 

Net  proceeds  from  the  game  bring 
to  $1,086,000  the  amount  the  Star’s 
event  has  provided  for  the  blind  and 
sight-afflicted  in  Indiana  since  1946. 

The  Indiana  boy  All-Stars  have 
been  playing  Kentucky’s  All-Stars 
since  1940  and  the  two  states’  girl  All- 
Stars  have  been  meeting  since  1976. 
Doubleheaders  are  held  in  Louisville 
and  Indianapolis  each  summer. 


Expand 

your 

memory. 


Vital  notes.  Sudden  inspirations.  There  is  no 
quicker  way  to  collect  your  thoughts  than  with  a 
Microcassette recorder  from  Olympus. 

The  voice-actuated  S930  offers  such  advanced 
features  as  an  LCD  display  with  Auto  Timekeep 
er.  Multi-speed  operation  allows  fast  playback 
and  tape  handling.  All  in  a  streamlined  case. 

The  S930,  one  of  a  full  line  of  Olympus 
Pearlcorder™  Microcassette  equipment 
designed  to  enhance  your  capabilities. 

For  no-obligation 
demo  and  a  free 
informative  Taping 
Tips  brochure  E, 
call  1-800-433-0880. 
Olympus  Corporation, 
Woodbury,  NY  11797. 


OLYMPUS 

MICROCASSETTE  “ 
TAPE  RECORDERS 


Lehigh  libraries  get 
Les  Whitten  papers 

The  Lehigh  University  Libraries 
has  received  the  personal  papers  of 
novelist,  poet,  translator  and  investi¬ 
gative  reporter  Les  Whitten. 

The  papers  span  the  years  1928  to 
the  present  and  include  manuscripts, 
research  notes,  news  articles  and  clip¬ 
pings,  as  well  as  correspondence  with 
publishers  and  notables  including 
John  Lennon,  Sen.  Robert  Dole,  Vice 
President  Hubert  Humphrey,  and 
FBI  director  J.  Edgar  Hoover. 

Whitten  followed  a  career  with 
Radio  Free  Europe,  the  Washington 
Post  and  the  Hearst  Newspapers  by 
joining  Jack  Anderson  and  the 
“Washington  Merry-Go-Round”  in 
1969.  He  shared  a  byline  with  Ander¬ 
son  until  1978  and  now  works  part 
time  as  Anderson’s  senior  associate, 
devoting  most  of  his  time  to  writing 
novels  and  poetry. 

Olympic  athletes 
get  messages  from 
Chronicle  readers 

Messages,  containing  personal 
messages  for  good  luck  to  Houston 
athletes  and  the  1988  Summer 
Olympics,  were  hand-delivered  to  the 
athletes  in  Seoul  shortly  after  the 
opening  ceremonies  as  part  of  the 
Houston  Chronicle  “Heart  to  Seoul” 
promotion. 

Entry  forms  with  space  provided 
for  best  wishes  were  printed  daily  in 
the  Chronicle,  and  were  either  mailed 
or  dropped  off  at  participating  conve¬ 
nience  stores.  Respondents  were 
entered  in  a  drawing  for  a  vacation. 

KSU  names  school 
for  A.  Q.  Miller 

Kansas  State  University  named  its 
new  journalism  school  The  A.Q. 
Miller  School  of  Journalism  in  honor 
of  the  former  publisher  of  newspa¬ 
pers  in  the  state  who  died  in  1959. 

The  Belleville  Telescope  remains  in 
Miller’s  family.  His  son.  Merle  M. 
Miller,  is  the  Telescope’s  publisher. 

Miller  was  also  the  father  of  Carl 
Miller,  a  retired  Wall  Street  Journal 
executive  whose  $l-million  gift 
enabled  KSU  to  expand  its  journalism 
department  into  a  separate  school. 

Carl  Miller  asked  that  the  new 
school  be  named  after  his  father. 
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$188,800,000,000 

IN  INDUSTRIAL  SALES 

8%  increase-1987 vs  1986 

Figures  courtesy  of  New  England  Business,  August,  1988  issue. 


SALES! 

PROFIT! 

NEW  ENGLAND! 


Reach  the  profitable  and  growing  communities  of 
New  England  with  your  ad  in  these  New  England  newspapers. 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  London)  (M&S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 

Meriden  Record-Journal  (M&S) 

Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 

Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier)  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


NEWSPEOPLE  IN  THE  NEWS 


William  E.  Ahearn  Walter  R.  Mears  Martin  C.  Thompson 


William  E.  Ahearn,  managing 
editor  of  the  Associated  Press,  will 
become  executive  editor  effective 
Jan.  1. 

Ahearn  is  to  succeed  Walter  R. 
Mears,  who  will  become  Washington 
vice  president  and  a  political  colum¬ 
nist. 

Moving  up  to  managing  editor  will 
be  Martin  C.  Thompson,  presently 
AP  chief  of  bureau  in  Los  Angeles. 

The  appointments  were  announced 
this  week  by  Louis  D.  Boccardi, 
president  of  the  news  cooperative. 

Charles  J.  Lewis  remains 
Washington  bureau  chief,  and 
Charles  J.  Hanley,  presently  assis¬ 
tant  managing  editor,  will  become 
deputy  managing  editor.  Also,  Julie 
Dunlap,  senior  feature  editor  for  six 
years,  was  named  assistant  managing 
editor/features,  and  Mike  Silver- 
man,  senior  national  editor  since 
1985,  was  named  assistant  managing 
editor/national  news. 

Mears,  who  has  been  an  AP  special 
correspondent  since  1975  and  a  vice 
president  since  1978,  asked  to  return 
to  Washington  and  political  writing, 
his  specialty  before  becoming  execu¬ 
tive  editor.  Boccardi  said  the  change 
is  in  line  with  a  plan  established  five 
years  ago  when  Mears  was  appointed 
to  the  post  in  New  York.  A  Pulitzer 
Prize  winner  in  1977  for  political 
reporting,  Mears  will  write  three 
analytical  columns  a  week  for  AP. 

Ahearn,  managing  editor  since 
1985,  joined  AP  in  New  York  in  1972 
as  a  broadcast  news  writer  after  serv¬ 
ing  in  the  Army  as  an  infantry  officer 
in  Vietnam.  He  subsequently  moved 
to  the  New  York  general  desk  in  1972, 
then  to  enterprise  editor  and  to  assis¬ 
tant  managing  editor  in  1981. 

Thompson  was  named  Los  Angeles 
bureau  chief  in  1986,  after  1 1  years  as 
chief  of  bureau  in  San  Francisco. 
With  AP  since  1966,  he  worked  in 


Seattle  and  Reno  before  transferring 
to  the  San  Francisco  bureau  in  1 970  as 
news  editor. 

In  1976,  Hanley  transferred  from 
Albany,  N.Y.,  to  the  foreign  desk  in 
New  York  and  was  an  editor  and  spe¬ 
cial  writer  traveling  extensively  on 
foreign  assignments  before  being 
named  assistant  managing  editor  last 
year. 

*  *  * 

The  Corpus  Christi  Caller-Times 
recently  added  six  reporters  to  its 
staff.  They  are: 

Armando  Villafraca,  previously 
a  reporter  at  the  Dallas  Times  Herald, 
to  area  writer; 

John  Bruce,  formerly  with  the  sis¬ 
ter  paper,  Wichita  Falls  Record 
News,  to  general  assignment; 

Alexander  Kafka,  former  copy 
editor  at  the  St.  Petersburg  Times,  to 
art'j  and  general  features  writer; 

Scott  Norvell,  who  interned  at 
the  Fort  Lauderdale  Sun-Sentinel,  to 
area  writer; 

Vivienne  Heines,  formerly  with 
the  Houston  Chronicle,  to  break  in  on 
general  assignments  and  then  become 
a  features  writer; 


Kathy  Glasgow,  a  researcher/ 
assistant  to  New  York  Times  corre¬ 
spondents  in  Houston,  to  area  writer. 

Appointed  copy  editors  are  Cathy 
Chapaty,  former  Lubbock  Ava¬ 
lanche-Journal  writer;  and  Larry 
Hogue,  a  former  geologist  who 
went  back  to  school  for  a  journalism 
degree.  He  had  worked  earlier  for  the 
Dallas  Morning  News. 

*  *  * 

A  number  of  editorial  changes  have 
been  announced  at  the  Madison 
(Wis.)  Capital  Times. 

Sports  editor  Vince  Sweeney  was 
named  features  editor,  replacing 
Linda  Thomson,  who  moved  to  Cali¬ 
fornia. 

Replacing  Sweeney  as  sports  editor 
is  photo/graphics  editor  Joe  Hart. 
Weekender  editor  Gary  Neuen- 
SCHWANDER  moved  to  Hart’s  former 
post. 

Also,  Judith  Kleinmaier  was 
named  copy  desk  chief,  replacing 
Rosemary  Kendrick,  who  returned 
to  copy  editing. 

Copy  editor  Mary  Bergin  Hill, 
was  named  assistant  features  editor. 
*  *  * 

John  Fish  has  been  promoted  from 
weekend  editor  to  news  editor  of  the 
Augusta  (Ga.)  Chronicle  with  the 
paper’s  establishment  of  a  central 
copy  desk.  He  will  oversee  opera¬ 
tions  of  the  desk. 

Dorothy  Patrick  Wilson  was 
named  copy  desk  chief,  and  Les  Simp- 
son,  assistant  copy  desk  chief.  Bill 
Steward  was  named  wire  editor,  and 
Elisha  Duncan  replaced  Fish  as 
weekend  editor. 

*  *  * 

Anthony  J.  Batti,  who  joined  The 
Recorder  Publishing  Co.,  Bernards- 
ville,  N.J.,  publisher  of  seven  week¬ 
lies,  in  1987  as  the  major  account  rep¬ 
resentative,  has  been  promoted  to 
advertising  manager. 
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PETER  R.  KANN,  associate  publisher 
of  the  Wall  Street  Journal  since  1979, 
will  move  up  to  publisher  on  Jon.  1 . 

He  succeeds  Warren  H.  Phillips,  who 
announced  the  appointment  and 
remains  chairman  and  chief  executive 
of  Dow  Jones  &  Co.,  the  Journal's 
parent  company.  Kann  was  founding 
editor  and  publisher  of  the  Asian  Wall 
Street  Journal  from  1976  to  1979. 

In  addition,  Kann  will  become  edito¬ 
rial  director  of  Dow  Jones'  publica¬ 
tions,  a  post  Phillips  also  has  held  since 
1971.  Kann,  a  Pulitzer  Prize  winner  for 
international  reporting,  continues  as 
one  of  two  Dow  Jones  executive  vice 
presidents — the  other  is  William  L. 
Dunn,  publisher  of  Information  Ser¬ 
vices  Group. 


Ernie  Williamson,  managing  edi¬ 
tor  of  the  Houston  Post  for  nearly  five 
years,  has  been  promoted  to  execu¬ 
tive  editor,  and  Charles  Cooper, 
assistant  managing  editor  of  the  Dal¬ 
las  Times  Herald  since  February, 
moves  to  Houston  as  managing  editor 
of  the  Post. 

The  new  appointments  were 
announced  by  editor-in-chief  David 
Burgin. 

Williamson,  a  native  Californian 
and  University  of  Missouri  graduate, 
has  spent  the  past  17  years  at  the 
Houston  paper.  Earlier  he  worked  on 
newspapers  in  Burbank  and  Glendale 
and  served  in  Vietnam  in  the  Army’s 
public  information  office. 

He  joined  the  Post  as  a  copy  editor 
and  was  news  editor  for  seven  years 
before  his  promotion  to  managing  edi¬ 
tor. 

Cooper  a  graduate  of  the  Univer¬ 
sity  of  San  Francisco,  began  his 
career  overseas  in  the  Army  working 
on  the  European  edition  of  Stars  & 
Stripes  and  then  worked  for  the  Over¬ 
seas  Media  Group  in  Frankfurt  as 
sports  editor  and  bureau  chief. 

Prior  to  the  Times  Herald,  Cooper 
was  with  the  San  Francisco  Exam¬ 
iner  for  14  years,  ultimately  as 
executive  sports  editor. 

Also,  in  a  recent  appointment 
announced  by  Burgin,  Margaret 
Downing,  assistant  business  editor 
for  two  years,  was  promoted  to  met¬ 
ropolitan  editor,  and  Ira  D.  Perry, 
with  the  paper  since  1982,  Joins 
Downing  as  associate  metro  editor. 

*  * 

Sherley  Uhl,  retired  political  edi¬ 
tor  of  the  Pittsburgh  Press,  has  been 
appointed  press  secretary  to  Alle¬ 
gheny  County  controller  Frank  Luc- 
chino. 

Uhl,  69,  retired  from  the  Press  last 
January,  after  serving  20  years  as 


political  editor  and  more  than  a  dozen 
years  as  a  reporter. 

4:  :ic 

Gerry  McNulty,  formerly  news 
editor  at  the  Poughkeepsie  (N.Y.) 
Journal,  is  now  Sunday  editor. 

McNulty  joined  the  paper  in  1985  as 
a  copy  editor.  He  has  been  a  city 
editor  for  the  Barre-Montpelier  (Vt.) 
Argus  and  a  reporter  for  the  Asso¬ 
ciated  Press. 

*  *  !|< 

Jennifer  Greene  has  been  named 
copy  chief  of  the  Wichita  Eagle-Bea¬ 
con.  The  past  seven  years,  she  has 
been  with  the  St.  Paul  Pioneer  Press 
&  Dispatch  in  several  posts  including 
copy  desk  chief,  art  director  and  more 
recently,  graphics  editor. 

s|c  4c  4: 

Tommy  Drew,  advertising  training 
and  development  manager  of  the  Vir¬ 
ginian-Pilot  and  the  Norfolk  Ledger- 
Star,  has  been  named  business  devel¬ 
opment  sales  manager.  He  also  will 
coordinate  color  comic  sales  and  head 
other  special  newspaper  selling 
efforts. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Arthur  E.  Wible  Jr.,  a  former 
publisher  and  chief  executive  officer 
of  the  Dallas  Times  Herald,  is  joining 
Hill  and  Knowlton  USA  on  Jan.  2  as 
head  of  the  firm’s  Midwest  opera¬ 
tions. 

Wible  moves  to  Chicago  as  regional 
general  manager  and  senior  vice 
president.  Hill  and  Knowlton’s 
offices  in  Chicago,  Minneapolis  and 
St.  Louis  will  report  to  him. 

William  H.  Shepard,  who  has 
filled  the  post  on  an  interim  basis,  will 
serve  until  Wible  takes  over  and  then 
remain  as  a  senior  corporate  coun¬ 
selor  based  in  the  Chicago  office. 

4c  4c  4! 

Frederick  C.  Weiss  Jr.,  senior 
vice  president  and  marketing  director 
of  Knight-Ridder  Newspapers  Sales 
Inc.,  New  York,  is  retiring  Dec.  30 
after  40  years  in  advertising. 

He  joined  Knight  Advertising  Sales 
Inc.,  the  predecessor  company,  in 
1975  as  sales  development  manager. 
Previously,  he  had  been  vice  presi- 
dent/Eastern  sales  manager  for 
Pacific  Outdoor  Advertising  Com¬ 
pany  and  was  with  Y  &  R,  New  York 
and  Detroit,  as  vice  president  and 
media  director. 

4c  4c  4c 

Charles  R.  Carter  has  been 
appointed  business  manager  of  the 
Los  Angeles  Times-Washington  Post 
News  Service,  based  at  the  adminis¬ 
trative  headquarters  in  Washington. 
He  succeeded  David  E.  Fay,  who 
retired  after  a  20-year  career  at  the 
Washington  Post  and  the  news  ser¬ 
vice. 

With  the  Post  since  1967,  Carter 
had  been  a  credit  and  collections  clerk 
and  a  budget  analyst  before  his  pro¬ 
motion  to  general  ledger  supervisor  in 
1977. 
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Nina  D.  Cooper,  97,  who  produced 
the  Associated  Press  Newsfeatures 
daily  crossword  puzzle  for  nearly  40 
years,  died  Nov.  9,  in  Mount  Vernon, 
N.Y. 

She  had  produced  the  puzzles  since 
taking  over  the  feature  started  by  her 
husband,  the  late  J.  VanCleft 
Cooper.  During  the  height  of  their 
partnership,  the  Coopers  also  sup¬ 
plied  puzzles  for  the  New  York  Daily 
News. 

*  *  * 

Lee  Gardner,  61,  former  owner 
and  publisher  of  the  Lake  Elsinore 
(Calif.)  Valley  San  with  her  husband 
Ro,  died  Nov.  3  at  Inland  Valley 
Regional  Medical  Center  in  Wildo- 
mar,  Calif. 

After  the  Sun  was  purchased  by  the 
Press-Enterprise  Co.  and  merged 
with  the  Lake  Elsinore  Valley  Tribune 
in  1981,  Gardner  continued  to  serve 
as  features  editor  of  the  new  San-Tri- 
hune  and  later  for  its  sister  paper,  the 
Rancho  News,  covering  Temecula 
Valley  and  Rancho,  Calif. 

*  *  * 

Roman  Kozak,  40,  a  former 
reporter  and  rock  music  editor  of  Bill- 
hoard  magazine,  died  of  cardiac 
arrest  Oct.  13  in  Las  Vegas.  He  had 
been  in  a  coma  at  the  University 
Medical  Center  of  Las  Vegas  since 
suffering  a  stroke  while  covering  a 
meeting  of  the  Video  Software  Deal¬ 
ers  Association  in  September. 

Kozak  began  his  career  as  a  sports 
editor  of  the  Daily  American  in  Rome 
and  was  a  correspondent  for  Bill¬ 
board  while  living  there.  He  moved  to 
New  York  and  in  the  late  '70s  became 
the  magazine’s  first  rock  editor. 

*  *  * 

Hal  Lehrman,  77,  a  founding 
member  and  later  president  of  the 
Overseas  Press  Club  in  New  York 
City,  died' Oct.  3 1  of  an  apparent  heart 
attack  at  his  home  in  Manhattan. 


He  began  his  career  as  an  Asso¬ 
ciated  Press  reporter  in  1934  and  later 
was  a  war  correspondent. 

He  worked  at  Newsweek  magazine, 
the  New  York  Daily  News  and  the 
New  York  Herald  Tribune  and  was  a 
free-lance  writer,  book  reviewer  and 
contributor  to  several  magazines. 

*  +  * 

James  C.  Philbrick,  48,  owner  and 
president  of  Wyckoff  (N.J.)  News 
Corp.,  died  Oct.  27. 

He  joined  the  News,  which  was 
founded  in  1925  by  his  grandfather, 
Roy  Compton,  and  continued  by  his 
father,  Robert  Philbrick,  in  1979. 

*  *  * 

Leo  Salvage,  75,  an  author  and 
drama  critic  for  the  New  Leader 
magazine  and  earlier  a  New  York  cor¬ 
respondent  for  Le  Figaro,  Paris,  died 
Oct.  30  at  his  home  in  Manhattan. 

*  *  * 

Irvine  W.  Reynolds,  77,  a  one¬ 
time  cavalry  officer  who  worked  on 
development  of  the  first  atomic  bomb 
and  then  became  a  financial  editor 
and  longtime  executive  for  The 
Copley  Press  Inc.,  died  Oct.  27. 

He  retired  as  senior  vice  president 
for  marketing,  planning  and  research 
in  1978  ending  a  31 -year  career  with 
Copley  newspapers. 

He  joined  the  San  Diego  Union  as 
financial  editor  in  1947  and  in  six 
years  became  financial  consultant  to 
the  Union-Tribune  Publishing  Co. 
and  in  1960,  director  of  the  economic 
research  department.  He  was  named 
the  senior  vice  president  of  Copley  in 
1974  and  a  member  of  the  board  of 
directors  and  alsu  was  a  trustee  and 
vice  president  of  the  James  S.  Copley 
Foundation.  He  also  had  served  as 
president  of  Copley  International 
Corp.  and  director  of  Copley  Com¬ 
puter  Services  Inc. 
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James  Robinson  Shepley,  71,  a 
former  reporter  who  rose  to  president 
of  Time  Inc.,  died  Nov.  2  at  M.D. 
Anderson  Clinic  in  Houston  from 
complications  due  to  cancer. 

Born  in  Harrisburg,  Pa.,  he  began 
his  career  with  the  Harrisburg  Daily 
Patriot,  where  his  father  had  been 
editor,  moved  on  to  the  Pittsburgh 
Press  and  United  Press,  and  in  1943  to 
reporting  for  Time  magazine  in 
Washington. 

Shepley  was  a  war  correspondent 
in  Europe  and  the  Pacific  during 
World  War  II  and  in  1945  joined  Gen¬ 
eral  George  C.  Marshall’s  staff.  He 
served  at  the  Potsdam  Conference 
and  helped  Marshall  draft  the  official 
report  at  the  end  of  the  war. 

Returning  to  Time  as  diplomatic 
correspondent  in  1946,  he  next  was 
Washington  bureau  chief,  and  then 
head  of  the  magazine’s  news  service 
in  the  United  States  and  Canada. 

Shepley  rose  quickly  in  a  series  of 
jobs  to  publisher  of  Fortune  and  Time 
and  finally  to  president  of  Time  Inc.  in 
1969. 

After  stepping  down  as  president  in 
1980,  he  stayed  on  the  board  and 
served  as  chairman  and  chief  execu¬ 
tive  officer  of  the  Washington  Star 
during  the  three  years  Time  Inc. 
owned  the  paper.  He  retired  to  Hart- 
field,  Va. 
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Summer  jobs  for 
inner-city  youths 

In  an  effort  to  provide  summer 
employment  for  inner-city  youths. 
Independent  Distributors  of  the 
Houston  Chronicle  implemented 
“Youth  Jobs  ’88,”  which  trained 
young  people  in  sales  techniques  and 
light  record  keeping  —  and  boosted 
single-copy  sales  of  the  newspaper  by 
about  1,700  per  day. 

Salespeople  earned  commissions 
on  newspapers  sold  in  their  own 
neighborhoods,  either  door-to-door 
or  at  central  locations.  The  young 
salespeople  were  eligible  for  several 
bonuses  by  making  sales  each  day, 
and  for  gift  certificates  in  varying 
amounts  depending  on  how  long  they 
remained  in  the  program. 

Mead  to  monitor 
1989  ratings  study 

Simmons  Major  Market  Research 
has  hired  George  Mead  to  serve  as  an 
independent  consultant  to  monitor 
the  1989  National  Study  of  Local 
Newspaper  Ratings. 

Mead  was  research  director  at  the 
San  Francisco  Chronicle  and 
Examiner  from  1981-83,  and  prior  to 
that  spent  25  years  with  the  Milwau¬ 
kee  Journal/Sentinel,  13  of  those 
years  as  research  manager. 

Koop  estate  gift  to 
University  of  Iowa 

A  bequest  of  $50,000  has  been 
made  to  the  University  of  Iowa 
Foundation  from  the  estate  of  the  late 
CBS-TV  vice  president  Theodore  F. 
Koop  for  the  UI  School  of  Journalism 
and  Mass  Communication. 


Harris 

(Continued  from  page  17) 


Sidney  and  Jack  Harris  built  the 
group  from  a  single  newspaper 
acquired  by  their  father,  Ralph,  in 
1907. 

The  group  includes  the  Hutchinson 
News,  Ottawa  Herald,  Olathe  Daily 
News,  Hays  Daily  News,  Salina  Jour¬ 
nal,  Chanute  Tribune,  Parsons  Sun 
and  Garden  City  Telegram  in  Kansas; 
the  Hawk  Eye  of  Burlington,  Iowa; 
and  three  California  newspapers;  The 
Enterprise  in  Simi  Valley,  the 
Camarillo  Daily  News  and  the  Moor¬ 
park  News. 

The  company  intends  to  proceed 
with  the  sale  of  its  radio  stations  in 
Grand  Island,  Neb. ;  and  Garden  City. 
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Applications 

being 

accepted. 

The  Paul  Miller  Washington  Reporting  Fellowships  program 
is  designed  to  help  Washington-based  print  and  broadcast 
bureau  chiefs  and  staffers  do  a  better  job  of  developing  locally 
oriented  news  stories  in  the  nation’s  capital. 

Beginning  in  Spring  1989, 12  fellows  will  spend  two  days 
a  month  for  12  months  meeting  with  experienced  Washington 
journalists,  visiting  the  places  where  local  news  originates, 
learning  how  to  obtain  information,  and  getting  to  know 
prominent  newsmakers  and  behind-the-scenes  news  sources. 

Eligibility  The  fellowships  are  designed  primarily  for 
journalists  currently  or  about  to  be  assigned  to  Washington 
by  any  regional  or  national  newspaper,  wire  service,  or  radio 
or  television  station  maintaining  a  bureau  in  Washington. 
Applicants’  employers  must  endorse  applications  and  affirm 
recipients  will  be  permitted  to  attend  all  sessions. 

Selection  Fellowships  will  be  awarded  based  on  applicants’ 
potential  to  provide  superior  coverage  of  locally  oriented  news 
in  Washington  for  readers  and  audiences  across  the  country. 

Schedule  Applications  are  due  January  15, 1989  and  recipients 
will  be  announced  in  February  1989.  Classes  start  in  April  1989. 

Location  Many  of  the  sessions  will  be  held  at  the  National 
Press  Club  in  the  National  Press  Building  at  14th  and  F  Streets, 
N.W  Others  will  take  place  on  Capitol  Hill. 

Faculty  The  associates  who  will  teach  the  sessions  include 
experienced  Washington  reporters,  analysts  and  other 
Washington-based  experts. 

Fees  The  fellowships  are  tuition-free.  Meals,  and  when 
applicable,  transportation  and  lodging  will  be  provided. 

Affiliation  The  fellowships  are  an  operating  program  of 
the  Gannett  Foundation  of  Rochester,  N.Y.,  in  cooperation  with 
the  National  Press  Foundation,  and  using  the  facilities  of  the 
National  Press  Club. 

Additional  information  and  application  forms  are  available  from: 

Paul  Miller  Washington  Reporting  Fellowships 

P.O.  Box  12310,  Arlington,  VA  22209,  Phone:  (703)  284-6727 
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Newspaper  plant  expansions 

Thomson  dailies  expand;  new  Goss  presses  on  the  way;  Worcester 
papers  to  build  new  plant;  equipment  tests  under  way  in  Fort  Lauderdale 


A  day  after  groundbreaking  cere¬ 
monies,  earthquake  damage  to  down¬ 
town  Whittier,  Calif.,  delayed  final 
approval  and  construction  of  a  new, 
million-dollar  office  for  the  18,000- 
circulation  Daily  News.  A  year  later, 
the  paper’s  staff  has  moved  into  the 
one-story  10,000-square-foot  building 
in  the  Uptown  Village  business  dis¬ 
trict. 

The  building  houses  the  editorial, 
circulation  and  advertising  depart¬ 
ments.  Production  continues  at  the 
West  Covina  plant  of  the  News’  sister 
paper,  the  San  Gabriel  Valley  Tribune 
(60,000  circ.).  The  two  dailies,  as  well 
as  two  area  weeklies  printed  at  the 
plant,  are  part  of  the  Thomson  News¬ 
paper  group. 

The  Tribune  has  ordered  a  Goss 
Headliner  Offset  press  consisting  of 
eight  units,  four  halfdecks,  and  dou¬ 
ble  and  single  3:2  160-page  folders. 
Reels  from  existing  Goss  Mark  II  let¬ 
terpress  equipment  will  be  retained. 
Installation  is  scheduled  for  next  sum¬ 
mer. 

The  press  will  be  installed  with  a 
Modular  Press  Control  System  with  a 
central  pressroom  computer.  It 
allows  presetting,  running  adjustment 
and  remote  monitoring  with  menu- 
driven  interface.  A  Page  Area  Reader 
with  the  order  scans  negatives  to 
establish  ink  setting. 

The  Repository,  a  56,(X)0-circula- 
tion  Thomson  paper  in  Canton,  Ohio, 
will  replace  its  10  units  of  Goss  Mark  1 
letterpress  with  a  Goss  Colorliner 
press  when  it  moves  into  a  new  $20- 
million  production  plant  on  land  the 
paper  owns  in  downtown  Canton. 

The  new  press,  from  Rockwell 
International’s  Graphic  Systems 
Div.,  will  consist  of  35  couples,  a 
double  3:2  160-page  folder  and  nine 
CT50  running-belt  RTPs.  Controls 
on  all  units,  RTPs  and  folder  are 
linked  by  the  Advanced  Press  Control 
System’s  local  area  network. 

Plant  construction  is  expected  to  be 
under  way  by  early  next  year,  with 
press  delivery  scheduled  for  next  fall. 
Start-up  is  slated  for  the  spring  of 
1990,  on  time  for  the  paper’s  175th 
anniversary. 

A  third  Thomson  daily,  the  23,000- 
circulation  Waukesha  County  (Wis.) 


Freeman,  will  construct  a  new,  larger 
office  building  and  production  plant. 
Negotiations  for  purchase  of  city- 
owned  and  privately  held  land  are  in 
progress,  with  an  agreement  expected 
by  the  first  week  of  December, 
according  to  publisher  Michael  Sex¬ 
ton.  The  municipal  lots  are  across  the 
street  from  the  paper’s  current 
offices. 

Earlier  in  the  year,  the  paper 
announced  the  new  facility  would 
“include  state-of-the-art  equip¬ 
ment,”  but  Sexton  would  not  elabo¬ 
rate  before  completion  of  the  land 
purchase. 

iK  * 

Two  other  new  production  plants 
will  house  the  newest  of  Goss’s  dou¬ 
ble-width  presses.  The  plants  are 
among  the  first  installations  for  the 
color-capable  presses,  which  employ 
different  printing  technologies. 

Chronicle  Publishing  Co.’s  News¬ 
paper  division  will  purchase  about 
23 '/2  acres  for  construction  of  new 
facilities  to  house  all  operations  of  the 
tVorc^A/frlMass.)  Telegram  and  Eve¬ 
ning  Gazette  (183,000  combined  cir¬ 
culation). 

The  building,  located  east  of  Inter¬ 
state  190,  will  replace  the  old  stone 
downtown  headquarters  occupied 
since  1910.  The  relocation  decision, 
made  after  a  two-year  site  search, 
“follows  a  trend  of  large-city  newspa¬ 
pers  moving  out  of  downtown  areas,” 
said  Telegram  &  Gazette  chairman 
Richard  C.  Steele. 

The  downtown  operation  functions 
at  three  different  sites.  Steele  cited 
the  economy  and  efficiency  of  consol¬ 
idating  operations  “outside  the  core 
city.”  Groundbreaking  is  expected  no 
later  than  spring  of  1989. 

The  new  plant  will  be  the  second  in 
New  England  to  feature  Goss  Flexo- 
liner  presses.  Two  Flexoliners  were 
ordered  almost  a  year  ago  and  will  be 
delivered  beginning  in  January  1990. 

Though  not  yet  a  signed  order,  the 
contract  is  expected  to  call  for  four 
units  with  half-decks,  two  mono 
units,  one  four-color  unit  and  a  160- 
page  folder  for  each  press. 

More  recently  it  was  announced 
that  the  Telegram  &  Gazette  has 
acquired  two  SLS-1000  inserters  with 


six  hoppers  (4:2)  from  Graphic  Man¬ 
agement  Associates  Inc.  A  GMA 
inserter  was  already  in  use  at  Worces¬ 
ter. 

*  *  * 

At  the  new,  $1 14-million  Deerfield 
Beach  production  facility  for  the  Fort 
Lauderdale  (Fla.)  News/Sun-Sen- 
tinel,  equipment  testing  is  under  way, 
some  inserting  has  begun  and  floor¬ 
cutting  for  an  AGV  signal  line  will 
likely  start  in  late  November. 

Meanwhile,  Chemco  Technologies 
has  installed  a  News-Scan  laser  facsim¬ 
ile  network  with  data  compression. 
Two  lOOOH  scanners  and  two  1500H 
recorders  connect  the  new  plant  with 
the  old  downtown  newsroom  and 
offices.  A  new  downtown  high-rise, 
which  will  house  business,  newsroom 
and  prepress -operations,  is  “being 
started  right  now,”  according  to 
James  Robinson,  vice  president  and 
director  of  production.  He  said  an 
occupancy  date  will  probably  be  set 
by  year’s  end.  The  old  building  will  be 
torn  down. 

By  fall  of  next  year,  the  220,()()0-cir- 
culation  News  and  Sun-Sentinel  will 
probably  be  the  first  daily  editions 
printed  on  a  full  line  of  Goss  Color- 
liner  presses.  In  all,  45  units  are  on 
order. 

Robinson  said  that  “things  are 
moving  along  pretty  well”  after  the 
sort  of  delays  and  mixups  to  be 
expected  with  such  an  order.  “We 
had  projected  that  we  would  be  in  full 
operation  by  the  fall  of  1989,”  he  said. 
“I  think  we’ll  beat  that  by  probably  a 
couple  of  months.” 

The  AGV  roll-handling  system  was 
ordered  from  FMC.  The  programmed 
delivery  robots  automatically  return 
for  battery  charging  when  not  in  use, 
and  after  a  certain  number  of  hours 
will  direct  themselves  to  a  service 
area. 

Postpress  equipment  consists  of  a 
Ferag  gripper-conveyor  system  for 
individual  delivery  from  press  to  mail- 
room,  where  papers  are  put  into  bun¬ 
dles  by  14  stackers.  Straight-line 
SLS-1000  inserters  from  Graphic 
Management  Associates  will  place  up 
to  16  inserts  into  the  papers’  main 
jackets. 

For  distribution,  a  Hall  tray  system 
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will  be  employed  to  move  papers  to 
their  proper  trucks.  Through  a  com¬ 
puterized  system,  the  circulation 
department  will  issue  lists  specifying 
quantity  and  product  to  be  loaded  on 
each  truck.  Drivers  at  as  many  as  14 
loading  bays  enter  route  identifica¬ 
tions  into  a  computer  terminal.  The 
correct  product  and  quantity  is  then 
brought  to  the  truck  by  conveyor. 

Robinson  said  inserting  was  started 
early  in  November.  “We  were  insert¬ 
ing  at  15  into  one  and  we  were  cycling 
the  machines  at  about  18,000  an  hour. 
For  a  15-into-one  insert,  we  felt  that 


that  was  pretty  good  since  this  was 
the  first  real  live  material  that  we 
had.” 

At  first,  output  cycling  averaged 
less  than  that  owing  to  stops,  adjust¬ 
ments  and  fine-tuning.  Robinson 
reported  that  “the  second  day  went 
somewhat  better  because  the 
machines  were  set  up  and  we  had  had 
some  prior  adjustment.”  The  GMA 
inserters  were  hand-fed;  the  Ferag 
system  was  not  in  use. 

Robinson  also  noted  that  the  Ferag 
grippers  and  conveyors  worked  fine, 
without  vibration  or  other  problem. 


though  they  were  just  started  up  with¬ 
out  any  product.  He  said  the  convey¬ 
ors  were  cycled  up  to  80,000  an  hour, 
more  than  matching  the  Colorliner’s 
maximum  rated  press-speed. 

Correction 

Reference  to  conveyor  and  feeder 
mechanism  speed  in  an  earlier  edition 
of  E&P  was  in  error.  Ferag’s  in¬ 
serting  drum  operates  at  40,000  cph. 
Its  single-grip  conveyor  operates  at 
80,000  cph.  The  conveyor’s  feeder 
mechanism  was  not  redesigned. 


TECHNICAL  BRIEFS 


BellSouth  Corp. 
opens  gateway 

BellSouth  Corp.  has  opened  its 
gateway  for  computer  owners  to 
access  any  number  of  online  informa¬ 
tion  providers  by  dialing  a  single  tele¬ 
phone  number,  then  selecting  the 
desired  provider.  Transtext  Univer¬ 
sal  Gateway  currently  serves  the 
Atlanta,  Ga.,  local  call  area. 

Several  providers  have  already 
contracted  with  BellSouth  and  more 
are  expected,  including  CompuServe, 
DialCom,  Dialog  and  The  Source. 

Initial  service  is  offered  through  a 
company  managed  by  an  unregulated 
subsidiary.  If  successful,  the  gateway 
will  be  offered  through  BellSouth’ s 
Southern  Bell  and  South  Central  Bell 
operating  companies.  The  two  com¬ 
panies  provide  telephone  service  in 
Kentucky,  Tennessee,  North  and 
South  Carolina,  Georgia,  Florida, 
Alabama  and  Louisiana. 

In  addition  to  online  databases, 
BellSouth  is  looking  to  local  commer¬ 
cial  listings,  including  entertainment. 
According  to  BellSouth,  communica¬ 
tions  charges  will  probably  be  incor¬ 
porated  into  service  providers’  hourly 
rates. 


WE 
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QUIPP  SYSTEMS,  INC. 

4800  N.W.  157th  STREET 
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In  related  news,  Minitel  Services 
Co.  was  created  through  a  joint  ven¬ 
ture  of  Minitel  U.S.A.  and  Infonet,  an 
El  Segundo,  Calif.-based  data  com¬ 
munications  firm.  Much  like  the  suc¬ 
cessful  French  version,  Minitel  Ser¬ 
vices  seeks  to  bring  videotex  services 
to  American  computer  owners 
directly  without  minimum,  monthly 
or  subscription  fees. 

Users  will  be  charged  by  the  minute 
for  online  time  only.  Payment  will  be 
made  by  credit  card  or  through 
monthly  billing  by  telephone  compa¬ 
nies  offering  gateway  services. 

Personal  computer  users  in  150 
cities  will  be  able  to  dial  into  Infonet’s 
network  early  next  year.  In  a  dozen 
U.S.  cities  (as  in  France)  Minitel  ter¬ 
minals  will  be  made  available  to  con¬ 
sumers.  Also,  Mintel  emulation  soft¬ 
ware  will  be  free  to  PC  owners. 

An  international  gateway  is 
expected,  which  will  give  the  millions 


of  French  users  access  to  the  U.S. 
Minitel  Services  network  and  provide 
U.S.  access  to  thousands  of  services 
available  through  French  Minitel. 


STAUFFER 


Baldwin  sues 
Dahlgren  in 
patent  case 

Baldwin  Technology  Corp.,  a  sub¬ 
sidiary  of  Baldwin  Technology  Co., 
has  filed  a  patent  infringement  suit  in 
U.S.  District  Court  against  Dallas- 
based  Dahlgren  International  Inc. 

Baldwin  alleges  infringement  of  its 
patented  Delta  Dampening  System 
for  reducing  hickeys  and  ghosting. 

Injunctive  relief  and  unspecified 
damages  are  sought.  A  trial  date  has 
not  been  set. 


This  Magazine 
Uses  Stauffer  Gold 


We  just  added  Editor  &  Publisher  to  the  growing 
list  of  publications  using  the  Stauffer  Gold  elec¬ 
tronic  library  system. 

It’s  little  wonder  why  our  list  of  users  is  growing 
rapidly.  Our  systems  quickly  pay  for  themselves. 
Stories  are  automatically  transferred  from  your 
front-end  system  to  our  library  and  then  retrieved 
with  key  words  in  seconds.  No  more  clipping  and 
filing.  Our  software  is  available  on  IBM  or  Macin- 
,  tosh*  computers. 

Call  (417)  782-0280  and  find  out  why  you 
should  be  our  next  user! 
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Print  plant  fire 

Explosion  and  fires  at  Standard  Gravure  plant 
result  in  temporary  production  halt 


An  explosion  and  fires  at  the  Stan¬ 
dard  Gravure  printing  plant  in  Louis¬ 
ville  forced  a  temporary  evacuation 
and  production  halt  at  Kentucky's 
largest  daily  newspaper. 

The  234,0(K)-circulation  Louisville 
Courier-Journal  temporarily  sus¬ 
pended  operations  the  evening  of 
Nov.  10  when  employees  had  to  be 
evacuated.  The  action  was  taken  in 
response  to  fires  at  the  gravure  plant 
directly  behind  the  newspaper.  Until 
1986,  the  Courier-Journal  owned  the 
plant,  which  prints  catalogs,  adver¬ 
tising  inserts  and  newspapers'  Sun¬ 
day  magazines. 


Newton,  N.C.,  plant  and  the  follow¬ 
ing  Sunday's  magazine  at  the  same 
printer's  Lynchburg,  Va..  gravure 
plant. 

Halbreich  said  he  thought  Standard 
would  be  “cautiously"  back  in  opera¬ 
tion  after  that,  with  printing  handled 
on  a  “week-to-week  basis." 

“To  my  knowledge,  no  newspaper 
employees  were  injured,"  said  Cou¬ 
rier  prepress  and  transportation 
director  Jim  James.  Some  2()()-3()() 
staffers  were  evacuated  shortly  after 
the  5:58  p.m.  fire,  according  to  James, 
who  said  employees  returned  to  the 
newspaper  building  at  about  11:00’ 
p.m. 


“The  first  fire  was  a  fiash-over  from  static 
eiectricity”  at  the  presses,  said  Louisville  Fire 
Department  Captain  Keith  Milliner.  The  flash  ignited 
naphtha  and  ink. 


The  Dallas  Morning’  News’  Sunday 
magazine  was  about  to  run  at  Stan¬ 
dard  when  the  fire  started. 

“I  don't  think  we  were  right  on  the 
press,  but  I  think  we  were  probably 
next  up  or  they  were  in  the  process  of 
preparing  for  our  run  .  .  .  when  the 
fire  took  place,"  said  Morning  News 
executive  vice  president  and  general 
manager  Jeremy  Halbreich. 

He  said  Standard  Gravure's  back¬ 
up  capability  calls  for  Meredith  Burda 
to  print  the  next  Sunday  product  at  its 
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Fully/PartiallyReconditioned  with 
warranties  or  “As-ls”  Equipment  Available 


Rockwell  International 

Goss  Used  Equipment  Department 
Goss  Commercial  Products 
Rockwell  International  Corporation 
3100  South  Central  Avenue 
Chicago,  IL  60650 
312/656-8600 


James  told  E&P  that  Gannett's 
Courier-Journal  Co.  managed  to  pub¬ 
lish  “an  abbreviated  newspaper"  of 
eight  pages  without  advertising 
through  a  “mutual  back-up  arrange¬ 
ment"  with  the  Lexington  Herakl- 
Leacler. 

“They  very  graciously  accelerated 
their  deadlines  and  devoted  one  of 
their  two  presses  to  help  print  our 
newspaper.  We  printed  about  70,000 
at  their  plant  and  190,000  at  our 
plant." 

While  the  Courier-Journal  building 
remains  intact  and  sustained  no  dam¬ 
age,  the  fires  reportedly  injured  work¬ 
ers  and  firefighters  and  damaged 
equipment  and  paper  at  the  gravure 
plant. 

“The  first  fire  was  a  flash-over 
from  static  electricity"  at  the  presses, 
said  Louisville  Fire  Department  Cap¬ 
tain  Keith  Milliner.  The  flash  ignited 
naphtha  and  ink. 

An  hour  after  the  first  fire  was 
reported,  he  said,  a  second  fire 
caused  accumulated  fumes  to 
explode.  Milliner  said  three  of  the  18 
firefighters  were  treated  at  the  scene; 
the  remainder  were  taken  to  a  hospi¬ 
tal,  where  seven  remained  overnight. 

The  building  was  mechanically 
ventilated  before  it  could  be  safely  re¬ 


entered  and  the  fire  extinguished  with 
foam.  Milliner  said  the  number  of 
employees  in  the  plant  during  the  fire 
was  not  known  by  the  next  morning, 
and  that  figures  the  department  had 
earlier  received  were  not  accurate. 

The  second  fire  was  contained  and 
brought  under  control  at  9:09  p.m.  A 
recovery  tank  truck  “pumped 
out  ...  the  mixtures  of  water,  foam, 
naphtha  and  the  inks" for  subsequent 
disposal  as  a  hazardous  material, 
according  to  Milliner,  who  noted  that 
some  of  the  substances  can  be 
reclaimed  from  the  waste  mixture. 

—  Jim  Rosenberg 

Baldwin  to 
acquire  Kansa 

Baldwin  Technology  Co.  Inc. 
signed  a  letter  of  intent  to  acquire,  for 
cash  and  stock,  all  outstanding  stock 
of  Emporia,  Kan. -based  Kansa 
Corp.,  manufacturer  of  newspaper 
inserters,  padding  machines.  Quadra- 
carts  and  Label  Quarter  Folder  Sys¬ 
tems. 

Kansa  operations  will  remain  in 
Emporia  and  its  management  will  be 
retained. 

Ferag  to  install 
new  systems  at 
Los  Angeles  Times 

Ferag  Inc.  will  install  eight  new 
Single  Copy  Conveyor  systems  and 
modify  four  existing  SCC  systems  at 
the  Los  Angeles  Times  Costa  Mesa 
plant.  The  new  systems  will  function 
with  four  Goss  Colorliner  presses, 
with  two  independent  conveyors  per 
double-out  folder.  Each  pair  will  feed 
three  stackers. 

The  four  existing  conveyors,  which 
serve  Metroliner  presses  with  two 
independent  conveyors  per  folder, 
are  to  be  modified  to  feed  groups  of 
three  stackers.  Installation  and  mod¬ 
ification  will  take  place  between  Janu¬ 
ary  1990  and  May  1992. 

Next  March,  12  Single  Copy  Con¬ 
veyors  are  scheduled  for  installation 
at  the  Times'  new  Olympic  facility. 
Two  existing  SCC  lines  at  the  North 
Ridge  plant  were  recently  modified. 
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Letters 

(Continued  from  page  7) 


hold,  forcing  political  reforms  such  as 
primaries  to  rid  the  nation  of  back¬ 
room  political  strongmen  like  Richard 
Daley. 

T.H.  White  and  others  note  that 
television  has  taken  control.  What  is 
amazing  is  that  many  of  the  media 
have  just  now  noticed,  while  the 
shrewd  politicians  have  known  it  all 
along.  A  larger,  more  serious  ethical 
question  must  be  the  active  and  will¬ 
ing  prostitution  of  the  press  to  the 
politicians’  every  whim.  Not  only  is 
television  coverage  superficial,  which 
is  the  nature  of  the  beast,  but  it  is  now 
a  participant,  caught  up  in  its  own 
importance. 

Terry  M.  Ci.ark 

(Clark  is  an  assistant  professor  of  Jour¬ 
nalism  at  Oklahoma  State  University.) 


Latin  America 

(Continued  from  page  10) 


ment  to  insure  uninterrupted  electri¬ 
cal  power  in  Mexico  City. 

“i  thought  it  was  a  good  idea  then 
and  good  idea  now,”  said  John  Vir¬ 
tue,  a  Miami  News  copy  editor  who 
managed  part  of  UPl’s  Latin  Ameri¬ 
can  division  and  planned  a  similar 
move  in  1977.  He  discounted  financial 
or  political  pressures  as  threatening 
the  report,  but  said  strikes  in  Mexico 
can  result  in  businesses  being  pad¬ 
locked. 

Latam  staffers  who  were  offered 
transfers  and  pay  cuts  questioned 
why  reporters  for  the  English-lan¬ 
guage  service  retained  full  pay  when 
they  transferred  to  the  region. 

“I  don’t  know  if  they  did  it  because 
we  are  Latinos  or  if  they  wanted  to 
make  proposals  we  were  not  going  to 
accept,”  said  one. 

VanBennekom  denied  trying  to  get 
rid  of  current  editors,  saying  they 
were  offered  jobs  with  compensation 
in  which  they  would  “come  out  very 
nice.” 

“If  they  chose  not  to  take  it,  it’s 
their  business,”  said  the  former 
Mexican  resident. 

Editors  who  are  subjected  to  local 
pressures  might  be  worse  overall  than 
editors  who  are  isolated  in  Washing¬ 
ton,  suggested  former  UPl  president 
Nogales.  He  advocated  rotating 
Latam  editors  between  Washington 
and  the  region. 


Book  reviews 

(Continued  from  page  18) 


Will’s  restraint  and  even  tempera¬ 
ment,  but  in  foreign  policy,  “He 
relishes  angry  passions  that  an  elitist 
conservatism  should  seek  to  master.” 
Will’s  nationalistic  stance  is  com¬ 
pared  with  William  Randolph 
Hearst’s  attitude  toward  the  Maine 
when  considering  Will’s  demands  for 
a  response  to  the  1983  bombing  of  the 
Marine  barracks  in  Lebanon. 

William  F.  Buckley  Jr.,  editor  of 


the  National  Review,  seen  as  less 
philosophical,  is  “expressive  of  a 
conservatism  working  itself  out  in 
response  to  particular  problems.” 
Irving  Kristol,  a  co-founder  of  Public 
Interest  magazine,  espouses  a  neo- 
conservativism  with  allowances  for 
the  trappings  of  a  welfare  state  but, 
like  Will,  “the  self-controls  appropri¬ 
ate  to  the  domestic  community  give 
way  to  the  angry  needs  and  wishes  of 
popular  nationalism.” 

Charles  Krauthammer,  a  psychia¬ 
trist  who  has  been  a  writer  and  an 
editor  for  the  New  Republic,  is  seen 
(Continued  on  page  35) 


SII  Delivered 
Solid  Answers  Hiat 
The  Times  Demanded. 


In  today’s  newspaper 
business,  99  percent  uptime 
just  isn’t  good  enough  anymore. 
That’s  why  The  Los  Angeles 
Times  switched  its  editorial 
system  to  a  SII  System/'55* 
with  Tandem*  fault  tolerant 
computers. 

Since  going  on-line,  the  SII 
system  has  not  only  helped  The 
Times  report  on  disasters,  it’s 
even  survived  a  few.  Like  the 
major  earthquake  that  forced 
evacuation  of  the  building. 
(While  a  disk  drive  was 
knocked  across  the  room, 
the  system  never  blinked.) 


Then  there  was  the  day  the 
air  conditioning  failed,  shutting 
down  all  the  general-purpose 
computers.  The  SII  system 
stayed  up  and  running. 

If  100  percent  system 
reliability  is  a  real  issue  at  your 
publication,  you  should  be  on 
our  mailing  list.  You’ll  receive 
solid  answers  from  SII,  made  to 
order  for  the  times  we  live  in. 


System 
kMJ  Integral 


Integrators,  Inc. 

P.O.  Box  13626  Sacramento,  CA  95853 
(916)  929-9481 


Real  Issues.  Solid  Answers. 

^System  Integrators,  Inc.,  and  System/55  are  registered  trademarks  of  System  Integrators,  Inc. 
Tandem  is  a  registered  trademark  of  Tandem  Computers,  Inc.  ©  1988  System  Integrators,  Inc. 
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‘Herman’  cartoonist  discusses  his  work 

Jim  Unger  talks  about  his  1974  entry  into  syndication,  the  way  he 
creates,  a  possible  sabbatical,  and  his  life  in  the  Bahamas 


By  Tricia  Drevets 

If  Jim  Unger  had  his  way  14  years 
ago,  he  might  have  called  his  ground¬ 
breaking  comic  something  like 
“Attila  the  Bum.” 

“I’ve  never  been  too  keen  on  the 
name  ‘Herman,’”  the  Universal  Press 
Syndicate-distributed  cartoonist  said. 
“But  the  syndicate  named  it  that,  and 
that’s  what  it  became.” 

Maybe  the  reason  Unger  didn't 
have  his  own  name  ready  for  “Her¬ 
man,”  which  now  appears  in  some 
350  newspapers  in  24  countries,  is 
that  things  happened  so  quickly  back 
in  1974. 

Although  he’d  always  enjoyed 
drawing,  the  London-born  Unger 
held  a  variety  of  jobs  in  his  native 
England  —  including  policeman  and 
finance  company  repossessor  — 
before  finding  his  niche  as  an  art 
director.  When  he  moved  to  Ottawa, 
Canada,  in  1968  at  the  age  of  31, 
Unger  first  worked  as  a  layout  artist 
for  a  construction  firm  and  then 
became  art  director  of  the  Missis¬ 
sauga  Times,  a  weekly  paper  in  sub¬ 
urban  Toronto. 

That’s  when  things  started  to  hap¬ 
pen.  Unger  was  only  a  few  days  on  the 
job  when  the  editor  asked  him  to  fill  in 
for  the  paper’s  free-lance  editorial 
cartoonist,  who  had  called  in  sick. 
Unger’s  first  cartoon  was  such  a  hit 
with  the  editorial  staff  and  readers 
alike  that  he  became  the  new  Times 
cartoonist. 

Unger  probably  would  have  gone 
on  happily  drawing  for  the  paper  for 
some  time  —  and  he  did  for  three 
years  —  but  his  interest  was  piqued 
when  an  American  friend  suggested 
he  try  his  hand  at  syndication. 

“My  standard  line  about  this  is  that 
I  then  thought  the  only  syndicates 
were  involved  with  the  Mafia,” 
Unger  chuckled.  “But  ...  1  got  10 
tearsheets  from  the  newspaper’s 
morgue  and  sent  them  off  to  the  syndi¬ 
cate  with  the  name  that  caught  my  eye 
—  Universal  Press. 

“I  thought  that  with  the  name  ‘Uni- 


Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  frequently  writes  for 
E&P. 


Jim  Unger 

versal,’  they  must  be  big,”  he  con¬ 
tinued.  “But  it  turned  out  that  at  the 
time  they  were  one  of  the  smallest  out 
there.” 

Small  or  not.  Universal  knew  talent 
when  they  saw  it  and  wrote  back  to 
Unger  asking  him  if  he  could  do  a 
comic.  “I  sat  down  one  weekend  and 
drew  about  a  dozen  comics  and  sent 
them  off,”  Unger  recalled.  “A  few 
weeks  later,  they  sent  me  a  10-year 
contract.  It  was  staggering. 

“At  first  I  wasn’t  even  going  to  read 
the  contract;  I  was  just  going  to  sign. 
But  then  I  read  it,  and  when  I  found  a 
clause  that  said  that  Universal  could 
cancel  if  I  was  not  making  $2,000  a 
week,  I  signed  immediately.  To  a  guy 


making  $200  a  week  that  sounded 
pretty  great!” 

Those  first  dozen  drawings  became 
some  of  the  original  “Herman” 
panels,  and  the  wacky  comic  —  fea¬ 
turing  primarily  a  potbellied  loser  sort 
of  guy  with  a  big  nose  —  was  on  its 
way. 

“I  think  ‘Herman’  lit  a  few  fuses  [in 
other  cartoonists],”  Unger  said. 
“When  I  started  doing  ‘Herman,’ 
everyone  was  aghast.  No  one  was 
doing  this  kind  of  kitchen-sink,  off- 
the-wall,  heavy  stuff  then.” 

But  Herman’s  struggles  and  those 
of  the  other  bumbling  characters 
Unger  depicts  —  be  they  doctors, 
dentists,  housewives,  bums,  or  wait¬ 
ers  —  struck  a  chord  with  readers. 

The  appeal  of  “Herman,”  accord¬ 
ing  to  Unger,  “goes  along  with  the 
philosophy  that  if  you  can  dig  deep 
enough  in  your  own  psyche,  then  you 
can  understand  everyone  else.  With 
‘Herman,’  I  dig  so  deeply  into  my 
own  mind  that  everyone  understands 
it  and  can  relate  to  it. 

“It  tickles  something  down  deep 
inside  all  of  us.  It’s  kind  of  a  common 
denominator.  Herman  looks  nothing 
like  me;  I  have  an  ordinary-looking 
face  and  an  ordinary  build,  I  think. 
But  I  do  Hermanesque  things.  We  all 
do.” 

Unger  said  he  did  something  partic¬ 
ularly  Hermanesque  when  he  showed 
up  to  accept  this  year’s  National  Car¬ 
toonists  Society  award  for  best  syndi- 


Lou  Schwartz  resigns  from  LATS 

Lou  Schwartz  has  resigned  as  president  of  the  Los  Angeles  Times  Syndicate 
to  “pursue  other  journalistic  interests.” 

No  information  about  Schwartz’s  plans  was  immediately  available.  He  could 
not  be  reached  for  comment  as  of  E&P's  press  time. 

LATS  chairman  Willard  Colston  is  assuming  responsibility  for  syndicate 
operations  until  a  new  president  is  named. 

Schwartz  succeeded  Colston  as  LATS  president  in  1985  after  serving  as 
executive  editor  of  Newsday.  He  was  with  the  Long  Island,  N.Y. -based  paper 
for  28  years. 

During  Schwartz’s  tenure  at  LATS,  the  syndicate  signed  columnists  like 
Isaac  Asimov,  Lee  lacocca,  Alice  Kahn,  and  Jeane  Kirkpatrick  and  features 
like  the  Hispanic  Link  News  Service. 

In  another  personnel  matter,  LATS  promotion  manager  Marguerite  Vauclair 
has  left  the  syndicate  to  work  in  the  broadcast  industry. 
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Lower  Jaw 


cated  panel  (see  E&P,  June  4  and  11). 
While  seated  as  a  guest  of  honor  on 
the  dais,  wearing  a  brand-new  tuxedo 
and  brand-new  shoes,  the  cartoonist 
noticed  a  piece  of  cardboard  sticking 
out  of  his  jacket. 

The  popularity  of  “Herman”  is 
something  U  nger  never  planned  for  or 
expected.  “When  you  grow  up  during 
the  blitz  of  London,  you  really  think 
about  surviving  and  just  being 
employed,  not  about  a  career,”  he 
said.  And  when  the  royalty  checks  did 
start  rolling  in,  Unger  was  shocked  at 
how  much  he  owed  the  Canadian  gov¬ 
ernment  in  taxes. 

“My  dad  was  in  the  desert  fighting 
Rommel  while  I  was  growing  up,  and 
my  mom  worked  to  support  us  kids. 
When  your  family  grows  up  relatively 
penniless  like  that  and  then  one  of  you 
makes  it  big  —  financially  at  least  — 
you  feel  it  more  when  the  government 
takes  $3,000  a  week  tax  off  you,”  he 
explained. 

For  financial  reasons  then,  Unger 
moved  to  Nassau  six  years  ago.  And 
although  he  says  his  heart  is  in 
Canada,  it  is  in  the  sunny  Bahamas 
that  he  makes  his  home. 

Speaking  from  the  home  he  bought 
for  his  parents  in  Ottawa  where  he 
vacationed  earlier  this  fall,  Unger’s 
voice  trailed  off  as  he  described  the 


“I’ve  never  missed  a  deadline  in  14 
years  and  I’m  proud  of  that,”  he  said. 
“But  there  is  a  line  in  a  Carly  Simon 
song  that  says  what  I  need  to  do  — 
‘turn  down  the  noise  in  my  brain.’” 

Like  Universal  cartoonists  Garry 
Trudeau  (“Doonesbury”)  and  Gary 
Larson  (“The  Far  Side”)  before  him, 
Unger  is  considering  a  sabbatical. 

“Doing  ‘Herman’  has  always  been 
fun  for  me,  and  it’s  not  so  much  fun 
anymore,”  he  said  frankly.  “I  find  it 
stressful  to  be  constantly  ‘on.’  I  seem 
to  be  thinking  about  gags  24  hours  a 
day.  Sometimes  instead  of  going  out 
in  the  evening.  I’ll  sit  like  a  zombie 
just  thinking  about  gags.” 

Although  nothing  is  definite  about 
Unger’s  hiatus  as  of  this  writing,  the 
cartoonist  said  that  if  he  took  off  a 
year  he  would  like  to  travel.  “Maybe 
I’d  like  to  drive  a  beat-up  car  around 
Florence  and  do  watercolor  paint¬ 
ings,”  he  said.  “To  me,  that  would  be 
success. 

“Success  to  me  has  never  been 
measured  by  how  much  money  I  have 
but  how  happy  I  am.  There’s  not 
much  point  in  doing  something  if  it 
doesn’t  make  you  happy,  is  there?” 

In  the  meantime,  though,  Unger 
continues  to  work  on  his  popular 
comic.  He  keeps  notebooks  of  gag 
(Continued  on  page  34) 


"Your  cousin  Ernie  failed 
his  skydiving  course." 

A  way  of  dropping  dead, 
“turquoise  blue  water”  and  “thou¬ 
sands  of  fish”  to  be  found  within 
about  40  feet  of  his  studio  window  in 
Nassau.  “I  wasn’t  much  of  an  ocean 
person  before  I  moved  down  there,” 
he  admitted.  “But  I  am  now.  1  love 
it.” 

U nger  finds  N assau  to  be  a  wonder¬ 
ful  setting  for  living  and  creating  — 
albeit  distracting  sometimes  —  but 
after  14  years  of  turning  out  six  daily 
panels  and  a  Sunday  comic,  the  car¬ 
toonist  admits  he  is  getting  burned 
out. 


DISCOVERY 


DAN  CUFFOROi'Copl«y  N«w«  S«rvio 


WE'VE  GOT  READERSHIP  DOWN  TO  A  SCIENCE. 


There  is  a  formula  to  increasing  readership  and  revenues  at 
the  same  time. 

You  start  with  Discovery,  our  new  science  infographic,  that 
helps  your  readers  picture  fascinating  facts.  Follow  it  with  Your 
Body,  the  intimate  infographic  everybody's  talking  about. 
Add  our  science  and  medical  features.  A  healthy  dose  of 


living-well  articles  from  Fitness  Forum.  And  the  interesting 
fillers  and  shorts  from  our  Lifewire  and  Science  Souffle. 

Then  call  toll-free  800-445-4555*  for  a  free  sample. 

Increasing  your  readership  and  revenues  will  be  elemen¬ 
tary  after  that.  Because  we've  experimented  enough  to  know 
exactly  what  you  need. 


COPIfY 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Aiaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


A  voice  from  the  deep 


Researchers  have  recently  discovered  that  two  tissue  structures  that  resemble  monkey  lips  and 
rabbit  ears  may  play  an  important  role  in  producing  the  sounds  dolphins  make. 

Nasal  sacs  'Monkey  lips'  (musaau  de  singe)  ^ 

_ - _/  'Rabbit  Ears'  C_'~  j— ' 

— :  ' ^(speramaceti  organ), - \ 

^i5<<'^^^^]A^^^^(dorsal  bursae)  - - -  \ 

Blow^'^ ^^^jT^^Melon  - ^  ^  ^  ) 


■  In  a  process  called  echolocation, 
dolphins  use  the  sonar  sounds 
produced  by  their  'rabbit  ears'  and 
'monkey  lips'  to  locate  objects 
around  them. 

■  The  lips'  and  'ears'  work  much  like 
vocal  cords  or  a  trumpet  player's  lips. 
The  structures  can  produce  700 
vibrations  per  second. 

■  Such  rapid  and  frequent  trans¬ 
mission  produces  a  very  dear 
'picture'  of  sound  in  the  dolphins' 
inner  ears. 

■  Dolphins  may  also  use  these 
sounds  to  stun  or  kill  prey. 


Acoustic  window 
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{Continued  from  page  33) 

ideas  and  sketches.  “I  usually  have 
the  whole  picture  at  one  time,”  he 
said.  “Once  I  have  the  gag,  I  have  an 
instinctive  feel  of  how  to  put  it  across 
visually.” 

Roughing  in  the  sketch  in  pencil  can 
take  Unger  anywhere  from  15  min¬ 
utes  to  an  hour,  and  inking  it  in  takes  a 
matter  of  minutes.  “My  record  for 
drawing  is  22  in  one  day,  but  thinking 
up  22  gags  can  take  three  weeks,”  he 
said. 

Unger’s  brother  Bob  once  helped 
him  with  gag-writing,  and  the  car¬ 
toonist  briefly  tried  using  an  assistant 
with  the  inking.  But  Unger  confessed 
that  “Herman”  runs  more  smoothly 
when  he  works  alone. 

“I’m  basically  an  artist,  not  a 
businessperson,”  he  commented. 
“I’m  content  to  sit  at  home  and  work. 
In  terms  of  my  work.  I’m  a  loner.” 

Unger  frequently  picks  up  his 
reader  mail  by  the  trashbag  full,  but 
he  reads  and  answers  every  letter. 
The  only  concession  the  cartoonist 
made  to  the  mounds  of  letters  was 
buying  a  word  processor  so  that  he 
can  use  a  form  letter  to  respond  to 
certain  requests  for  originals  and 
appearances. 

One  reader  letter  that  he  has  “in  a 
little  frame  in  a  quiet  place  in  my 
house”  is  from  the  parents  of  a  19- 
year-old  California  fan  who  came  out 
of  a  deep  coma  after  her  parents 
showed  her  a  “Herman”  cartoon 
from  the  pages  of  one  of  his  collec¬ 
tions.  “That  letter  made  me  cry,” 
Unger  recalled.  “It  was  terribly 
touching.” 

There  are  10  “Herman”  collec¬ 
tions,  the  latest  of  which  —  Herman: 
The  Sixth  Treasury  (Andrews  and 
McMeel)  —  Unger  has  been  promot¬ 
ing  in  Canada  during  his  stay  there. 

“I’m  ambivalent  about  promoting 
my  books,”  he  said.  “There’s  a  won¬ 


derful  adrenalin  rush  when  someone 
says  that  they  can’t  get  their  day 
started  without  reading  ‘Herman.’ 
But  I  really  don’t  like  being  inter¬ 
viewed.  Newspaper  reporters  often 
get  things  I  say  distorted,  but  I  enjoy 
being  on  television.” 

Unger  noted  that  he  would  like  to 
get  more  involved  with  tv.  Making  his 
own  videos  has  become  a  hobby,  and 
he  said  he  would  enjoy  working  in  tv 
production. 

The  cartoonist  has  been 
approached  frequently  by  tv  studio 
executives  about  turning  “Herman” 


An  offbeat  comic  panel  called  “off 
the  mark”  is  being  syndicated. 

Mark  Parisi’s  cartoons  already 
appear  in  10  Massachusetts  papers 
and  one  in  Minneapolis.  They  have 
also  spawned  licensing  spinoffs  such 
as  T-shirts. 

“I  try  to  offer  something  clever  that 
helps  the  average  reader  feel  clever, 
too,”  said  Parisi.  “I  feel  you  can  gain 
people’s  loyalty  by  not  underestimat¬ 
ing  them.” 

Parisi  grew  up  in  Massachusetts 
and  attended  Salem  State  College, 


into  a  tv  special  or  series,  but  Unger 
has  turned  down  the  offers. 

“Basically  they  want  to  use  the 
‘Herman’  name  and  look  but  do  all  the 
writing  themselves,”  he  said.  “1  say 
that  if  I’m  not  doing  the  writing,  then 
it  won’t  be  ‘Herman.’  They  might 
have  their  tv  show,  but  I  could  see  my 
career  go  down  the  drain.” 

So  for  now,  Unger  will  keep  on 
doing  what  his  fans  want  him  to  do  — 
creating  new  “Herman”  panels  for 
the  printed  page.  But  keep  your  eye 
on  this  free-spirited  artist;  you  never 
know  what  he  could  do  next. 


where  he  worked  for  the  school 
paper,  made  videos,  and  hosted  a 
weekly  radio  show. 

Parisi  is  based  at  91  Summer  St., 
Somerville,  Mass.  02143.  Lynn 
Reznick  is  his  marketing  manager. 


Spring  book  release 

The  hardcover  autobiography  of 
cartoonist  John  Callahan  (profiled  in 
E&P,  February  6)  is  scheduled  for 
release  next  April.  Don’t  Worry,  He 
Won’t  Get  Far  on  Foot  will  be  pub¬ 
lished  by  William  Morrow. 

Callahan  —  who  was  paralyzed  in  a 
1 972  car  accident  —  does  cartoons  for 
magazines,  alternative  newspapers, 
and  daily  papers.  One  recently  added 
client  was  the  Seattle  Times. 

The  Oregon-based  cartoonist’s 
manager  is  Deborah  Levin,  234 
Hampton  Dr.,  Venice,  Calif.  90291. 
She  is  assisted  in  syndicating  Calla¬ 
han  by  Tara  Pass,  who  formerly 
worked  for  L.A.  Weekly. 

In  other  book  news,  Timber-Doo¬ 
dles  Trapped  Again  has  been  pub¬ 
lished.  The  outdoors-themed  “Tim¬ 
ber-Doodles”  cartoon  is  syndicated 
by  Wetherholt  Features,  4265  E.  Can¬ 
trell  St.,  Decatur,  Ill.  62521. 


What 

happened  to 
ADI’S  11-25? 

see  Cover  3  . . . 


Mark  Parisi  and  two  of  his  cartoons. 


Comic  panel  is  being  syndicated 
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Book  reviews 

(Continued  from  page  31} 


as  a  critic  of  “hedonistic”  liberalism 
but  also  as  a  critic  of  conservatism 
that  appeals  to  “popular  appetites.” 

Jeane  Kirkpatrick,  former  U.S. 
ambassador  to  the  United  Nations 
and  now  a  syndicated  columnist,  is 
seen  as  being  tough-minded  on  facts 
but,  the  authors  say,  “being  tough- 
minded  about  facts  still  allows  a 
great  range  of  facts  to  choose  among. 
Professor  Kirkpatrick  chooses  a  set 
of  facts  that  argues  for  accommoda¬ 
tion  with  rightest  regimes.” 

*  *  * 

Article  19:  Information,  Freedom 
and  Censorship.  World  Report  1988. 
Kevin  Boyle,  editor.  (New  York; 
Times  Books.)  340  pages. 

Article  19,  the  international  human 
rights  organization  started  in  1986, 
promotes  the  right  to  freedom  of 
opinion  and  expression  in  all  media 
around  the  world.  The  aim  is  set  forth 
in  Article  19  of  the  Universal  Declara¬ 
tion  of  Human  Rights,  a  product  of 
the  United  Nations  General 
Assembly  in  1948. 

The  book  is  an  almanac  of  countries 
and  how  they  regard  freedom  of  infor¬ 
mation.  Here  “are  not  simply  a  rec¬ 
ord  of  incidents  such  as  the  arrest  of 
dissidents  or  the  closure  of  newspa¬ 
pers,  but  an  attempt  to  provide  a  rea¬ 
sonably  detailed  picture  of  how  free¬ 
dom  of  expression  in  general  is 
respected  in  the  country  in  question.” 

The  book  offers  an  introduction  on 
the  history  of  censorship  and  has  an 
appendix  on  the  themes  and  issues  in 
the  discussion  of  censorship. 

::tt  *  * 

Jerry  Falwell  v.  Larry  Flynt:  The 
First  Amendment  on  Trial.  Rodney  A. 
Smolla.  (New  York:  St.  Martin’s 
Press.)  336  pages. 

The  publisher  is  touting  this  book, 
by  a  constitutional  law  professor  at 
the  College  of  William  and  Mary,  as 
“a  brilliant  work  about  a  legal  case 
that  rivals  the  Scopes  trial  and  the 
case  of  the  Chicago  Seven  for  histori¬ 
cal  significance  and  popular  inter¬ 
est.”  Well,  maybe. 

Moral  Majority’s  Jerry  Falwell  had 
sued  America’s  porn  king  Larry  Flynt 
for  an  ad  parody  that  had  Falwell 
losing  his  virginity  to  his  mother  in  an 
outhouse. 

Falwell,  suing  for  defamation  and 
emotional  distress,  was  awarded 
$200,000.  The  Supreme  Court  unani¬ 
mously  overturned  the  damage 
award.  Despite  the  disgust  of  the  sub- 
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ject,  it  was  a  victory  for  free  expres¬ 
sion  by  humorists  and  satirists,  and 
particularly  for  artists  and  cartoonists. 

Smolla,  who  wrote  a  friend-of-the- 
court  brief  urging  the  Supreme  Court 
to  reverse  the  Court  of  Appeals  rul¬ 
ing,  gets  in  a  little  philosophizing  on 
human  nature:  “On  the  surface,”  he 
says,  “both  Falwell  and  Flynt  cer¬ 
tainly  seem  to  be  hustlers  .  .  . 
passionately  seeking  converts  to 
their  world  views,  propagating  their 
versions  of  truth  through  multi- 
million-dollar  empires  .  .  .  Per¬ 
haps  Falwell  and  Flynt  are  not  frauds 
but  true  believers,  hustling  radically 
different  versions  of  the  American 
dream.” 

*  *  * 

No  Pictures  Please:  It’s  the  Law, 
Micael  D.  Sherer.  (Durham,  N.C.: 
National  Press  Photographers  Asso¬ 
ciation.)  60  pages. 

This  primer  of  the  National  Press 
Photographers  Association  sets  forth 
the  legal  matters  as  they  relate  to  pho¬ 
tographers. 

The  book  discusses  gaining  access 
to  a  place  of  news,  covering  the 
courts,  invasion  of  privacy,  libel  by 
photography,  subpoenas  and 
searches,  and  copyright. 

There  is  also  an  appendix  on  how 
photographers  can  improve  relations 


with  police.  Sherer  is  chairperson  of 
the  NPPA’s  Freedom  of  Information 
Committee. 

:4c  :|e  4e 

Deadline!  From  News  to  Newspaper. 
Gail  Gibbons.  (New  York:  Harper  & 
Row.)  32  pages. 

If  you  are  a  newspaper  person  and 
have  a  young  child  at  home  whom  you 
want  to  introduce  to  what  you  as 
Mommy  or  Daddy  do  for  a  living, 
here’s  a  brightly  colored  book  for 
very  young  readers  on  the  workings 
of  a  newspaper. 

The  “once  upon  a  time”  illustrated 
book  begins; 

“It  is  early  morning.  People  all  over 
the  city  are  just  waking  up.  But  in  the 
newsroom  of  the  News  Gazette  the 
staff  is  already  hard  at  work. 

“They  have  a  deadline  to 
meet  .  .  .  and  it’s  only  six  hours 
away!  .  .  . 

“The  editor  bursts  through  the 
door.  He  is  the  person  in  charge  of  the 
newspaper.  ‘Production  meeting  in 
five  minutes,’  he  calls  out  ...”  So  it 
goes. 

In  this  book,  the  editor  is  decked 
out  in  a  buckled  trench  coat.  He  has 
striped  pants.  He  has  a  felt  cap.  See 
the  mustache.  He  is  standing  in  his 
office  door.  He  is  labeled  “editor.” 


How  many  undeserved  radar  tickets 
were  issued  last  year? 

a)  1,012,317  b)  649,119  c)0  d)  No  one  knows 


Unfortunately,  the  answer  is  d)  No  one 
knows.  Over  ten  million  tickets  were  issued 
last  year.  Some  experts  say  up  to  thirty  per¬ 
cent  of  them  were  incorrect. 

Here’s  why 

You  may  find  this  hard  to  believe,  but 
traffic  radar  doesn’t  tell  the  operator  which 
vehicle  he  is  clocking.  The  radar  unit  dis¬ 
plays  one  number.  That’s  all.  It  might  be 
the  closest  car,  it  might  be  the  fastest  car,  it 
might  be  the  biggest  car.  Or  it  might  not. 
The  operator  has  to  decide. 

And  since  radar  operators  are  human, 
they  don’t  always  guess  right.  Even  if  only 
one  percent  of  the  tickets  issued  last  year 
were  wrong,  that’s  one  hundred  thousand 
undeserved  tickets. 

Free  report 

Our  engineers  had  to  know  every'  detail 
about  traffic  radar  before  they  could  design 
Escort  and  Passport,  the  most  respected 
names  in  radar  detection. 

Now  we’ve  released  a  report  that  explains 
radar  and  radar  errors,  in  plain  language. 
And  it’s  yours  free.  Just  call  us  toll-free  or 
mail  the  coupon. 


FOR  FREE  REPORT 
ON  TRAFFIC  RADAR 
CALL  TOLL  FREE 

1-800-5431608, 

To  r  mail  coupon  to: 

Cincinnati  Microwave 
Department  9591N8 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249 

Please  send  me  your  free  report 
TRAFFIC  RADAR:  How  it  works,  and 
why  it  gets  wrong  readings. 


CINCIIMNATI 
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Shop  talk 

(Continued  from  page  48) 


advertising  would  reduce  the  volume 
of  advertising  by  0.7%.  Thus  a  5%  tax 
would  cut  V/2%  out  of  the  advertising 
expenditures  of  the  average  state.  On 
a  national  basis,  that  is  getting  close  to 
$4  billion. 

The  third  reason  is  empirical.  1 
spent  my  life  in  the  advertising  agency 
business.  Never,  in  33  years,  did  I  go 
to  a  client  with  a  budget  increase 
based  on  anything  but  greater  reach 
or  greater  frequency  or  better  cre¬ 
ativity  to  get  it  approved.  Advertisers 
are  nothing  if  not  practical  and  pecu¬ 
niary. 

So  I  move  into  my  fourth  argument 
with  absolute  surety  that  an  ad  tax 
will  diminish  advertising,  and  that 
means  an  ad  tax  will  result  in  less 
revenue. 

Say  your  state  has  a  sales  tax  —  a 
5%  sales  tax  —  and  you  extend  it  to 
advertising.  Say  you  accept  the 
premise  put  forth  in  Virginia  when 
that  state  considered  and  rejected  an 
ad  tax.  The  premise  stated,  with  sub¬ 
stantiation,  that  a  dollar  invested  in 
advertising  produces  an  average  $30 
in  sales. 

That  means  that  every  dollar 
invested  in  advertising  is  producing 
$1.50  for  you  in  sales  tax. 

If  you  reduce  that  dollar,  through 
your  ad  tax,  to  950,  it  produces  only 
$28.50  in  sales,  and  tax  revenue  of 
$1.42.  Add  that  $1.42  to  the  nickel  you 
picked  up  through  the  ad  tax  and 
you’ve  got  $1.47  —  three  cents  less 
than  if  you  had  left  advertising  alone. 

OK,  so  you  don’t  believe  a  dollar’s 
worth  of  advertising  yields  $30  in 
sales  on  average.  Let’s  make  it  $20.  In 
which  case  you  break  even,  whether 
you  tax  advertising  or  not.  Except 
that  in  the  former  case,  you’ve  spent 
millions  of  dollars  in  administrative 


costs  to  enforce  a  tax  that  is  revenue- 
neutral. 

Not  only  will  a  reduction  of  adver¬ 
tising  decrease  your  sales  tax 
revenue,  it  will  decrease  any 
revenues  you  realize  through  taxing 
corporate  profits.  A  recent  study 
done  by  Ogilvy  &  Mather  along  with 
the  Strategic  Planning  Institute 
establishes  a  direct  relationship,  in 
700  product  and  service  categories, 
between  a  brand’s  advertising  volume 
and  its  profitability.  There  is  no  way 
to  justify  a  policy  of  taxing  the  means 
of  making  a  profit  at  the  same  time 
you  are  taxing  the  product. 

If  your  state  taxes  individual 
income,  a  reduction  in  advertising 
will  decrease  those  revenues  as  well. 
Wharton  estimated  that  the  5%  ad  tax 
in  Florida  would  wipe  out  1 1 ,000 jobs 
in  the  first  year  and,  by  the  end  of  five 
years,  34,()00  jobs.  That  factors  in  the 
jobs  that  might  be  added  by  injecting 
all  ad  tax  revenues  back  into  the 
economy  —  a  net  loss  of  34,000  jobs 
over  five  years  and  $1.5  billion  less  in 
personal  income. 

You  see,  advertising  is  different.  It 
is  the  most  efficient  means  ever  dis¬ 
covered  for  stimulating  maximum 
sales  in  minimum  time  —  for  lever¬ 
aging  economic  activity  to  an  extent 
limited  only  by  the  quantity  and  qual¬ 
ity  of  the  advertising  itself.  Diminish¬ 
ing  the  quantity  by  inefficiently 
increasing  its  cost  starts  the  lever 
working  in  reverse. 

Supposing  I  am  wrong  about  a  tax 
diminishing  the  amount  spent  on 
advertising.  What  other  options  are 
available  to  the  advertiser?  There  are 
only  two.  He  can  absorb  the  cost  of 
the  tax  or  pass  it  on. 

Do  you  think  he  is  likely  to  take  that 
extra  expense  right  out  of  his  bottom 
line,  right  out  of  his  pocket  and  those 
of  his  shareholders  and  profit-sharing 
employees? 

No,  the  advertiser  is  undoubtedly 
going  to  add  the  additional  cost  to  the 


price  of  his  product  or  service.  That 
leads  to  my  fifth  argument:  even  if 
advertisers  do  not  diminish  their 
advertising  volume  as  a  result  of  taxa¬ 
tion,  they  will  surely  increase  their 
prices  to  consumers. 

The  effect  of  this  would  be  tanta¬ 
mount  to  a  surtax  on  consumers  — 
not  just  on  those  items  currently 
subject  to  a  sales  tax  in  their  state  but 
everything  advertised:  baby  food, 
milk,  arthritis  pain  relievers,  all  over- 
the-counter  drugs,  children’s  shoes 
and  clothing,  and  so  on.  1  think  that  is 
what  is  called  a  regressive  tax. 

Well,  those  are  a  few  arguments 
against  taxing  advertising. 

Moreover,  they  are  beliefs  fiercely 
held  by  advertising  and  media  profes¬ 
sionals  who  will  always  resist  tax  poli¬ 
cies  that  equate  inhibiting  this  vast 
and  potent  force  for  productivity  and 
profit  with  taxing  haircuts  and  dry 
cleaning. 

Advertising  is  different. 

Baldwin  donates 
to  ANPA 

Baldwin  Technology  Corp. 
announced  that  it  has  donated  to  the 
American  Newspaper  Publishers 
Association  a  Model  106  Count-0- 
Veyor  valued  at  over  $17,000. 

26  execs  stay  after 
Macmillan  purchase 

Robert  Maxwell,  chairman  of  Mac¬ 
millan  Inc.,  has  announced  that  26  of 
31  senior  executives  —  including 
president  and  chief  operating  officer 
William  Reilly  —  have  agreed  to 
remain  with  Macmillan  following  its 
acquisition  by  Maxwell  Communica¬ 
tions  Corporation  pic. 
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Get  your  copy  of 

AdNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporfing  on  Ausfralasian  evenfs,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  _ 


To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
WCO I  Please  send  me  AD  NEWS  for  one 
I  Cwa  year  -  26  issues  t  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $128. 
Name: _ _ 


Address: 

“  1 

.1 

City _ 

State 

7ip 

j 

_ 1 

What 

happened  to 
ADI’S  26-200? 

see  Cover  3  . . . 
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This  Holiday  Season,  treat  yourself 
or  a  friend  to  a  special  gift* 

Editor  &  Publisher 

the  only  independent  weekly  newsmagazine  of,  for 
and  about  newspapers  since  1884. 


Editor  &  Publisher,  Dept.  Ch-88 
11  West  19th  St.,  New  York,  NY  10011 
Please  send  E&P  subscriptions  to: 

-Title . 

Company  Name _ 

Address _ 

City _ S 


.Zip. 


2. 


Name . 


-Title . 


Company  Name . 

Address _ 

City _ 


.Zip. 


3. 


Name . 


Company  Name . 

Address _ 

City _ 


.  State . 


.Zip. 


One  gift  subscription 

for  one  year . $40.00* 

Two  gift  subscriptions 

for  one  year . $75.00* 

My  name _ 


Three  gift  subscriptions 

for  one  year . $90.00* 

‘U  S.  and  Canada  only.  All  other 
countries,  one  year . $75.00 

_ Title _ 


My  company _ 

Nature  of  business . 
Address _ 


City. 


.  State . 


.Zip. 


...  Home  address  □  Office  address 
□  Check  enclosed  □  Bill  me  □  Bill  my  company 


ep 


Holiday 
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_  1,  nnck  ot 
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Looking  Ahead 

events  I9s,>  .  „ 

Retrospect 

Memories  of  1988 

^  Summary  of  '88 
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so  DO  WE! 

Review  and  Forecast  that  is... 


Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 
of  E&P*s  Review  &  Forecast  issue! 

CLOSINGS:  Space  —  December  22,  1988  Material  —  December  27,  1988 


New  York 

1 1  West  1 9th  Street 
New  York.  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  60611 
(312)  645-0123 


Los  Angeles 

Ste.  801,  3250Wllshlre  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco 

Ste.  1 420, 450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-1613 
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11  West  19th  Sireel  •  New  York.  N  Y  10011 .212  675  4380 
FAX#  212  929  1259 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


HEALTH 


"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


Daily  &  Sunday  Crossword  Puzzles  - 
"Word  Wise."  For  rate  &  samples:(816) 
271-5250.  American  International 
Syndicate,  3801  Oakland,  Suite  205D, 
St.  Joseph,  MO  64506. 


READERIPROMOTIONS 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


ANNOUNCEMENTS 


WRITING 

Nixon  Newspapers  Inc.  National  Jour¬ 
nalism  Writing  Award  for  outstanding 
writing  in  print  media.  One  entry  per 
writer.  Calendar  year  1988.  Mounted 
8-1/2  X  11.  Include  cover  letter  by 
writer  or  nominator  verifying  article  is 
work  of  nominated  writer.  Deadline 
January  16.  Contact  Ball  State  Univer¬ 
sity,  Department  of  Journalism,  Bever¬ 
ley  Pitts,  Muncie,  IN  47306;  (317) 
285-8200. 

WINNER; 

Michael  Jones, 

Los  Angeles  Times  Magazine. 


LBO  structure  and  financing  for  senior 
newspaper  management.  Confidential 
inquiries  to  James  Martin,  James 
Martin  &  Associates,  Suite  1000,  65  E. 
State  St.,  Columbus,  OH  43215.  (614) 
889-9747. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  APPRAISALS 
Confidential,  efficient  service. 
Call  Dick  Briggs.  (803)  457-3846. 
No  obligation.  Reasonable  rates. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office;  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  P(3  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1 584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 

Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
(Cincinnati,  Ohio  45202 
_ (513)  381-7775 _ 

RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. _ 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 

Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

Community  newspapers  with  web  press 
operation.  Grossing  $2  million.  Zone  5. 
$1.5  million.  James  Martin  &  Associ¬ 
ates,  Su.  1000,  65  E.  State  St.,  Colum¬ 
bus,  OH  43215.  (614)  889-9747. 


NEWSPAPERS  FOR  SALE 


2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 
MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

MIDWESTERN  SUBURBAN  in  high 
demographic  area.  Top  40  metro  mark¬ 
et.  Excellent  cash  flow  of  $320,000 
gross.  With  real  estate.  $400,000. 
$150,000  down,  terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $500,000. 
Cash  and  terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

For  details  on  any  of  these  newspapers, 
please  contact; 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


BEACH  COMMUNITY  free  newsweekly 
circulation  14,000.  Gross  $300,000 
plus.  Cash  flow  $100,000  plus. 
$450,000.  Located  on  Florida’s  Gulf 
Coast.  Box  3378,  Editor  &  Publisher. 


ESTABLISHED  BI-WEEKLY  TMC  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ROCKY  MOUNTAIN  HIGH  weekly 
$840,000  gross.  $200,000  cash  flow. 
$1.4  million. 

KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

HiM  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  HAMPSHIRE:  120-year  old  week¬ 
ly  priced  below  annual  sales  of 
$500,000  with  real  estate.  Please 
write:  BARRY  FRENCH,  Broker  - 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  -  bi-weekly, 
high  income  special  interest  group,  16 
years  old,  gross  over  $800K.  VR  Busi¬ 
ness  Brokers  (6l9)  571-0696. 


TWO  WEEKLIES,  gross  over  $400,000, 
$50K  down  will  buy.  Near  metro  area. 
Also  semi-weekly  with  press,  long 
established,  in  daily  town.  Many  other, 
free  list.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  472-3950. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


Weekly  shopper  in  Colorado,  15,000 
circulation,  steady  3-year  growth, 
$150,000  plus  gross  in  1988.  Must 
sell  $85,000  cash.  Principals  only. 
Contact  Box  3391,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


PHILADELPHIA  CITY  MAGAZINE 
50,000  circulation.  18-35-year-old 
targeted  market,  4  years  old.  Gross 
$300,000.  Contact  Publisher  (215) 
483-7999.  _ 


PUBUSHER  WANTED 

LA  Times  crossword  makers  seek 
publisher  for  4th  anthology.  Material  is 
camera  ready.  Tunick,  4470  Elenda, 
Culver  City  90230,  (213)  838-8048. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

40 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

FOR  SALE:  NU-ARC  camera.  20  by  24 
model  1000.  12  foot  bed.  Shoots  two 
up.  In  good  condition.  Call  The  Patriot 
Newspaper,  Webster,  MA  (508) 
943-8784. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 


MacMaps  High-res  postscript  maps  for 
the  Macintosh.  Individual  states 
(including  counties)  $22.95  each.  All 
50  states,  $195.00,  (413)  585-0542. 


_ MAILROOM _ 

CHESHIRE  542  LABELER  with  712 
head  and  12'  conveyor.  Recently 
factory  reconditioned.  Will  sacrifice! 
Call  Bob  (318)  322-3161. 


Excellent  Condition.  Kirk  Rudy  800 
labeling  base  -  2  years  old  and  hardly 
used.  Cost  $10,000,  sell  for  $7,500. 
Call  Dave  Bishop  (413)  772-0261. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

APS  5-108  Pica,  10  Meg,  Micro  L-8  & 
L-11  Drawers,  5  yrs.,  a  rare  find, 
$50,000; 

LOG  E  PC  1800  PROCESSOR  with 
water  saver,  like  new,  $8,000. 

BOB  WEBER.  (216)  831-0480. 

3  MDT  350  Compugraphics,  Compu- 
graphic  Advantage,  Trendsetter  812, 
CG  7200,  Compugraphic  Jr  Call  (904) 
787-6277  (ask  for  Dean) 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/  35 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP3C)0  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver, 
2-1/2  yrs.,  $45,000. 

BOB  WEBER.  (216)  831-0480. 

One  complete  SDC  text  2  production 
system  utilizing  two  complete  Hewlett 
Packard  21  MX  E-series  computers  with 
six  Computek  terminals  and  two 
complete  Harris  22,000  video  layout 
systems  with  tour  terminals  each.  Many 
spare  parts.  Call  Mark  Jones  (312) 
586-8800  ext  258. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Crvnpany 

AddriHM 

City 

State 

7ip 

Phone 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1988 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  Issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Harris  System  96,  complete.  Which  will 
be  including  280  MB  disk  drive  and 
disk  packs,  multiplexer,  control 
consoles. 

-  7  -  1760  terminal 

-  7  -  1770  remote  edition  terminals 

-  1  -  1780  advance  editing  terminal 

-  2  -  2221  display  ad  systems 

-  2  -  Autologic  Aps  micro  5  CRT 

phototypesetters/70  pica  with 
latest  technology  and  fonts 
This  system  is  ideal  for  daily  or  other 
applications  including  commercial 
works. 

Three  years  old.  In  excellent  condition. 
Ready  to  discuss  any  serious  offer. 
Want  to  deal  immediately. 

Appelez/Call: 

Robert  Malo 

Imprimerie  Nationale  Joliette  Ltee., 
Quebec,  Canada. 

Division  Groupe  Quebecor  Inc. 

(514)  759-1621 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders, 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45"  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40"  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23-9/16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  M.A.N,  1983-84  160  page 
double 

3  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  773-1253 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4”  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units.  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/Community,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66”  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTF's,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4”  cut  off  for 
33”x47’'  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales.  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


HARRIS 

-NCH  400,  6  units.  1985,  22-3/4". 
-V-15D,  8  units,  JF-25.  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTF’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units.  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


6-unit  goss  community  press.  3  unit 
1979,  1  unit  1974,  2  unit  1971-72 
and  a  1974  community  folder.  Call 
Fred  Baber  at  (606)  744-3123. 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community.  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESSI 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS.  16230  Filbert  St.. 
Sylmar,  CA  91342.  (818)  362-7771. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


For  information 
call 

(212)  675-4380. 

gj 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 

ISSUE  DEADLINE  DATES  DEADLINE  DATES 

line  ads  display  ads 

December  24  December  19,  12  noon  December  15,  5PM 

December  31  December  22,  12  noon  December  20,  5PM 

January  7  December  29,  12  noon  December  27,  5PM 

E&Fs  offices  will  be  closed  on 
December  23rd,  26th,  30th  and  January  2nd. 
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_ ACADEMIC _ 

ATWOOD  CHAIR  OF  JOURNALISM 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1989-1990  academic  year. 
Applications  will  be  reviewed  beginning 
January  16,  1989. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquiries,  nominations,  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  89-90 
academic  year,  applications  should  be 
received  by  January  16,  1989.  Inquir¬ 
ies  for  future  years  are  welcomed  at  any 
time. 

UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and 
Education  Institution. 

Note:  Must  be  eligible  for  employment 
under  the  Immigration  Reform  and 
Control  Act  of  1986.  (179796) 


BRIGHAM  YOUNG  UNIVERSITY  has  an 
opening  for  an  assistant  professor  in 
advertising.  Position  opens  August 
1989.  Professional  advertising  experi¬ 
ence  and/or  advanced  degrees  desired. 
The  University  requires  all  employees  to 
adhere  to  the  highest  standards  of 
personal  integrity,  behavior  and  morali¬ 
ty;  abstinence  from  alcoholic  bever¬ 
ages,  tobacco,  tea  and  coffee  is  also 
required.  Send  letter,  vita,  three  letters 
of  reference  and  other  supporting 
materials,  postmarked  by  January  15, 
1989,  to  Gordon  Whiting,  Department 
of  Communications,  Brigham  Young 
University,  Provo,  Utah  84602.  Women 
and  minorities  are  encouraged  to  apply. 
Brigham  Young  University  does  not 
discriminate  on  the  basis  of  age,  sex, 
national  origin  or  race. 

California  State  University,  Bakersfield 
DAssistant/Associate  Professor  of 
Communications  (Journalism).  Tenure- 
track.  Fall  1989.  Ph.D.  or  A.B.D. 
Candidates  should  be  able  to  teach  a 
broad  range  of  courses  in  journalism, 
advertising  and/or  public  relations. 
Salary  range  $27,588-$41,868. 
2)Associate/Full  Professor,  Mass 
Communications  (Telecommunica¬ 
tions).  Tenure-track.  Fall  1989.  Ph.D. 
with  record  of  teaching  excellence, 
professional  experience  and/or  record  of 
scholarship.  Experience  in  broadcast¬ 
ing,  instructional  TV  desirable.  Salary 
range  $34,740-$52,968. 

These  positions  offer  opportunities  to 
develop  new  curricula  within  a  rapidly 
expanding  communications  program. 
Send  letter  of  application,  resume, 
placement  file  or  3  letters  of  recom¬ 
mendation  (original)  to  J.B.  Spencer, 
Chair,  Dept,  of  English  and  Communi¬ 
cations.  California  State  University, 
Bakersfield,  9001  Stockdale  Hwy., 
Bakersfield,  CA  93311-1099.  CSUB  is 
an  AA/EOE. 


COMMUNICATIONS.  Tenure-track 
position  on  agricultural  communications 
faculty.  University  of  Illinois.  Teach 
undergraduate  courses  in  media  skills 
and  theory,  advise  students,  plan  and 
conduct  research,  and  work  in  various 
student-related  activities  in  highly 
specialized  mass  communications  prog¬ 
ram  with  advertising,  broadcasting,  and 
news-editorial  options.  Ph.D.  or  A.B.D. 
(Ph.D.  required  for  appointment  as 
assistant  professor).  Background  in 
agriculture,  media  experience,  quant; 
tative  research  skills,  teaching  experi¬ 
ence  desired.  At  least  one  degree 
should  be  in  mass  communications 
field.  Salary  competitive.  Begin  August 
21,  1989.  Applications  must  be 
received  by  January  15,  1989,  to 
receive  equal  consideration.  Letter  of 
application  with  resume  and  three  refer¬ 
ences  including  addresses  and  phone 
numbers  to  Bob  Hays,  Office  of  Agricul¬ 
tural  Communications  and  Education, 
66  Mumford  Hall,  1301  W.  Gregory, 
Urbana,  IL  61801;  phone  (217) 
333-4788.  A/VEO  employer. 


LYCOMING  COLLEGE 
MASS  COMMUNICATION 
Tenure-track  appointment  at  Instructor 
of  Assistant  Proressor  rank  with  empha¬ 
sis  on  print  journalism.  Ph.D.  preferred. 
Master's  required  with  extensive 
reporting/editing  experience.  In  addi¬ 
tion  to  print  journalism  and  media  writ¬ 
ing,  teaching  responsibility  may  include 
Introduction  to  Mass  Communication, 
Oral  Communication,  Mass  Comunica- 
tion  Theories  and  Public  Affairs  Report¬ 
ing.  Successful  candidate  will  develop 
and  advise  the  student  newspaper. 
Send  resume,  transcripts,  and  three 
letters  of  recommendation  tO;  Mr.  Brad 
Nason,  Department  of  Mass  Communi¬ 
cation,  Lycoming  College,  Williamsport, 
PA  17701.  Applications  accepted  until 
position  filled. 


The  Journalism  Department  of  the 
University  of  Wisconsin  Oshkosh  seeks 
an  assistant  professor  to  teach  under¬ 
graduate  courses  and  engage  in  relevant 
research  and  professional  projects  in  its 
advertising/public  relations  emphasis. 
Primary  responsibility  is  in  advertising 
but  public  relations  and  media  manage¬ 
ment  opportunities  exist.  Doctorate 
preferred;  master’s  degree  with  signific¬ 
ant  professional  experience  will  be 
considered.  Department  is  ACEJMC- 
accredited.  The  University  of  Wisconsin 
Oshkosh  has  an  expectation  of  profes¬ 
sional  and  scholarly  development  and 
has  a  Faculty  Development  Fund  for 
supporting  faculty  research  and  profes¬ 
sional  growth.  Faculty  also  are  encour¬ 
aged  and  supported  in  seeking  extra¬ 
mural  funding  where  appropriate.  Start¬ 
ing  date  is  September  1,  1989. 
Screening  of  applicants  will  begin  Janu¬ 
ary  3,  1989  and  will  continue  until  the 
position  is  filled.  Send  letter  of  applica¬ 
tion,  resume  and  three  letters  of  refer¬ 
ence  to  Dr.  G.  Raymond  Coll,  Chair, 
Department  of  Journalism,  University  of 
Wisconsin  Oshkosh,  Oshkosh,  Wl 
54901.  The  University  of  Wisconsin 
Oshkosh  is  an  affirmative  action  equal 
opportunity  employer. 
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The  Perley  Isaac  Reed  School  of  Jour¬ 
nalism,  West  Virginia  University,  seeks 
candidates  for  a  tenure-track  position  in 
the  news-editorial  sequence.  Applic¬ 
ants  should  have  solid  background  in 
graphics  and  be  able  to  teach  courses  in 
newswriting,  editing,  mass  comm,  etc. 
The  position  includes  advising,  service 
and  lecearch.  Ph.D.  or  ABD  with  teach¬ 
ing  experience  preferred;  professional 
experience  required.  Send  letter  and 
vita  to  Dr.  James  Paty,  WVU,  Morgan¬ 
town,  WV  26506-6010.  Search 
committee  will  begin  reviewing  applica¬ 
tions  after  February  1,  1989;  appoint¬ 
ment  begins  August  15,  1989.  Position 
open  until  filled.  West  Virginia  Universi¬ 
ty  is  an  Equal  Opportunity/Affirmative 
Action  employer. 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER  -  We’re  seek¬ 
ing  an  aggressive  and  versatile  leader 
with  strong  ad  sales,  business  and 
circulation  background  to  oversee  and 
contribute  to  all  areas  of  our  20-year- 
old  L.l.  entertainment  group.  Our 
candidate  should  motivate  by  example. 
Resume,  letter,  salary  history  to  Good 
Times,  Box  268,  Greenvale,  NY  11548. 


CO-OP  MANAGER 

Major  metropolitan  newspaper  seeks  to 
expand  its  Co-op  Advertising  share.  The 
person  we  want  must  have  strong  sales, 
organization  and  administrative  abili¬ 
ties,  as  well  as  motivational  and 
communication  skills. 

We  offer  excellent  benefits,  vacation 
policy  and  a  convenient  loop  location. 
Qualified  candidates  must  submit  a 
resume  to  Box  3380,  Editor  & 
Publisher. 


EXECUTIVE  MANAGER  Virginia  Press 
Association  seeks  chief  association 
executive  with  knowledge  of  journalism, 
newspaper  publishing;  familiar  with 
lobbying  procedures;  to  manage  adver¬ 
tising  sales,  newspaper  clipping  service 
and  association  operation.  Salary  in 
$50  to  $60  range,  commensurate  with 
experience;  generous  benefits;  ideal 
location;  unified  association.  Send 
resume,  letter  to  XM  Search,  VPA;  PO 
Box  C-32015,  Richmond,  VA 
23261-2015. 


CONTROLLER 

A  Southern  NH  daily  and  Sunday  paper 
is  looking  for  an  energetic  hard-working 
controller  with  4-5  years  experience. 
The  successful  candidate  will  have  a 
proven  track  record  in  budgeting,  plan¬ 
ning,  and  finance,  be  goal-oriented, 
possess  excellent  interpersonal  skills 
and  the  ability  to  motivate  and  direct 
the  organization  for  positive  growth.  The 
candidate  must  not  only  be  computer- 
oriented,  but  must  have  computer 
knowledge  in  order  to  direct  EDP 
management  in  addition  to  the  financial 
functions  of  the  company. 

A  newspaper  financial  background  and 
familiarization  with  labor  contracts  are 
a  definite  plus.  Salary  commensurate 
with  experience.  Excellent  benefits. 
Please  send  resume  to; 

Marjorie  A.  Soper 
Personnel  Manager 
Telegraph  Publishing  Co. 

PO  Box  1008 
Nashua.  NH  03061 


The  light  you  shed  should 
illuminate  -  but  not  glare. 

The  Parson 


GENERAL  MANAGERS  (2)  -  Two 
medium  weeklies  (stateside  and  inter¬ 
national.)  Must  have  experience  in 
newspaper  advertising  sales  with 
commercial  printing.  Compensation 
ranges  from  $40,000  to  $70,000.  We 
are  an  executive  search  firm  and  we  will 
contact  you  before  referring  your 
resume  to  the  client.  Send  resume  with 
salary  history  to  Box  3361,  Editor  & 
Publisher. 


GENERAL 
SALES  MANAGER 

Southern  California’s  fastest  growing 
weekly  shopper  group  needs  a  results- 
oriented  "Top  Gun”  to  lead  a  dynamic 
can-do  ad  sales  team  and  supervise 
combination  mail-home-rack  delivery 
system.  If  you  have  what  it  takes  to  run 
your  own  show  and  "make  things 
happen",  this  is  the  opportunity  you’ve 
been  working  toward.  Send  resume  and 
salary  history  to: 

ATTN:  PUBLISHER 
P.O.  Box  1539 
Palm  Desert,  CA  92261 


irS  A  CLASSIFIED  SECRET! 

Well  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 
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HUMAN  RESOURCES  MANAGER 
Medium-sized  northern  New  England 
newspaper  has  need  for  a  person  exper¬ 
ienced  in  labor  negotiations,  federal 
and  state  safety  standards  and  workers 
compensation  administration  for 
expanding  human  resources  depart¬ 
ment.  Send  full  resume  with  salary 
requirements  to  Box  3365,  Editor  & 
Publisher. 

If  you  are  strong  in  sales,  we  can  have 
you  running  your  own  daily  in  30  days, 
at  10%  more  than  your  current  salary. 
Plus  share  in  the  profits.  We  provide 
strong  management  support.  Write  in 
confidence  to  George  Sample,  Ameri¬ 
can  Publishing  Company,  28  West 
South  St.,  Corry,  PA  16407. 


PUBLISHER  with  strong  background  in 
marketing  and  administration,  appreci¬ 
ation  for  high-quality  insightful  news 
product,  to  convert  fast-growing  month¬ 
ly  into  weekly.  Must  be  imaginative, 
aggressive.  Salary  $5-6, 000/month, 
possible  future  equity  and  live  in  South¬ 
ern  California,  one  of  the  most  beautiful 
places  on  earth.  Send  detailed  resume 
to  Box  942,  Bonita,  CA  92002. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Small,  fast  growing  daily  and  Sunday 
seeks  an  AD  DIRECTOR  who  can  lead  a 
young  staff.  Circulation  is  10,000- 
soon  to  be  15,000.  The  market  is 
booming  and  so  is  competition.  If  you 
thrive  on  competition  and  want  recogni¬ 
tion  for  accomplishing  your  goals,  this 
is  the  spot  for  you.  Salary,  benefits, 
performance  bonus.  Zone  4.  Send 
resume  in  confidence  to  Box  3371, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Area  4,  mid-size  Sunbelt  daily  combi¬ 
nation  newspaper  needs  aggrressive, 
outgoing  sales  leader  to  guide  sales 
staff  in  beautiful,  growing  area.  Good 
communicative  skills,  creative  flair  and 
direct  mail,  printing  background  help¬ 
ful.  Multi-facet  media  company  offers 
outstanding  benefits,  salary/bonus  and 
growth  potential.  Reply  to  Box  3379, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Entertainment  weekly,  tops  in  its  Cali¬ 
fornia  central  coast  market,  seeks  a 
proven,  hands-on  leader  to  revitalize 
its  display  and  classified  9-person 
team.  Strong  skills  required  in  sales, 
training,  time  management,  motivation, 
telemarketing,  design  and  promotion. 
Positive,  winning  attitude  essential. 
This  is  an  opportunity  for  the  right 
person  with  excellent  benefits,  career 
growth  in  an  ideal  setting,  salary  range 
from  $36  to  $40K  plus  override.  Send 
cover  letter  and  resume  to: 

GOOD  TIMES 

PO  Box  1885 
Santa  Cruz,  CA  95061 

CLASSIFIED  ADVERTISING  MANAGER 
West  Texas  daily  needs  experienced, 
motivated  classified  manager  with  crea¬ 
tive  ideas.  Send  resume  and  salary 
history  to  Advertising  Director,  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760. 

GENERAL  SALES  MANAGER 
Independent,  aggressive,  dynamic  TMC 
group  in  suburban  NYC  metro  area 
seeks  experienced  ad  director/retail 
advertising  manager  to  grow  with  us. 
Must  have  established  track  record  with 
entrepreneurial  ability.  Will  give  you 
initial  direction  and  general  guidelines 
but  the  ball  is  yours.  Send  resume, 
salary  history  in  confidence  to  Box 
3359,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  candidate  will  have  had  exper¬ 
ience  across  a  variety  of  selling  situa¬ 
tions,  be  able  to  identity  opportunities 
and  problems  and  develop  and  imple¬ 
ment  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return. 

Please  send  a  letter  explaining  your 
reasons  for  applying  together  with  a 
resume  and  salary  history  to: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115  Conz  Street 
PO  Box  299 

Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  equal  opportunity 
employer. 

TELELMARKETING  MANAGER 
Major  metropolitan  newspaper  is  seek¬ 
ing  a  telemarketing  manager  to 
manage,  motivate  and  energize  our  tele- 
marketing  staff.  Applicant  must 
possess:  Strong  aggressive  sales  orien¬ 
tation,  excellent  people  skills  and  orga¬ 
nizational  ability,  demonstrated 
management  ability,  two  years  experi¬ 
ence  in  managing  telemarketing  and  a 
proven  record  of  success.  Excellent 
opportunity  to  work  in  professional  tele¬ 
marketing  arena  with  the  state-of-the- 
art  power  dialing.  If  you’re  interested  in 
a  challenging  position  as  a  member  of  a 
diverse,  energetic  circulation  team, 
send  resume  and  salary  histo|7  to: 

The  Orange  County  Register 
Circulation  Department/Direct  Sales 

625  North  Grande  Ave. 

Santa  Ana,  CA  92701 

ARTIEDITORIAL _ 

GRAPHIC  ARTIST,  NEWSPAPER 
We  need  an  artist  who  is  both  an  illus¬ 
trator  and  a  graphics  designer,  strong  in 
the  use  of  Macintosh  computers  and  the 
MacDraw  program.  We  need  an  artist 
who  is  experienced  in  the  use  of  process 
and  mechanical  color.  The  ideal  artist 
would  have  at  least  3  years  newspaper 
experience.  Experience  in  a  related 
field  might  be  sufficient.  Call  Philip 
Bookman,  Executive  Editor,  The  Stock- 
ton  Record,  Stockton,  CA  at  (209) 
943-6397. 

CAMERA  ROOM 

CAMERA  SUPERVISOR 
We  are  looking  tor  an  experienced 
camera  supervisor  in  a  two-shift  opera¬ 
tion.  Ideal  applicant  should  have  super¬ 
visory  experience,  good  organizational 
skills,  able  to  motivate  people,  handle 
deadlines  calmy,  heavy  working  know¬ 
ledge  of  halftone  techniques,  color 
stripping  and  platemaking,  and  provide 
good  references.  Premium  wages  based 
on  experience.  Contact  Ron  Darr,  Oper¬ 
ations  Director  (508)  356-5141. 


It  is  as  proper  to 
have  pride  in  oneself 
as  it  is  ridiculous 
to  show  it  to  others. 

La  Rochefoucauld 


CIRCULATION  MANAGER 
70,000  combined  daily,  100,000 
Sunday  newspaper  in  Zone  2  seeking 
goal-oriented  assistant  to  Circulation 
Director.  The  right  candidate  must  be 
an  excellent  communicator  with  solid 
organizational  skills.  A  proven  track 
record  with  experience  in  rural  and 
urban  distribution,  zoning,  CIS,  single 
copy,  promotion  and  overall  circulation 
management  is  essential.  We  are  an 
aggressive,  well-managed,  indepen¬ 
dently  owned  newspaper  offering  excel¬ 
lent  salary,  benefits,  and  stability  in  a 
beautiful  area  in  the  northeast  U.S. 
Send  resume  including  salary  history 
and  requirements  to  Box  3352,  Editor 
&  Publisher. 

CIRCULATION  MANAGER 
We  are  an  8,500  circulation  Minnesota 
daily  with  two  18,000  circulation  shop¬ 
pers  looking  for  a  proven  leader  to  join 
our  team  as  circulation  manager.  You 
will  earn  a  competitive  salary  plus 
bonus  and  be  eligible  for  our  401K 
profit  sharing  plan  in  addition  to  a  fully 
paid  benefit  package.  Please  send  your 
resume  including  salary  history  and  a 
statement  telling  us  why  you  want  to  be 
our  circulation  manager  to  Larry  (Leo) 
Dorschner,  General  Manager,  Faribault 
Daily  News,  Faribault,  MN  55021. 

CIRCULATION  MANAGER’S  DREAM 
No  carrier  bills  to  collect,  no  money  to 
count,  all  subscribers  office  pay  or  bank 
withdrawal.  All  subscriber/non¬ 
subscriber  household  identified  in  post¬ 
al  route  order  in  state-of-the-art  totally 
computerized  system.  TMC’s,  shop¬ 
pers,  farm  products... we’ve  got  ’em. 
Telemarketing,  unlimited  pre-print 
splits. ..that,  too.  Interested?  Our 
15,700  AM  Western  Nebraska  daily  is 
seeking  aggressive  sales,  promotion, 
and  computer-oriented  circulation 
manager.  Excellent  fringe/benefit  pack¬ 
age,  MBO  bonus  program,  competitive 
salary.  Degreed  candidate  preferred. 
Must  be  self-starter,  flexible  and  inno¬ 
vative.  Send  cover  letter,  resume,  and 
salary  history  to  Marc  W.  Anthony, 
Publisher,  Star-Herald  Publishing  Co., 
PO  Box  1709,  Scottsbiutf,  NE 
69363-1709. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 

CIRCULATION  MANAGER 
North  central  Iowa  regional  daily, 
21,000  circulation,  7-day  AM  publica¬ 
tion  is  seeking  a  circulation  manager. 
The  successful  individual  will  be  a  good 
people  manager  with  strong  marketing 
and  promotion  skills.  A  proven  track 
record  with  experience  in  rural  and 
urban  disribution,  zoning,  single  copy, 
promotion  and  overall  circulation 
management  is  essential.  We  are  a 
member  of  the  Lee  Enterprises  group 
and  offer  excellent  salary,  bonus  and 
benefits.  Mason  City.  Iowa  is  a  growing 
regional  market  2  hours  from  the  Twin 
Citites.  Send  resume  and  salary  require¬ 
ments  tO:  Bill  Meeker,  Human  Resour¬ 
ces  Manager,  Globe  Gazette,  Box  271, 
Mason  City,  lA  50401. 

CIRCULATION  MANAGER 
26,000,  6-day,  in  one  of  the  most 
beautiful  regions  of  the  United  States  is 
needed.  Candidate  must  have  previous 
management  experience.  Promotion, 
creativity,  people-skills,  and  desire  to 
succeed  all  a  must.  Competitive  salary, 
opportunity  for  growth.  Send  resume  to 
Box  3388,  Editor  &  Publisher. 


Eastern  Indiana  -  25,000  daily,  is  seek¬ 
ing  an  aggressive,  professional  District 
Manager.  Excellent  benefits  and 
company  advancement  opportunity. 
Send  resume  with  salary  requirements 
to  Box  3396,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Medium-sized  Zone  2  AM  daily  and 
Sunday  needs  a  shirt-sleeve  manager  to 
direct  all  facets  of  the  home  delivery 
department.  This  position  will  lead  to 
Cirulation  Director.  The  ideal  candidate 
must  be  experienced  with  AM  delivery 
and  all  aspects  of  promotion.  Candi¬ 
dates  from  the  New  York/New  Jersey 
area  are  preferred.  Excellent  compensa¬ 
tion  package.  Send  resume  including 
salary  history  to  Box  3385,  Editor  & 
Publisher. 


We’re  looking  tor  an  experienced  circu¬ 
lation  manager  for  our  small  daily  in 
beautiful  northern  New  England.  And 
we’re  prepared  to  offer  the  salary  and 
bonus  package  necessary  to  attract  an 
exceptional  one.  Primary  responsibili¬ 
ties  include  establishing  and  maintain¬ 
ing  motor  routes,  building  single  copy 
sales  and  running  the  mailroom.  If  you 
have  the  ability  to  be  service  and  prom¬ 
otion  oriented  at  the  same  time  and 
know  we’re  not  talking  about  a  9  to  5 
job  we’ll  be  interested.  In  addition  to  a 
wonderful  opportunity  tor  growth  we 
offer  a  terrific  non-urban  lifestyle  and 
the  excitement  of  a  competitive  chal¬ 
lenge.  Send  resume  and/or  letter  of 
introduction  and  your  income  history  to 
Box  3393,  Editor  &  Publisher. 


DATA  PROCESSING 

COMPUTER  TECHNICIAN 
EVENING  SHIFT 

We  are  an  employer  in  Zone  2  who  is 
recruiting  for  a  computer  technician  to 
fill  a  support  position  on  our  evening 
staff. 

The  right  candidate  will  have  experi¬ 
ence  with  VDT’s  and  Facsimile  equip¬ 
ment  as  well  as  chip-level  knowledge  in 
electronics  and  electronic  controls. 
Experience  with  a  mycro-wave  link  and/ 
or  computer  systems  a  big  plus. 

Hours  are  6PM-2AM.  Salary  commen¬ 
surate  with  experience.  Apply  tO: 
Personnel  Department 
The  Times  Herald-Record 
40  Mulberry  Street 
Middletown,  NY  10940 
Equal  Opportunity  Employer  M/F/V/H 


_ EDITORIAL _ 

Aggressive,  versatile  REPORTERS 
needed  for  17,000-circulation  PM. 
Competitive  Kansas  City  metropolitan 
market.  Accepting  applications  for 
current  and  future  openings.  Send 
resume,  clips,  references  to  Dan  Potter, 
executive  editor.  The  Examiner,  PO  Box 
458,  Independence,  MO  64051. 

ASSISTANT  NATIONAL'MID-AMERICA 
EDITOR,  The  Kansas  City  Times. 
Directs  6  reporters,  in  Washington 
bureau  and  2  statehouse  bureaus.  Mini¬ 
mum  of  5  years  reporting  and/or  editing 
experience,  10  years  preferred.  Interest 
in  government  and  politics  essential. 
Must  be  strong  word  editor,  work  well 
with  experienced  reporters.  Contact 
Steve  Buttry,  Kansas  City  Times,  1729 
Grand  Ave.,  Kansas  City,  MO  64108, 
(816)  234-4329. 

BACK-UP  TO  PUBLISHER-EDITOR  at 
growing  community  weekly  near  city  in 
southern  Nevada.  Solid  journalist  with 
all  around  skills  wanted.  Good  oppor¬ 
tunity.  Please  call  (702)  383-6491 
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A  SPECIAL  OFFER 

for 

1988-1989  JOURNALISM  SCHOOL  GRADUATES 


Editor  &  Publisher  extends  to  you,  as  a  “graduation  gift,”  a  FREE 
insertion  in  the  “Positions  Wanted”  section  of  its  December  31st 
and  its  January  7th  issues.  In  addition,  if  you  run  your  ad  1  more 
time,  you  will  be  charged  the  3-time  rate  of  $2.60  per  line  for  the 
third  insertion.  If  you  run  your  ad  2  more  times,  you  will  be  charged 
the  4-time  rate  of  $2.40  per  line  for  each  of  the  two  times.  Whether 
or  not  you  take  advantage  of  the  multiple  rate  discount,  your  ad  in 
our  December  31st  and  January  7th  issues  is  FREE! 


-GUIDELINES- 


•  Ads  must  not  exceed  7  lines  (approximately  34  characters  per  line). 
We  reserve  the  right  to  edit  copy  to  fit  space  requirements. 

•  Use  of  E&P  box  numbers  will  be  accepted  free  of  charge. 

•  Journalism  school  and  graduation  date  must  be  specified  to  E&P  (but 
not  necessarily  in  ad  copy). 

•  All  ads  must  be  MAILED  to  E&P  with  prepayment  enclosed  for 
additional  insertions.  No  ads  by  phone,  please. 

•  Deadline  for  receipt  of  ads:  December  19th,  1988. 


Editor  &  Publisher  would  like  to  welcome  you 
into  the  world  of  journalism! 


EdHor&  Publisher  ^  ABF 

1 1  West  19th  Street  •  New  York,  N  Y.  1001 1  •  212  675  4380  ANR\ 

FAX#  212  929  1259 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

A  LAYOUT  CHALLENGE 
How  do  we  turn  on  new  readers  without 
turning  off  long  time  subscribers? 
What’s  the  ideal  mix  of  local,  national 
and  world  news  that  each  morning  will 
reach  out  and  grab  folks  who  watched 
Dan  Rather  and  the  local  news  on  TV 
the  night  before? 

These  are  challenges  that  face  the  news 
desk  at  the  Virginian  Pilot  everyday. 

We  need  one  more  experienced  layout 
editor  who  can  meet  those  challenges- 
as  well  as  the  challenge  of  producing  a 
local  section  with  five  editions  and  tight 
deadlines. 

The  Pilot  (145,000  AM  and  230,000 
combined  weekends)  is  an  award¬ 
winning  newspaper  that  has  gained  a 
national  reputation  not  only  for  elegant 
design  but  also  for  placing  the  interests 
of  our  readers  first. 

We  expect  our  editors  to  design  entic¬ 
ing,  well-packaged  pages;  write  crisp, 
bright  headlines;  and  be  sensitive 
enough  to  know  when  to  edit  aggressive¬ 
ly  and  when  to  leave  copy  alone. 

We  want  an  editor  with  at  least  five 
years  experience  who  can  handle  pres¬ 
sure  and  change,  including  our  move  to 
full-page  pagination.  If  you’re  good 
enough  to  help  us  get  even  better,  send 
resume  and  tearsheets  to  Nelson 
Brown,  Assistant  Managing  Editor/ 
News,  The  Virginian-Pilot  and  The 
Ledger-Star,  150  West  Brambleton 
Ave.,  Norfolk,  VA  23510. 


BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


Editor  &  Publisher 
Classified  Advertising 

(212)  675-4380 


BUSINESS  JOURNALISM 
IN  NORTH  CAROLINA 
The  nation’s  largest  publisher  of  busi¬ 
ness  magazines  is  seeking  top-notch 
journalists  for  its  fast-growing  business 
newspaper  branch  based  in  North 
Carolina.  We’re  looking  for  experienced 
journalists  only.  Business  writing  a 
plus.  Rapid  development  of  both  new 
and  existing  publications  mean  growth 
opportunities  in  business  writing  and  in 
editorial  management.  North  Carolina 
headquarters,  in  Greensboro/Winston- 
Salem/High  Point,  is  an  ideal  spot  for 
relocation.  Send  resume  to  Business 
Journalist,  PO  Box  2754,  High  Point, 
NC  27261. 


COPY  EDITOR 

The  Korea  Times,  a  well  established 
and  fast  growing  ethnic  daily  newspaper 
in  Los  Angeles,  is  looking  for  an  exper¬ 
ienced  full-time  copy  editor  for  its  Engl¬ 
ish  language  edition.  Must  have  proven 
skills  in  editing  and  headline  writing. 
Send  resumes  and  salary  history,  along 
with  work  samples  and  reference  list  to 
Korea  Times  English  Language  Section, 
PO  Box  74517,  Los  Angeles,  CA 
90004-4896. 


COPY  EDITORS 

The  New  York  Post  is  looking  for  copy 
editors.  Must  be  sharp-eyed,  talented 
headline  writers  with  a  flair  for  language 
and  at  least  five  years  major  daily 
experience.  Layout  skills  a  plus.  Send 
resume  and  work  samples  to  Lucy 
Lambert,  Personnel  Director,  New  York 
Post,  210  South  St.,  New  York.  NY 
10002.  An  Equal  Opportunity 
Employer. 

COUNTY  BEAT  and  general  assignment 
reporter  needed  at  small  daily  in  south¬ 
west.  Reporting  experience  with  a  daily 
newspaper  and  familiarity  with  New 
Mexico  are  required.  We’re  in  the  heart 
of  a  scenic,  historic  and  dry  climate 
area  offering  a  wide  variety  of  year- 
round  outdoor  activities.  Salary  will 
depend  on  experience.  Call  Berky  at 
Farmington  NM  Daily  Times  (505) 
325-4545. 

COLUMNIST 

The  Roanoke  Times  &  World-News, 
125,000  circulation,  is  looking  for  a 
local  columnist  to  write  3  times  a  week. 
We  want  someone  who  can  capture  the 
feel  of  the  Roanoke  Valley  and  its 
surrounding  territory  in  southwest  Virgi¬ 
nia.  We  want  our  columnist  to  write 
about  issues,  people  and  events  and 
write  about  them  with  personality  and 
wit,  indignation  and  humor.  We’re  not 
looking  for  an  editorial  writer.  Our 
columnist  is  expected  to  be  a  reporter 
and  not  simply  a  commentator  on  the 
news. 

If  you’re  interested,  submit  3-7  sample 
columns,  650  to  800  words  each,  to 
William  K.  Warren,  Jr.,  Managing 
Editor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
Include  resume  and  2-page  autobiogra¬ 
phy.  Deadline  is  December  15th.  EOE. 


COPY  EDITORS 

We  are  reopening  our  search  for  quality 
copy  editors.  Expansion  and  promotion 
at  the  Boston  Herald  has  created  open¬ 
ings  m  NEWS,  FINANCIAL  and 
SPORlS.  If  you  have  a  minimum  of  3 
years’  experience,  if  your  editing  is 
second-to-none,  if  you  can  design  pages 
and  write  heads  that  sing,  we’d  like  to 
hear  from  you.  The  Boston  Herald  is  an 
EOE.  No  phone  calls,  please.  Write  to: 

George  Kindel 
Assistant  Managing  Editor 
Boston  Herald 
One  Herald  Square 
Boston,  MA  02106 


COPY  EDITORS 

Needed  by  the  Las  Vegas  Review  Jour¬ 
nal  which  has  a  circulation  of  120,000. 
Two  years  of  copy  editing  experience  on 
a  daily  newspaper  is  required.  Prefer 
someone  with  slot  experience  and 
strong  layout  skills.  Send  resume  to  Joe 
Kirby,  News  Editor.  PO  Box  70,  Las 
Vegas,  NV  89125-0070. 


CITY  EDITOR 

26,000  circulation  afternoon  newspap¬ 
er  seeks  City  Editor  to  lead  staff  of 
eleven  reporters,  assistant  city  editor  in 
a  competitive  news  environment.  Appl¬ 
icant  should  be  an  excellent  idea 
person,  able  to  see  beyond  the  obvious 
story  and  eager  to  tackle  the  tough 
story.  Applicants  should  have  five  years 
experience  reporting  and  editing, 
aggressive  news  instincts,  strong  people 
skills  and  be  well  organized.  Write  to 
Ann  L.  Clark,  Managing  Editor,  Green¬ 
ville  Piedmont,  PO  Box  1688,  (Greenvil¬ 
le,  SC  29602. 


EDITOR 
New  England 

We're  looking  for  an  exceptional  editor 
for  our  small  daily  in  beautiful  northern 
New  England.  And  we’re  willing  to  pay 
the  price.  Obviously  you  must  have 
strong  writing,  editing  and  graphics 
skills  as  well  as  outstanding  organiza¬ 
tional  ability  and  superior  people  skills. 
You  must  also  have  extensive  know¬ 
ledge  of  national  and  world  affairs  but 
the  catch  is  the  relatively  high  commun¬ 
ity  profile  you  have  to  be  comfortable 
with.  This  is  not  a  stay-behind-the-desk 
job.  In  addition  to  a  very  competitive 
salary,  we  offer  a  wonderful  non-urban 
lifestyle  and  the  excitement  of  a  compe¬ 
titive  battle.  Send  resume  and/or  letter 
of  introduction,  your  salary  history  and  a 
sample  of  your  current  product  to  Box 
3376,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
To  lead  50M  Western  PA  daily  and 
Sunday  top-award-winner  in  retaining 
high  penetration  via  well-tailored, 
reader-pertinent,  local  news  and  infor¬ 
mation  emphasis  in  one  county  while 
taking  a  younger,  spirited  David  up 
against  Goliath  in  another.  Full  benefits 
include  401(k).  Send  resume  et  al  and 
copy  of  current  daily  to  Box  3390, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR  wanted  for 
small  daily  newspaper.  Responsibilities 
include  managing  a  staff  of  four,  writ¬ 
ing,  editing.  Send  resume  to  Editor 
Wanted,  News  Tribune,  P.O.  Box  879, 
Keyser,  WV  26726. 


EDITOR 

Stevens  Publishing  Corporation,  estab¬ 
lished  in  1923,  has  an  opening  for  an 
editor  on  one  of  several  national  maga¬ 
zines  produced  in  Waco,  TX.  Prefer  3 
years  solid  writing  experience,  preferab¬ 
ly  in  a  newspaper  environment.  For 
immediate  consideration,  please  call 
Paula  Payne  (817)  776-9000. 


ENTERTAINMENT  WRITER  with  inter¬ 
est  in  music  and  stage  and  an  ability  to 
write  copy  that  sings,  sought  by  4 1  ,(J00 
south  central  Pennsylvania  newspaper 
in  competitive  market.  Focus  primarily 
local,  but  coverage  area  includes  Balti¬ 
more,  Harrisburg,  Lancaster  and 
Philadelphia.  Send  resume  and  cover 
letter  to  Sherry  Skufca,  York  Daily 
Record,  1750  Industrial  Hwy.,  York,  PA 
17402. 


EXECUTIVE  EDITOR 
Experienced,  community-oriented 
executive  editor  needed  for  award¬ 
winning  newspaper  in  the  Northern 
Virginia  area.  Experienced  in  daily 
newspapers  with  newsroom  manage¬ 
ment.  Salary  commensurate  with  exper¬ 
ience.  Excellent  fringe  benefits.  Send 
resume,  work  samples  and  salary 
requirements  to  Jan  Hardison,  Arundel 
Communications,  13873  Park  Center 
Rd.,  Suite  301,  Herndon.  VA  22071. 
(703)  471-9596. 


EDUCATION/HEALTH  REPORTER; 
We’re  looking  for  a  reporter  with  verve 
and  a  burning  curiosity  who  is  willing  to 
work  hard  at  one  of  the  best  small  daily 
newspapers  in  California.  We’re  offering 
a  commitment  to  quality  journalism  and 
the  training  and  feedback  that  accom¬ 
panies  that  commitment.  Send  resume, 
clips  and  references  to  Walt  Glines,  City 
Editor,  The  Dispatch,  PO  Box  22365, 
Gilroy,  CA  95021-2365.  (408) 
842-6411. 


FOOD  WRITER 

We’re  looking  for  a  writer  who  can  help 
us  put  out  the  most  imaginative  food 
section  in  the  country.  Our  coverage 
ranges  from  street  food  to  grand  gour¬ 
met;  recent  articles  have  included  chal¬ 
lenging  the  best  chefs  in  town  to  create 
recipes  using  Velveeta,  tracking  down 
the  perfect  latke,  and  quizzing  locals 
about  what  they  eat  when  they’re  really 
depressed.  If  you  can  write  about  food 
with  accuracy,  passion  and  irreverence, 
if  you  stay  up  nights  reading 
M.F.K. Fisher  and  Calvin  Trillin,  then  we 
want  to  hear  from  you.  Please  send 
resume,  clips  and  salary  requirements 
to  Susan  Wyland,  Deputy  Managing 
Editor/Features,  The  Detroit  News,  615 
W.  (.afayette,  Detroit,  Ml  48231. 


LOOKING  FOR  A  BETTER  JOB? 

MedlaLlne  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 

In  California:  408-296-7353 
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PC  Week,  one  of  the  most  successful  compufer  publications  in  the 
country,  has  the  following  opporfunlfy  available  in  their  Prudential 
Center,  Boston  office: 


COPYEDITOR 


Your  primary  responsibility  will  be  to  assist  in  establishing  and  main¬ 
taining  editorial  copy  standards  within  the  constraints  of  our  monthly 
production  schedule.  This  will  require  copy  editing  news  articles, 
features  and  columns;  writing  headlines  and  cutlines;  copyfitting 
stories  and  proofreading  pages. 

The  ideal  candidate  will  have  1  -2  years  of  editorial  experience, 
preferably  on  a  daily  or  weekly  publication,  with  an  emphasis  on 
copy  editing  and  proofreading.  You  must  have  the  ability  to  deal  with 
deadline  pressure.  A  BA  in  English  or  Journalism  is  preferred. 

Please  send  your  resume  along  with  salary  requirements  to  Per¬ 
sonnel,  Ziff-Davis  Publishing  Co..  800  Boylston  Street,  Boston,  MA  02199. 


ZIFF-DAVIS 


PUBLISHING 
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FREELANCERS  NEEDED 
Writers  and  photographers  in  Great 
Lakes  Cities,  especially  Cleveland, 
Toledo,  Chicago  and  Detroit,  by  nation¬ 
al  boating  newspaper.  Interested  in 
enterprise  photos  and  clear  and  concise 
copy  -  news,  features,  trend  stories. 
Send  query  and  samples  to  Regional 
Editor,  Soundings  Publications,  35 
Pratt  Street,  Essex,  CT  06426. 

GENERAL  ASSIGNMENT/SPORTS 
reporter  wanted  for  a  Knight-Ridder 
twice  weekly  newspaper  in  the  Florida 
Keys.  Requires  curiosity,  enthusiasm, 
ability  to  learn,  willingness  to  work. 
Photography,  layout  helpful.  Profes¬ 
sional,  award-winning  staff  is  commit¬ 
ted  to  excellence.  If  you  are  a  j-school 
grad  looking  for  a  first-rate  paper,  send 
clips  and  resume  to  Jackie  Harder, 
Editor,  The  Keynoter,  PO  Box  158, 
Marathon,  FL  33050.  No  phone  calls. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GROWTH-ORIENTED  Cincinnati 
publishing  company  seeks  reporters 
and  editors  with  top-notch  journalism 
skills  for  current  and  future  openings. 
Must  be  accurate,  creative,  willing  to 
hustle  and  care  about  quality.  Must 
have  minimum  of  one  year  experience. 
Send  resume,  samples  and  salary 
history  to  Editor,  Greater  Cincinnati 
Business  Record,  7  West  7th  St.,  Suite 
1820,  Cincinnati,  OH  45202.  EOE. 


GOD  IS  CALLING 

Top  award-winning  weekly  on  Lake 
Superior  in  north  woods  of  Michigan’s 
Upper  Peninsula  needs  reporter.  Need 
either  sports  writer  with  some  general 
news,  feature  and  outdoor  assignments; 
or  general  news  reporter  with  some 
sports  writing.  Photo  and  layout  skills  a 
must,  darkroom  experience  helpful. 
Good  spot  for  recent  J-school  graduate. 
Send  resume,  clips  and  references  to 
Ed  Danner,  Sentinel,  202  N.  Main, 
L’Anse,  Ml  49946.  Phone  (906) 
524-6194  (ask  for  Ed,  Barry,  or  Dave). 

GENERAL  ASSIGNMENT  REPORTER 
We're  seeking  an  experienced,  aggres¬ 
sive  reporter  for  five-day-a-week  daily. 
Contact  Don  Hall,  Northern  Wyoming 
Daily  News,  Box  508,  Worland,  Wyom¬ 
ing  82401. 


GRAPHICS  EDITOR 
NEWS  EDITOR 

The  Knoxville  Journal  has  two  immedi¬ 
ate  openings: 

GRAPHICS  EDITOR  to  supervise  two 
artists,  an  assistant  and  possibly  photo 
department.  Requires  experience  in 
producing  graphics  and  ability  to 
generate  ideas. 

NEWS  EDITOR  to  supervise  copy  desk 
for  news  and  sports  pages.  Must  under¬ 
stand  graphics,  know  how  to  plan,  and 
make  tough  PM  deadlines. 

Send  resume  and  samples  to  Larry 
Aldridge,  Managing  Editor,  The  Knoxvil¬ 
le  Journal,  PO  Box  59050,  Knoxville, 
TN  37950. 


Country  Home. 

Associate  Editor 
Building 

COUNTRY  HOME  magazine  seeks  a  journalist  to  produce 
main  editorial  features  covering  building, renovation  and 
restoration  of  homes,  architecture,  and  life-styles  within  the 
country  context. 

The  successful  candidate  must  have  college  degree  with 
minimum  of  3  years  newspaper,  magazine  or  book  writing 
experience  with  working  knowledge  of  building  and 
architecture.  Must  also  have  knowledge  of,  and  interest  in, 
history,  Americana,  antiques  and  collectibles.  Should 
possess  excellent  communication,  creative,  conceptual  and 
organizational  skills.  Some  travel. 

Location:  Des  Moines,  Iowa. 

Send  resume,  writing  samples,  and  cover  letter  with  salary 
history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  726,  Locust  at  17th 
Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer. 


SMeredith 

I  CORPORATION 


HANDS-ON  EDITOR  for  small  daily  in 
Alaska:  4  reporters,  AP,  Macintosh 
computers,  busy  schedule  of  special 
sections.  Large  commercial  fishing  port 
is  bursting  with  great  story,  photo 
opportunities.  Must  appreciate 
community  news,  know  layout  and 
computer.  Box  3394,  Editor  & 
Publisher. 

INVESTIGATIVE/GENERAL 

ASSIGNMENT  REPORTERS 
We're  a  progressive  70,000  PM  in  Zone 
5  metro  area.  Experienced,  investiga¬ 
tive  reporter  needed.  Also,  general 
assignment  writers.  Good  pay,  benefits. 
Resume  with  references  to  Box  3381, 
Editor  &  Publisher. 

LIFESTYLE  EDITOR 
For  Vero  Beach  Press-Journal,  a 
25,000  circulation  AM,  halfway  down 
Florida  East  Coast.  Five-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  good  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c/o  Vero  Beach  Press  Jour¬ 
nal,  Box  1268,  Vero  Beach,  FL  32961. 

LIFESTYLES  EDITOR: 

Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive. 
Lifestyles  section  should  be  fun,  touch¬ 
ing,  contemplative  and  more.  Skilled 
photographers,  co-editors  and  writers 
await  your  arrival  at  one  of  the  best 
small  daily  newspapers  in  California. 
Send  resume,  clips  and  references  to 
Mark  Derry,  Executive  Editor,  The 
Dispatch,  PO  Box  22365,  Gilroy,  CA 
95021-2365.  (408)  842-6411. 

MANAGING  EDITOR 
An  outstanding  career  opportunity  for 
an  aggressive  newspaper  editor.  The 
Mesquite  News,  a  Harte-Hanks 
community  newspaper,  has  an  immedi¬ 
ate  opening  for  a  managing  editor.  The 
position  involves  the  day-to-day  supervi¬ 
sion  and  leadership  for  a  7-person  news 
staff.  Journalism  degree  and/or  strong 
news  management  required.  Send 
resume  with  salary  requirements  to 
Publisher,  Mesquite  News,  PO  Box 
850136,  Mesquite,  TX  75185-0136. 

MANAGING  EDITOR 
Our  present  ME  moves  to  bigger  things, 
so  the  position  opens  for  M/F  applicants 
with  5  or  more  years  experience. 

The  successful  applicant  will  have  full 
responsibility  for  the  news  operation, 
including  18  on  the  staff  and  three 
bureaus.  We  run  two  editions  daily  to 
sen/e  this  vast,  multi-cultural  area.  The 
position  could  be  of  interest  to  the  no.  2 
on  a  larger  operation.  Perhaps  you  are 
with  a  group  and  sick  and  tired  of  being 
transferred. 

Our  population  is  roughly  equal  Anglo, 
Mexican-American  and  Indian  in  North¬ 
west  New  Mexico  and  Northeast 
Arizona. 

This  is  a  family-owned  newspaper.  We 
moved  into  a  new  building  three  years 
ago;  have  superb  equipment;  daily 
processed  color;  15,000  PM  6-day  and 
growing! 

Your  resume  should  detail  education 
and  show  increasing  responsibilities  on 
the  news  side.  Tell  all,  including  your 
philosophy  toward  minorities.  Give 
salary  requirements. 

Let’s  talk.  Write  in  confidence  to 
Publisher,  The  Gallup  Independent,  PO 
Box  1210,  Gallup,  NM  87305. 

NEWS  EDITOR  for  group  of  multi-zoned 
community  newspapers.  Write 
Publisher,  Bergen  News,  PO  Box  616, 
Palisades  Park,  NJ  07650. 

Classified  Advertising 
(212)  675-4380 


MAGAZINE  WRITER 
The  Anchorage  Daily  News  is  seeking  a 
writer  for  its  Sunday  magazine.  Applic¬ 
ants  should  be  superb  storytellers  and 
aggressive  reporters  who  know  the 
difference  between  a  feature  and  a 
magazine  story  and  can  consistently 
deliver  top-notch  work.  What  we  offer  is 
opportunity  -  to  be  creative,  to  cover 
fascinating  subjects,  to  work  with  a  top 
photo  and  design  team,  and  to  help 
steer  a  small  Sunday  magazine  toward 
national  excellence.  Applicants  should 
have  5  years  newspaper  or  magazine 
experience.  Send  resume,  clips,  and  a 
letter  describing  yourself  to  Mike  Camp- 
bell.  Assistant  Managing  Editor, 
Anchorage  Daily  News,  PO  Box 
149001,  Anchorage,  AK  99508. 

NEWS  EDITORS  (1  for  twice-weekly,  1 
weekly)  reporter  and  photographer 
needed  immediately  by  rapidly  expand¬ 
ing  newspaper  company  in  Southern 
California.  Seeking  motivated,  self- 
directed  staff  members  who  will  help 
continue  to  maintain  excellent  quality 
levels  in  our  5  publications.  Excellent 
location  near  ocean,  mountains  and 
desert.  Progressive  approach  to 
community  newspapers.  Lots  of  color 
including  4-color  photography.  Join  the 
team!  Send  resume,  cover  letter  with 
salary  requirements  and  non-returnable 
clips  to  Reed  Print,  Inc.,  PO  Box  938, 
Delano,  CA  93216.  (805)  725-0600 
for  Paul. 

NEWSROOM  MANAGER  supervising 
staff  of  34  at  The  Odessa  American  in 
West  Texas.  Managing  editor  taking 
applications  to  fill  this  key  newsroom 
position  for  someone  who  has  the  skills 
to  be  an  assistant  M.E.  Must  have  previ¬ 
ous  management  experience,  and  be 
ready  for  hard  work  and  quality  product. 
Send  resume,  qualifications  and  refer¬ 
ences  to  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 

PHOTOJOURNALIST 
Speed  and  creativity  essential.  Some 
experience  necessary.  We  do  first-rate 
process  color  everyday  on  every  section 
front.  This  7-day  Gannett  newspaper 
serves  a  suburban  area  one  hour  from 
New  York  City.  Send  resume,  portfolio 
and  most  recent  week’s  complete  tear- 
sheets  to  Loren  Fisher,  Photo  Editor, 
The  Courier  News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 

PHOTO  EDITOR 

The  Allentown  Morning  Call,  known  for 
its  award-winning  design  and  photogra¬ 
phy,  is  seeking  an  exeprienced  photo 
editor  to  manage  and  direct  the  activi¬ 
ties  of  an  enthusiastic  and  talented 
staff.  Strong  leadership  and  interper¬ 
sonal  skills  are  important  as  well  as  your 
portfolio  of  work.  Send  a  letter  outlining 
your  philosophies,  department  goals 
and  outstanding  achievements  to 
Maureen  Decker,  Assistant  Managing 
Editor,  The  Morning  Call,  PO  Box  1260, 
Allentown,  PA  18105. 

PRESBYTERIAN  CHURCH  (USA) 

An  Equal  Opportunity  Employer 

EDITOR 

For  A  National  News  Publication 

...REQUIREMENTS... 

-  5-7  Years  Journalism  Experience 

-  Writing  and  Editing  Skills 

-  Knowledge  of  Headline  Writing,  Make- 

Up,  Graphics,  Photography 

-  Knowledge  of  Presbyterian  Church 

(USA)  and  the  Church  Universal 

-  Excellent  Interpersonal  Skills 

-  Extensive  Travel 

Send  resumes  and  clips  to; 

PRESBYTERIAN  CHURCH  (USA) 
Office  of  News  Services 
100  Witherspoon  Street 
Louisville,  KY  40202-1396 
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HELP  WANTED 


REPORTERS 

If  you  have  at  least  2  years  of  daily 
experience,  the  drive  to  go  beyond  the 
routine  and  the  proven  instinct  for  the 
big  story,  we’d  like  to  talk  to  you  about 
working  at  The  Times  Union.  We’re  the 
dominant  newspaper  in  our  corner  of 
the  Empire  State  (daily  circulation 
108,000,  Sunday  circulation 
170,000)  and  we’re  looking  for  repor¬ 
ters  who  will  help  make  us  better. 
Resumes  and  no  more  than  6  clips  to 
Dan  Lynch,  Managing  Editor/News,  The 
Times  Union,  News  Plaza,  Box  15000, 
Albany,  NY  12212. 


REPORTER 

Group  of  growing,  quality  eastern  NC 
weeklies  seeking  full-time  reporter. 
Photo  skills  helpful.  Must  be  fluent  in 
sports.  $200-$250/week.  Plus 
mileage,  benefits.  Come  grow  with  us. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


REPORTERS 

The  New  York  Post  is  looking  for  repor¬ 
ters.  Must  be  bright,  aggressive  and 
skilled  writers  with  at  least  five  years 
major  experience  on  big  city  daily.  Send 
resume  and  clips  to  Lucy  Lambert, 
Personnel  Director,  New  York  Post,  210 
South  St.,  New  York,  NY  10002.  An 
Equal  Opportunity  Employer. 


REPORTER  -  Energetic  pro.  army  veter¬ 
an  or  with  experience  covering  the  mili¬ 
tary,  to  report  on  $1  billion  expansion  of 
Fort  Drum  in  fast-growing  region.  Start¬ 
ing  pay  to  mid  $20’s.  Professional 
atmosphere.  Full  benefits,  401 K  plan, 
company-paid  pension.  Great  hunting, 
fishing.  Country  living.  Write  Jim 
Kevlin,  Watertown  Times,  260 
Washington  St.,  Watertown,  NY  13601. 


REPORTER  -  Strong,  investigative  and 
writing  skills  required.  Position  entails 
coverage  of  city,  school,  and  communi¬ 
ty  affairs.  Versatility  a  must.  Three  years 
of  experience  at  a  daily  newspaper  is 
desirable.  Salary  up  to  $476  a  week. 
Apply  to  City  Editor,  The  Beacon  News, 
101  South  River  St.,  Aurora,  IL  60506. 


SECTIONS  EDITOR 

“Ambitious”  is  a  good  way  to  describe 
our  features  section,  and  we  are  looking 
for  an  editor  who  is  equally  so.  The 
Times-News  (circ.  22,000)  in  Twin 
Falls,  Idaho  seeks  a  section  editor  to 
oversee  our  food/home,  entertainment, 
community/lifestyle  and  health  section, 
in  addition  to  some  management 
responsibilities.  Ideal  candidate  will 
have  strong  editing  skills,  and  solid 
feature  writing  experience.  A  good  eye 
for  graphics  is  a  plus.  If  you’d  like  to  live 
in  a  small  town  that  is  close  to  some  of 
the  best  skiing  and  outdoor  recreation 
in  the  country,  send  samples  of  your 
writing  or  section  to:  Stephen  Hartgen, 
Managing  Editor,  The  Times-News,  Box 
548,  Twin  Falls,  ID  83303. 


SPORTS  EDITOR  tor  the  40,000  circu¬ 
lation  Odessa  American  in  West  Texas. 
Supervising  a  5-person  staff  that  covers 
this  year’s  no.  1  rated  JC  men’s  basket¬ 
ball  team,  a  perennial  high  school  foot¬ 
ball  champion,  and  the  AAA  California 
Angels  bail  club.  Send  resume,  refer¬ 
ences  to  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 


HELP  WANTED 


Startup  weekly  paper  in  New  England 
resort  seeks  hard-news  managing/ 
assigning  editor  eager  to  continue 
reporting,  thinks  explaining  issues  is 
more  important  than  covering  meetings, 
encourages  lifestyle  angles  on  news, 
likes  page  1  sports  stories.  Reporters 
who  never  forget  the  “what  it  means” 
paragraph,  enjoy  shooting  pictures, 
want  to  get  involved  in  an  insular 
community  intensely  concerned  about 
its  future.  Send  resume,  references, 
samples  to  Box  3374,  Editor  & 
Publisher. 


THE  HOUSTON  POST  wants  a  great 
writer  to  cover  the  pop  music  scene  in 
this  hip,  young  city.  You  must  have 
Encyclopedic  knowledge  of  the  national 
music  scene  with  at  least  one  volume  on 
C&W.  And  you  must  write  like  a  house 
on  fire.  If  you  fit  that  bill,  send  clips  and 
resume  to  Martha  Liebrum,  AME/ 
Features,  The  Houston  Post,  Houston, 
TX  77210-4747. 


WEEKLY  EDITOR 

Large,  prize-winning  southern  Indiana 
semi-weekly  seeks  an  editor  who 
doesn’t  believe  “liberal”  is  a  dirty  word. 
Editorial,  leadership  and  writing  talents 
a  must.  You’ll  be  in  direct  charge  of  the 
newspapers  in  a  progressive,  growing 
county  of  24,000.  Good  starting  salary 
with  financial  opportunities  in  future. 
Need  resume,  clips  and  references. 
Would  like  to  have  new  editor  on  job  in 
early  1989.  Reply  to: 

Barbara  King 

North  Vernon  Plain  Dealer  &  Sun 
PO  Box  410,  North  Vernon,  IN  47265. 


ZONE  5  mid-sized  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  coverage  of  agriculture 
and  rural  affairs.  Degree  required, 
experienced  preferred.  Recent  or  Janu¬ 
ary  graduates  with  strong  background, 
professional  internships  will  be  consid¬ 
ered.  Applicants  with  demonstrated 
communication  skills  in  non-newspaper 
fields  will  be  considered.  Midwest  back¬ 
ground  helpful.  Box  3344,  Editor  & 
Publisher. 


MAILROOM  SUPERVISOR 
The  Telegraph,  a  32,000  5-day  evening 
and  Saturday  and  Sunday  morning 
newspaper,  is  seeking  a  leader  for  the 
position  of  mailroom  supervisor.  This 
person  will  be  responsible  for  all  mail- 
room  and  transportation  operations. 
Primary  responsibilities  include  insert¬ 
ing  and  packaging  daily  and  Sunday 
newspapers,  commercial  operations 
and  a  growing  TMC  program.  This 
person  will  also  be  responsible  for 
departmental  purchasing,  budgeting, 
hiring,  scheduling,  machine  mainte¬ 
nance,  fleet  maintenance  and  distribu¬ 
tion,  and  supervision  of  eight  full-time 
employees  and  40  plus  part-timers. 
Mechanical  and  electronic  experience 
plus  a  knowledge  of  inserting,  stacking 
and  labeling  equipment  is  a  plus. 
Attractive  salary  and  benefits,  excellent 
working  conditions  in  a  modern  progres¬ 
sive  mailroom.  Opportunity  for  an  assis¬ 
tant  in  a  metro  or  larger  newspaper  to 
move  up  to  No.  1. 

Please  send  resume  to: 

Marjorie  A.  Soper 
Personnel  Manager 
Telegraph  Publishing  Co. 

PO  Box  1008 
Nashua,  NH  03061 


HELP  WANTED 


PRODUCTION 


GREAT  OPPORTUNITY  in  northern  Illi¬ 
nois.  Production  manager  for  daily 
newspaper  and  commercial  plant.  All 
inclusive  concept  -  from  idea  to  deliver 
piece.  Includes  responsibility  for 
composing,  camera  and  plate,  web 
offset  press,  job  printing,  lettershop, 
and  computer  programming.  Goss 
Suburban  press  with  progress  capabili¬ 
ty,  leadership,  motivational  skills,  tech¬ 
nical  capabilities,  business  sense,  posi¬ 
tive  can-do  attitude,  and  good  people 
skills  are  required.  We  want  someone 
who  can  organize  and  take  pride  in 
making  a  good  operation  better!  Ideal 
for  someone  who  has  gained  the  experi¬ 
ence  and  wants  to  take  charge.  Please 
send  resume  to  Patrick  B.  Mattison, 
President,  Belvidere  Daily  Republican, 
401  Whitney  Blvd.,  Belvidere,  IL 
61008. 


PRESSROOM  MANAGER 
We’re  looking  for  a  candidate  with  a 
strong  working  knowledge  of  offset  web 
presses  and  good  managerial  skills. 
Goss  Urbanite  experience  is  preferred. 
Responsibilities  will  include  supervi¬ 
sion  of  14  employees,  scheduling  of 
newspaper  and  commercial  pressruns, 
maintenance,  newsprint  inventory, 
budgeting,  payroll,  etc.  This  position 
calls  for  a  versatile,  flexible  individual, 
ready  to  accept  the  challenge  of  produc¬ 
ing  high  quality  printing  while  keeping  a 
sharp  eye  on  costs  and  deadlines.  We 
are  a  Knight-Ridder  newspaper  and 
offer  a  benefits  package  that  includes 
major  medical,  dental,  pension,  life 
ins.,  401 K  saving  plan,  credit  union. 
Salary  range  $30-$33,000.  Newspaper 
pressroom  supervision  experience  is 
required.  Send  resume  to  Boca  Raton 
News,  33  Southeast  Third  Street,  Boca 
Raton,  FL  33432.  Attn:  Doug  Gorman. 
Or  call  (407)  338-4980. 


PROMOTION 


The  Holland  Sentinel  seeks  a  creative- 
minded,  marketing-oriented  promotion 
coordinator  to  develop  and  implement 
an  annual  promotional  schedule,  coor¬ 
dinate  community-service  projects  and 
edit  an  employee  newsletter.  Qualified 
applicants  will  have  a  working  know¬ 
ledge  of  Apple  Macintosh  software, 
excellent  communication  skills  and 
some  graphic-arts  abilities.  Newspaper 
sales/marketing  and  public-relations 
experience  a  plus.  We’re  an  18,800 
afternoon  daily  located  in  one  of  Ameri¬ 
ca’s  finest  small  cities  on  Lake  Michi¬ 
gan.  Send  cover  letter,  resume  (includ¬ 
ing  salary  expectations)  tO:  Promotion 
Coordinator  position,  Holland  Sentinel, 
54  West  8th  Street,  Holland,  Ml 
49423.  EOE. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GM/AD  DIRECTOR  seeks 
relocation  to  Maryland/Delaware/DC 
area.  Daily,  weekly,  TMC  experience. 
Young,  aggressive,  results-oriented. 
Box  3392,  Editor  &  Publisher. 


CEO,  GM,  AD  DIR,  18  years  experience 
with  small  to  medium  dailies,  paid  and 
free  weeklies,  shoppers,  and  T.M.C. 
products,  desires  a  new  challenge  in 
Zones  1  or  2.  Cost-  conscious  with 
excellent  budgeting  and  people  skills. 
Dave  Ruscetta,  (203)  877-8727. 


CIRCULATION 


Proven  Professional  with  23  years  on  a 
major  metro.  Experienced  in  ALL 
phases  of  circulation,  strong  leader, 
administrator,  extensive  knowledge  of 
marketing,  distribution,  home  delivery 
and  single  copy.  Available  full-time  or 
to  consult.  Box  3357,  Editor  & 
Publisher. 


EDITORIAL 


9  YEAR  SYNDICATED  COLUMNIST 
looking  for  new  home  for  fashion/sewing 
column  -  great  reference.  Author  of  2 
books.  Professional  speaker  and  writer 
for  20  years.  Sally  Cowan,  3873  Hick¬ 
ory  Lane,  St.  Augustine,  FL  32086 
(904)  797-4173. 


AWARD-WINNING  Sports  Writer  seeks 
position  with  mid-size  or  metro  daily. 
Experience  includes  four  years  as  NFL 
beat  writer.  Versatility  ranges  from  take¬ 
outs  to  AP  correspondent.  Age  29.  Box 
3373,  Editor  &  Publisher. 


SEASONED  CONSERVATIVE  COLUM¬ 
NIST  (former  editorial  and  news  editor) 
seeks  new  community  to  invigorate.  Box 
3398,  Editor  &  Publisher. 


Shirt-sleeve,  community-minded 
editor,  49,  seeks  challenge.  15  years 
with  last  firm.  Warm  climate  preferred 
for  final  move.  Box  3389,  Editor  & 
Publisher. 


SPORTS  SLOT  man  on  Southern  Zone  9 
metro  AM  seeks  desk  spot  on  northeast 
or  southeast  daily,  or  assistant  job  on 
mid-sized  paper.  Hard  worker,  17  years 
experience,  very  good  with  writers. 
Misses  real  sports.  Box  3375,  Editor  & 
Publisher. 


FREELANCE 


HOUSTON  BUREAU:  Need  freelance 
coverage  from  Houston?  Call  Gary 
Taylor  at  (713)  981-4971. 


SYNDICATE  LOOKING  FOR  COLUMNS  oonn, 

AND  CARTOONS.  Prefers  already  PRODUCTION 

published  authors.  Client  list  includes  CAREER  POSITION  for  multi  talented 
“Indoor  Gardening”  by  Jane  Adler,  production  manager.  Must  have  experi- 
“Looking  Right”  by  Gloria  Lintermans,  ence  in  magazines  and  also  newspap- 
"On  Marriage  and  Divorce”  by  Dr.  M.  ers.  Must  be  famailiar  with  impositions, 
Berke,  and  “Puzzleman”  by  Dick  bidding,  budgets  and  computer 

Rogers.  WHITE  GATE  FEATURES  systems.  Send  resume  and  salary 

SYNDICATE,  71  Faunce  Drive,  Provi-  history  to  Box  3397,  Editor  & 
dence,  Rl  02906.  (401)  274-2149.  Publisher. 
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SHOP  TALK  AT  THIRTY 


Why  an  advertising  tax  is  a  bad  idea 


By  John  O’Toole 

In  1976,  the  Supreme  Court  clearly 
extended  constitutional  protection  to 
what  it  called  “commercial  speech” 
or  advertising. 

In  1980,  the  Court  explicitly 
defined  the  conditions  under  which 
such  speech  could  be  banned  or  lim¬ 
ited. 

Those  conditions  did  not  include 
any  particular  state’s  imperative  need 
for  additional  revenue. 

It  is  a  violation  of  the  First  Amend¬ 
ment  to  tax  truthful  advertising  of  a 
legal  product.  Advertising  is  differ¬ 
ent. 

A  second  argument  [against  an  ad 
tax],  which  appears  to  be  related  to 
the  first  but  really  isn't,  is  that  reduc¬ 
ing  the  quantity  of  advertising  —  and 
that's  what  taxing  will  do  —  will 
reduce  the  quantity  of  editorial  and 
political  speech  available  to  the  pub¬ 
lic. 

Newspapers  and  magazines  rely  on 
advertising  for  more  than  half  of  their 
revenues.  A  reduction  in  those 
revenues,  in  this  precarious  media 
economy,  would  put  hundreds  of 
magazines  and  scores  of  marginal 


(O’Toole  is  executive  vice  president 
and  president-elect  of  the  American 
Association  of  Advertising  Agencies. 
The  above  is  excerpted  from  a  speech 
he  made  to  the  National  Tax  Associa¬ 


weekly  and  daily  newspapers  out  of 
business. 

Broadcast  media  are  even  more 
vulnerable,  relying  as  they  do  on 
advertising  for  100%  of  their  operat¬ 
ing  income. 

I  am  aware  that  elected  officials 
frequently  fail  to  regard  the  death  of  a 
media  outlet  as  a  cause  for  mourning, 
particularly  when  that  medium  has 
opposed  their  candidates  or  published 
unpleasant  details  of  their  personal 
lives.  Thus  can  an  advertising  tax 
receive  legislative  support  for  other 
than  worthy  motives. 

That  only  intensifies  my  zeal  to 
fight  taxes  that  would  decrease  the 
present  paucity  of  information,  opin¬ 
ion  and  revelation  available  to  the 
electorate. 

My  third  argument,  while  on  a 
somewhat  more  practical  level,  may 
seem  off  the  mark  because  it  concerns 
a  benefit  advertising  provides  the 
nation  rather  than  the  individual 
state.  But  it  must  be  considered, 
because  one  state’s  tax  on  advertising 
would  surely  be  followed  by  others 
and  would,  inevitably,  lead  to  a 
reduction  in  advertising  on  a  national 
level. 

Such  a  development  would  be  crip¬ 
pling  to  our  national  economy  at  a 
time  when  America’s  standing  in 
world  trade  has  never  been  more  in 
doubt. 

It  all  comes  down  to  that  over- 


tising  is  a  force  for  productivity.  Dis¬ 
couraging  the  use  of  advertising  dis¬ 
courages  productivity  gains. 

Productivity  has,  for  far  too  long, 
been  thought  of  in  terms  of  reducing 
costs.  On  a  global  scale,  this  is  a  battle 
we  can’t  win.  Unlike  other  econo¬ 
mies,  ours  depends  on  those  who 
make  and  provide  goods  and  services 
earning  enough  to  buy  other  goods 
and  services.  In  a  race  to  be  the  low- 
cost  producer,  we’ll  inevitably  lose  to 
Asian  and  Latin  American  suppliers. 

But  a  number  of  contemporary  eco¬ 
nomists  are  now  pointing  out  that  pro¬ 
ductivity  is  actually  measured,  in 
addition  to  the  cost  of  a  product  or 
service,  by  the  price  that  can  be  com¬ 
manded  by  that  product  or  service. 
This  is  the  concept  of  “value 
added”  —  value  beyond  the  cost  of 
production. 

“Value  added”  becomes  important 
in  a  competitive  rather  than  a  com¬ 
modity  marketplace,  and  that  is 
increasingly  the  way  the  world  is. 
“Value  added”  has  to  do  with  com¬ 
petitive  features  and  benefits,  tangi¬ 
ble  and  intangible.  “Value  added” 
relies  almost  totally  on  advertising  to 
communicate,  explain,  glamorize 
and,  yes,  entice  on  the  basis  of  those 
features  and  benefits. 

Most  of  the  world  can  produce 
goods  more  cheaply  than  can  Ameri¬ 
can  labor,  but  most  cannot  produce 
them  better.  Advertising  is  crucial  to 
persuading  consumers,  here  and 
abroad,  that  the  quality  and  additional 
benefits  are  worth  the  price  differen¬ 
tial.  Anything  that  reduces  the  quan¬ 
tity  of  advertising  by  inefficiently 
increasing  its  cost  has  a  negative 
effect  on  American  productivity. 

I’ve  made  an  assumption  several 
times  thus  far  that  you  might  have 
taken  issue  with:  that  increasing  the 
cost  of  advertising  will  limit  the  vol¬ 
ume  of  advertising. 

1  believe  that  for  three  reasons. 
First,  an  informal  poll  of  major  adver¬ 
tisers  shortly  after  Florida  passed  its 
tax  indicated  that  they  would  all 
reduce  their  budgets  in  Florida  by  the 
amount  of  that  tax  rather  than  pay 
more  for  the  same  number  of 
impressions  they  had  received  in  the 
past  and  were  receiving  in  other 
states. 

The  second  reason  is  that  the  Whar¬ 
ton  Econometrics  Forecasting  Asso¬ 
ciation,  whom  we  hired,  concluded 
that  a  1%  increase  in  the  price  of 
(Continued  on  page  36) 
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worked  word  “productivity.”  Adver- 
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(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
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for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
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Contractor  Bond 
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WHY?  Because  the  arbitrary  boundaries  of  television 

coverage  that  tie  areas  together  are  no  longer  as  meaningful  as  the  ^ 

bonds  of  lifestyle  that  tie  people  together.  The  combined  influence  of  geography  K 
and  demography  is  more  and  more  the  marker  of  marketing  success.  W  BB 

WHAT  DOES  THIS  HAVE  TO  DO  WITH  NEWSPAPERS?  PLENTY!  It  is  no  accident,  that  of 
the  top  25  newspaper  advertisers  whose  expenditures  are  measured  nationally,  10  are  auto¬ 
mobile  manufacturers.  They  know  that  there's  nothing  like  newspaper  advertising  to  actually 
sell  cars! 

AND  ...  a  good  many  years  before  the  automobile  was  invented,  retailers  learned  to  depend 
on  newspaper  advertising  for  "a  day's  business".  It  was  the  pioneer  merchant  John  Wanama- 
ker  who  ran  the  first  full-page  newspaper  ad  for  the  first  department  store.  His  vision  made 
retailing  history  and  established  newspapers  in  their  primary  role  in  selling  merchandise. 

SO?  So,  Editor  &  Publisher  will  publish  two  special  sections  in  1989  covering  the  latest  devel¬ 
opments  in  the  automotive  and  retail  advertising  categories. 

NEWSPAPERS  —  BASIC  FOR  AUTOMOTIVE  ADVERTISING:  MARCH  18,  1989  ISSUE 
NEWSPAPERS  —  PRIME  MEDIUM  FOR  RETAILERS:  SEPTEMBER  9,  1989  ISSUE 

Both  these  special  sections  will  be  distributed  to  top  advertising  and  marketing  executives  in 
the  automotive  and  retailing  fields  respectively. 


THESE  ADVERTISING  SECTIONS  ARE  A  DOUBLE-BARRELLED 
PROMOTIONAL  OPPORTUNITY  FOR  YOUR  NEWSPAPER! 

For  space  reservations  contact  your  local  E&P  Sales  Representative 
or  call  Don  Parvin  at  (212)  675-4380 


New  York  Cl 

(212)  675-4380  (312) 

San  Francisco 

(415)  421-7950 


Chicago 
(312)  645-0123 


Los  Angeles 
(213)  382-6346 


Toronto 

(416)  833-6200 


Ecilor  &  Pubfisher 

11  West  19th  Street*  New  Vbrk.  N  Y  1001 1  *212  675  4380 


RKXXJNITIQNOFEXCELLENCJE: 
THE  EOY  W  HOWARD  AWARDS 


Public  service  comes 
many  forms, 

rX-  — jQ/)  from  the  exposure 

cormption  to  the 
\RV}>^ciucation  of  the  public. 
Roy  W  Howard,  the  long-time  presi¬ 
dent  of  Scripps  Howard,  believed  such 
work  was  the  duty  of  the  press. 

The  Scripps  Howard  Foundation 
National  Journalism  Awards  will 
recognize  that  spirit  with  the  Roy  W 
Howard  Awards  for  public  ser\rLce 
joumalism.The  winners  will  be  select¬ 
ed  from  newspapers  above  100,000 

AWARDS  AND  DEADLINES 

The  Charles  M.  Schulz  Award/College  Cartoonist:  Jan.  9, 1989 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  23, 1989 
The  Walker  Stone  Award/Editorial  Wri^g:  Jan.  30, 1989 


in  circulation  and  below  100,000. 

Judges  are  Jack  Moseley  editor. 
Southwest  Times  Record,  Fort  Smith, 
Ark.;  Beverly  Kees,  executive  editor. 
The  Fresno  Bee,  and  William  F  Woo, 
editor,  St.  Louis  Post-Dispatch. 

For  an  entry  blank  and  information, 
write  to  Scripps  Howard  Foundation, 
1100  Central  Thist  TDwer,  Cincinnati, 
Ohio  45202.  AU  entries  for  this  award 
must  be  received  by  Feb.  13, 1989. 

gSl  SCRIPPS  HOWARD 
ia  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Edward  J.  Meeman  Awards/Conservation  Journalism:  Feb.  6, 1989 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  13, 1989 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 1989 
The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 


